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It is no secret that guests of a five-star hotel are especially 

demanding. These are business people, they value their time 

and, as a rule, are aware of all digital innovations. This means 

that the absence of such options in a hotel can already be-

come a source of irritation for the guest and, ultimately, 

may lead them to those competitors who correspond to the 

trends of the time or demonstrate the use of advanced digital 

products.

And this is not only in the hotel sector: technologies are a key 

factor in most sectors of the economy, because the ability to 

keep up with trends, to successfully implement them, taking 

into account established tendencies, are the basic competi-

tive advantages in the market.

But what is much more important, in my opinion, is to antici-

pate possible customer requests, to set trends ourselves. Of 

course, to analyze existing experience, but also, focusing on 

the global and local situation, to feel where the potential cus-

tomer interest may turn.

Yes, thinking ahead and implementing some know-how in-

volves risks, and primarily financial ones. But also, since we 

are talking about digital innovations, the risks can be related 

to information security.

The Government of the Russian Federation is now adopting 

many legislative acts aimed at protecting people and busi-

nesses in terms of protecting personal data and other sensi-

tive information. We are building our strategies already tak-

ing these innovations into account. The faster we can react 

to new laws, the more we will be ahead of competitors in the 

eyes of our guests.

Speaking about trends, the trend towards environmental 

friendliness in all hotel processes, as well as a personalized 

approach, continues to gain momentum. Chatbots, contact-

less payments, automatic processing of requests, constant 

informing of guests about updates — all this we have imple-

mented long ago. But there is room to grow: for example, 

registration procedures from mobile devices — here we are 

HOSPITALITY BUSINESS: 
THINKING AND ACTING  
AHEAD OF TRENDS
Speaking about trends in the hotel industry, we recognize that under the current circumstances they are directly connected with 

new technologies. Booking procedures, guest support up to the moment of check-in and during the stay, purchasing additional 

services, check-in and check-out, voice control, voice search, the use of artificial intelligence (AI) products — all this helps to 

improve customer support and streamline internal processes. Hotels worldwide are actively introducing comprehensive digital 

transformation, and their operational efficiency and guest satisfaction indicators are much higher.

STANISLAV 
KONDOV

General Manager, Radisson 
Collection Hotel, Moscow;
Chairman of the AEB Hotels and 
Tourism Committee
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The statistics of court decisions taken in cases of prosecution 

under art. 8.5.1., art. 8.41.1 of the CAO RF for the QI-III 2025 is 

presented in Graph 1.

GRAPH 1. COURT CASE REVIEW STATISTICS FOR THE 
PERIOD OF QI-III 2025*

 

According to the results of the analysis of the practice of ap-

plicants appealing decisions on liability under art. 8.41.1 of the 

CAO RF, there is no direct correlation between the amounts 

of fines under art. 8.41.1 of the CAO RF and the amounts of en-

vironmental fees, the late payment of which entails liability. In 

practice, cases of significant excess of the amount of fines over 

(1) the amount of the environmental fee for the reporting pe-

riod and/or (2) the amount of debt are more common.

The Court considered the case of the Company being found 

guilty of non-payment of the environmental fee within the 

prescribed time, which resulted in the imposition of a fine. At 

the same time, the court reduced the fine from RUB 500K to 

RUB 250K, taking into account the nature of the offense and 

the degree of guilt of the person involved.

An interesting fact is that in this case the amount of the Com-

pany’s environmental fee was less than RUB 1,5K, and the 

 JULIA FAKHRUDINOVA

economic (business) activities, but to the need for ap-

plicants (manufacturers and importers) to comply with 

legislation in the field of nature management and envi-

ronmental protection. Nevertheless, in a few cases, arbi-

tration courts consider cases involving violations involving  

liability under art. 8.5.1 of the CAO RF and art. 8.41.1 of the 

CAO RF if the dispute is related to environmental protection 

and environmental management in connection with the appli-

cant’s business activities2.

DEVELOPMENT OF PRACTICE ON THE ISSUE  
OF CHANGING SANCTIONS PROVIDED UNDER  
ART. 8.5.1, ART. 8.41.1 OF THE CAO RF

When appealing rulings on liability under art. 8.5.1 of the CAO 

RF or art. 8.41.1 of the CAO RF, the applicants stipulate several 

scenarios for challenging the sanctions provided for, in par-

ticular, the following:

• recognition of the insignificance of an administrative of-

fense;

• reduction of the amount of the established fine (by half of 

the sanction of art. 8.5.1 and 8.41.1 of the CAO RF);

• replacement of an administrative fine with a warning.

An analysis of judicial practice in 2025 shows that the courts 

predominantly make decisions in favor of applicants. In cases 

of partial satisfaction of the claims, the courts decided to re-

duce the fines by half of the previously established ones, but 

did not assign another form of liability.

When considering applications for mitigation of punishment 

(reduction of the amount of fines), the courts take into ac-

count the following factors:

• the applicant’s difficult financial situation and/or the risk of 

the applicant incurring an excessive burden when paying a 

fine, which may entail to non-fulfillment of other financial 

obligations3;

• the applicant’s relevance to small business entities;

• the confirmation of the fact of environmental fee payment;

• absence of aggravating circumstances and information 

about bringing to administrative responsibility for commit-

ting administrative offenses.

2 Decision of the Arbitration Court of the Krasnoyarsk Territory dated 06.03.2025 in case No. A33-2638/2025.
3 Decision of the Arbitration Court of the Krasnoyarsk Territory dated 06.03.2025 in case No. A33-2638/2025, Decision of the Sovetsky District Court of Tula 
No. 12-20/2025 12-319/2024 dated 01.20.2025 in case No. 12-20/2025.

Denial of discharge 
of the claim

32%

59%

9%

Full discharge  
of the claim

Partly discharge 
of the claim

* Court cases involving prosecution under art. 8.5.1., art. 8.41.1 of the CAO 
RF for QI-III 2025. The statistics is based on 33 court cases considered by 
the courts in QI-III 2025.
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 » new suppliers that were screened 
using social criteria;

 » proportion of spending on local 
suppliers (%);

 » employee workforce; 
 » work-related injuries;
 » average hours of training per year 

per employee;
 » percentage of employees receiving 

regular performance and career de-
velopment reviews;

 » diversity of governance bodies and 
employees.

How new Strategy reflects the 
company’s local activities

Based on the Strategic Sustainability 
Plan and the development of Shared 
Value & Sustainability (a special depart-
ment responsible for sustainability in 
the company), an updated classifica-
tion of the area of operations was de-
fined. Some examples of local initiatives 
are shown in Figure 2.

Governance and ethics 

Presence in local associations (AEB, In-
Pharma, AIPM) in order to collaborate 
effectively with colleagues from the 
pharmaceutical industry.

People 

Occupational health & safety: em-
ployee awareness and training with a 
focus on compliance with local legis-
lation.

“People care” wellbeing program: 
ensuring that Chiesi is a positive and 
healthy workplace based on work-life 
harmony, where all employees feel 
comfortable expressing themselves, 
their talents and giving their best.

Diversity & inclusion: creating an in-
clusive culture where everyone feels 
comfortable and can express them-
selves and their talents.

Affinity Groups as a tool for developing 
a culture of diversity. They are voluntary 
groups of employees who come togeth-
er under the umbrella of a common 
theme to discuss needs, create visibility 
and generate space for discussions, 
ideas and specific solutions for Chiesi. 
At local level, an Affinity Group “Harmo-
ny” (focusing on work-life balance and 
inner harmony) for all, with 3 areas 
(sports, nature, hobbies) was created, 
supporting employees in their needs. 

Community

“We act”: an extensive program de-
signed to raise awareness and engage 
all employees to develop a more con-
scious behavior to make a positive im-
pact on society and the environment. 
Locally all employees are involved in 
the “We act” program — the main activ-
ity started last year in Russia — greening 
of hospital territories (planting trees, 
flowers, landscaping) in different Rus-
sian cities. The core idea of the initiative 
is to take care of nature, focus on our 
patients, have a positive impact on local 
communities. 

Also as part of our “We act” activities, 
we hold charitable seasonal cam-
paigns around September 1 and New 
Year’s Eve, reaching out to low-income 
families and children with rare diseases 
(through a charitable foundation).

Environment 

Better building: the project aims to 
improve the sustainable functioning of 
all company buildings (offices, labora-
tories, production and storage areas, 
etc.) in terms of human health and 
well-being: ease of movement, waste 
management, energy and water con-
sumption. 

Purchase of green certificates to re-
duce carbon footprint.

Value chain 

Localization of a sustainability ques-
tionnaire for key suppliers in the due 
diligence process.

Figure 1. Sustainability Strategic Plan for 2023-2028

Figure 2. Chiesi’s examples of local initiatives

Governance &  
Ethics

EnvironmentPeople Value chainCommunity Patients
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Ensuring long-term
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sustainable efforts

SUSTAINABILITY: 
AREA OF COMMON 
ENDEAVOR

AEB’s spotlight on environmental, social and governance affairs
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 » new suppliers that were screened 
using social criteria;

 » proportion of spending on local 
suppliers (%);

 » employee workforce; 
 » work-related injuries;
 » average hours of training per year 

per employee;
 » percentage of employees receiving 

regular performance and career de-
velopment reviews;

 » diversity of governance bodies and 
employees.

How new Strategy reflects the 
company’s local activities

Based on the Strategic Sustainability 
Plan and the development of Shared 
Value & Sustainability (a special depart-
ment responsible for sustainability in 
the company), an updated classifica-
tion of the area of operations was de-
fined. Some examples of local initiatives 
are shown in Figure 2.

Governance and ethics 

Presence in local associations (AEB, In-
Pharma, AIPM) in order to collaborate 
effectively with colleagues from the 
pharmaceutical industry.

People 

Occupational health & safety: em-
ployee awareness and training with a 
focus on compliance with local legis-
lation.

“People care” wellbeing program: 
ensuring that Chiesi is a positive and 
healthy workplace based on work-life 
harmony, where all employees feel 
comfortable expressing themselves, 
their talents and giving their best.

Diversity & inclusion: creating an in-
clusive culture where everyone feels 
comfortable and can express them-
selves and their talents.

Affinity Groups as a tool for developing 
a culture of diversity. They are voluntary 
groups of employees who come togeth-
er under the umbrella of a common 
theme to discuss needs, create visibility 
and generate space for discussions, 
ideas and specific solutions for Chiesi. 
At local level, an Affinity Group “Harmo-
ny” (focusing on work-life balance and 
inner harmony) for all, with 3 areas 
(sports, nature, hobbies) was created, 
supporting employees in their needs. 

Community

“We act”: an extensive program de-
signed to raise awareness and engage 
all employees to develop a more con-
scious behavior to make a positive im-
pact on society and the environment. 
Locally all employees are involved in 
the “We act” program — the main activ-
ity started last year in Russia — greening 
of hospital territories (planting trees, 
flowers, landscaping) in different Rus-
sian cities. The core idea of the initiative 
is to take care of nature, focus on our 
patients, have a positive impact on local 
communities. 

Also as part of our “We act” activities, 
we hold charitable seasonal cam-
paigns around September 1 and New 
Year’s Eve, reaching out to low-income 
families and children with rare diseases 
(through a charitable foundation).

Environment 

Better building: the project aims to 
improve the sustainable functioning of 
all company buildings (offices, labora-
tories, production and storage areas, 
etc.) in terms of human health and 
well-being: ease of movement, waste 
management, energy and water con-
sumption. 

Purchase of green certificates to re-
duce carbon footprint.

Value chain 

Localization of a sustainability ques-
tionnaire for key suppliers in the due 
diligence process.

Figure 1. Sustainability Strategic Plan for 2023-2028

Figure 2. Chiesi’s examples of local initiatives

Governance &  
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ESG in Russia: more 
than just a foreign or
fashionable trend

How ESG programs 
impact staff well-being
and attract top talent

Partnership in 
sustainability: what it
means businesswise

Ensuring long-term
prosperity of companies: 
sustainable efforts

SUSTAINABILITY: 
AREA OF COMMON 
ENDEAVOR

AEB’s spotlight on environmental, social and governance affairs

AEB FLAGSHIP 
PUBLICATION

ADVERTISEMENT  
TYPE

SIZE
(ММ)

PRICE 
RUB (PLUS VAT 22%)

Half page 175 x 126 80 000

Full page 210 x 297 110 000

Two-page spread 420 x 297 140 000

Inside front cover 210  x 297 130 000

Inside back cover 210 x 297 100 000

Outside back cover 210 x 297 150 000

CONTENTS:
�articles on the most relevant  
for AEB topics

RELEASE DATE:
November 2026

LANGUAGE:
English

CIRCULATION:
300 copies

DISTRIBUTION:
AEB events and offices in Moscow,  
St. Petersburg, Krasnodar

ONLINE DISTRIBUTION:
AEB website

A 20% premium will be applied to these prices for non-members

CLICK ON THE  
IMAGE TO READ

https://aebrus.ru/ru/aeb-publications/sustainability_area_of_common_endeavor/
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Online digest sent out every Friday to 5500+ contacts (current AEB members)

AEB WEEKLY

POSITION PRICE FOR 1 
PLACEMENT,

RUB (PLUS VAT 22%)

PRICE FOR 4 
PLACEMENTS,
RUB (PLUS VAT 22%)

PRICE FOR 12 
PLACEMENTS

(THROUGHOUT A YEAR),  
RUB (PLUS VAT 22%)

After 
Editorial 35 000 100 000 220 000

BANNER SIZE: 600 x ≤ 300 pixels

A 20% premium will be applied to these prices for non-members

AFTER  
EDITORIAL
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Online digest sent out every weekday to 5500+ contacts  
(current AEB members)

AEB DAILY

POSITION PRICE FOR 1 
PLACEMENT,

RUB (PLUS VAT 22%)

PRICE FOR 5 
PLACEMENTS,
RUB (PLUS VAT 22%)

PRICE FOR 15 
PLACEMENTS
(THROUGHOUT A 

YEAR),  
RUB (PLUS VAT 22%)

After 
“Russian 
Headlines”

20 000 80 000 200 000

BANNER SIZE: 600 x ≤ 300 pixels

A 20% premium will be applied to these prices for non-members

AFTER “RUSSIAN HEADLINES”
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SMART
For those who are looking for a comfortable way to 
declare their company among AEB members.

OPTIMUM
A universal package of services for those who 
want to get the best solution for promotion.

MAXIMUM
The entire range of AEB advertising capabilities 
for maximum visibility and coverage.

PACKAGE  
OFFERS

Information  
product

TOTAL PRICE, 
RUB (PLUS VAT 22%)

BUSINESS 
QUARTERLY 
1 placement of the 
Full Page

150 000AEB DAILY 
5 placements

AEB WEEKLY
1 placement

Information  
product

TOTAL PRICE, 
RUB (PLUS VAT 22%)

BUSINESS 
QUARTERLY 
2 placements of the 
Full Page

320 000

AEB DAILY 
10 placements

AEB WEEKLY
3 placements

BANNER ON THE 
AEB WEBSITE 
1 week

Information  
product

TOTAL PRICE, 
RUB (PLUS VAT 22%)

BUSINESS 
QUARTERLY 
2 placements of the 
Full Page

430 000

FLAGSHIP  
PUBLICATION
1 placement of the 
Full Page

AEB DAILY 
15 placements

AEB WEEKLY
6 placements

BANNER ON THE 
AEB WEBSITE 
3 weeks
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CONTACT  
INFORMATION

ANDREY VASILIEV
Head of Marketing, PR and Analytics

EMAIL:	 andrey.vasiliev@aebrus.ru

ТЕЛ.:	 +7 903 715 42 56

YULIYA MELNIKOVA
Publications Manager

EMAIL:	 yuliya.melnikova@aebrus.ru

ТЕЛ.:	 +7 495 234 27 64 доб. 133

CONTACT 
INFORMATION

mailto:olga.silnitskaya@aebrus.ru

mailto:yuliya.melnikova@aebrus.ru

https://www.youtube.com/channel/UC_Mf2NAXvzUe6ILLTXAEU7w
https://t.me/AEBGreenInitiative
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