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45 YEARS
THE RUSSIAN MARKET.
THAN 2000 EMPLOYEES®

PRESENT IN R
SINCE

LEADER OF THE MAF
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CANDIDATES MARKET
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SANOFI HEALTH
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GOALS .
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@ TO IMPROVE SANOFI EMPLOYER BRANDING AWAR fiESS

@ SANOFI CORPORATE AND SOCIAL MISSION AWAREN%SS

3) THE INTERNSHIP PROGRAM IMPLEMENTATION

TO INCREASE HIRING MANAGERS INVOLVEMENT, = ‘
COMMITMENT AND CANDIDATES’ MARKET AWAREN S

-'r

3) BUDGET EFFECTIVENESS
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BUSINESS CASE

CHAMPIONSHIP

BUSINEss AND sOCIAL SECTION

THE VOICE QUALITY MEDICAL
~ TREATMENT




MARKE TING CAMPAIGN

OTHER THE MAILING N
THEMAILING | A& | CHANGELLENGE
CAREER WEBSITES
POSTER SOCIAL
IN UNIVERSITY MARKETING
CAREER 3 cor!  INFORMATION
MAILING OO OOO HSE{career; oy N RS
JOB.RU AND OTHERS
MO SUGGESTED
QYP’ & rRENDs
SUGGESTS
BY FRIENDS
MARKETING
IN UNIVERSITIES
SOCIAL
NETWORKS
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"ROJECT SCOPE
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TOP-5 UNIVERSITIES BY QUANTITY
OF PARTICIPANTS

422 HSE
121 FINANCIAL UNIVERSITY
99 \isSU
82 SPBSU
43 \sMU

3 o

TEAMS FROM 1 388

@

60 UNIVERSITIES 15 REGIONAL MEDICAL
32 CITIES PARTICIPANTS L?NlVI?ROSITIES OF FC{;USSIA

COVERAGE OF THE ADVERTISING
COMPANY

%

@

1060 pARTICIPANTS 328 PARTICIPANTS
OF BUSINESS OF SOCIAL SECTIONS 20
SECTIONS (76%) (24%) 96 PARTICIPANTS v
ARE MEDICAL STUDENTS
(30%)

THE NUMBER OF PARTICIPANTS
OF SEMIFINAL TOURS
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UNIQUE GROUP THE MAXIMUM FULL COVERAGE GROWTH

VISITORS NUMBER OF VIEWS OF THE GROUP OF THE GROUP
6 855 OF GROUP PER DAY IN JANUARY TWIC
1 63C 40 47 MOR
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BSRIGHT IDEAS

HOBbIE TEXHOJ10I MW UBMEHAT ObPA3 XXWU3HW NMALIMEHTA U
COEJIAKOT EF0 CEMbH) BOJIEE BOB/IEYEHHOW B NMPOLIECC JIEYEHWA

YMHAA O1EXA — [IPUMEP TOI0. KAK MOXXHO TPAHC®OPMUPO- MHEALTH-TIPUNOXEHUA
BATb MUHDOPMALIAKO W IENATD EE NOHATHOW 1N1A NALIMEHTOB (MO6W/IbHOE 3/1PABOOXPAHEHUE)

YMHAR 016X 1A CKOPO BHIMAET HA
PHIHOK

WHAYCTPHA M MHTEPEC K HEW
HENPEPLIBHO PACTET. B PE3Y/ILTATE:
KONWYECTBO MHEALTH NPHNOXEHMA
YBENAYMNOCH B 25 PA3A 3A 2 MDA

2013 40000

NPYELINL MHEALTH NPHN0XEHIMA
AOCTArNA 2.4 MNPA S. K 2017 OHA
COCTABHT 26 MNPA S°

B MHAYCTPYI0 YMHOH O/1EX f1bl MHBECTHPOBAHO

MIOCTATOYHO AIEHET ( 3A 2011-2013)". TAKAM O6PA30M HALUM PELIEHIA PACCUMTAHBI HA KAXLYIO IPYNnY
NO3TOMY SANOFI HE HYXXHO BKNAILIBATH NALIMEHTOB. CNEADBATENbHO

OrPOMHBIE CYMMbI, A [IOCTATOMHO /MLlib HALUMX GOMbHLIX. A 3TO DKDND

THE NEW TECHNOLOGY IS AIMED TO IMPROVE DIABETES PATIENTS LIFE QUALITY

SANOFI .



RIGHT IDE

MHWUUMATUBEI ONA U3MEHEHWUA DGPEIEEI HHM2HW NaUMEHTOB NOMOryT AvabeTukam Kak B PazBUTEIX ropofax, Tak U B CENbCKON

npobneme guabeTal

HaceneHrua P@

MECTHOCTH
A ABTonpobern
L fpobnema P A3 73% Tonbko 40% 3a oauH
Kak coobwums o BonesHu o - NPoOXUBAIOT B asTonpober
HaceneHuro CEJ'II:CHDE} ﬁ 5 T KpynHeIX ropoaax! fonee 30 000
6on 3 a 27% YenoBeK y3HaeT
He bluUx eopodos U oepeseHb C:\Users\ﬂnexceﬁ\[}esktop\ﬂaBo_IBdTEJpg 0 npobneme U
e 73% [opoackoe Iy Gonee 5 000
BOMbLIMHCTBO KUTened HaceneHue * NPoNaET TecT Ha
CENbLCKOW MECTHOCTH He ﬂ.HBEET!
3a4eMm HyxeH aBTonpober? WHPOPMUPOBaHBI 0 fpouetim sopodckozo

Halwe peleHne — npoBegeHue
LieneBbIX aBTONpoberos!

:. [oHeceHwe BaXHOM
MHopMaLMK 00 HACENEHUA

JKcn peCC-TECTUpOBAHWE HaA

OcHOBHOMW KaHan MHPOPMUPOBaHWA HaceneHus:

SHIE LleneBan ayauTOpHA ~ ~
anabet MecTHbIe CMW 40+
HeBbICOKMA J0X00
CENOHHOCTE K NONHOTE m
w2, BECNNaTHOE 7\

v
&

S A

*  KOHCYNbTUpOBaHue & "1, " &o,'y'\‘ JNIUYHBIM KOHTAKT
i .:II —=n LKA MeTo
ﬁo\ (o) IEE A\ sa oo .

—_— WHPOPMUPOBAHMA

7 MmapLpyToe no ecen Poccuu

B npobere moryT nNpuHATE ydYacTHe Kak BpadyM, Tak W OonbHble AWMabeToM ¢ ONbITOM, XUBYLIME HOPMANLHOW NOMHOLESHHOW #M3HLK. Tpu
opraHu3auuu 6yAeT UCNONb30OBATLCA MHOCTPAHHLIA ONbIT NPOBEASHNA NoAOOHbLIX MeponPUATHIA.

(] g
#(aue{:mu mun}ﬂuamucmua C,.El} MoTueaumna Obpa3 MM3HK C(QF’ET;I‘-QL‘.'J"""

13 | Sanofi Health Guardians

DIABETES PATIENT AWARENESS PROPOSAL
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RIGHT IDEAS
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A SANOFI COMPANY Peamu3anusa crpareru pa3sBHTHA NO3BOJIMT KOMIAHHH 3eHTHBA BOHTH B TPOHKY JIMAEPOB 1o

npoaaxkaMm Juxesepuxkos Kk 2020 roay
JnAa AOCTIDKeHHA CTPATeru4ecKoil e Heo6XoAMMO AeiiCTBOBATE B TPeX HaNpaB/JIeHHAX:

3anycK 9 HOBBIX JUKeHePHKOBBIX
npenaparoe B 2015-2017 roaax

o JlelficTByI0mte BOMECTRA ¢ HCTKAORYIM
DaTeHTOM;

* [IpuBaexaTeasHsie HANPABACHMSR C
CYMECTEYIOMMMIL JKeHePIKAMI;

*  AXUENT Ha OMCTPOPACTYUIIE CErMeNnT
“Myxcxoe i Xexcxoe 330posse” (MX3)

Peamsamusa

KoHTpoJ1b 32 HeHOBOM MOIHTHKOM Yeunenune no3ummii Ha peIHKax
CHIDKENIE LeN HA ZBA KIOYERMX IKENEPHXA HOBBIX M 3aNVIEeHHBIX NPenaparos
CcnOocOoBHO INAYNUTEABHO YBANYNTS J0010 JomoamuTensustit 6105KeT, HATDABTeNNAI
SenTHEM B KAXIOM OpenapaTe - Ha KOKIYI0 33 OCHOBMMX CTaTedt
.30% MAPXETHHIOBMX PACXOJ0B, COCOBCTRYeT:
a.om‘nm +9% * 3dPexTuHOMY CTAPTY NPOZANK HOBMX
npenaparos;
Poct * JIpesoMASHNI0 TERACHUNN COXPAMEHNR
ROSUCARD - Uexa: -30%
m‘"im e,y AOAM PHINKA AR PAA CYIMECTBYIOmIX
MHHIHATHE NO3BOINT J0CTHYL

nesu CTparernu

Hosbie pxenepuxu 6yayT riaasHbiM

APAIBEPOM POCTA BHIPYUKH, YBETIMYNB
ee Ha 27% u obecneuns 2,5 mipa.

py6aeit npupocra s 2020 roay

I'pamoTHOe nenooGpasosanue Ha
KTOYEBbIX PHIHKAX VBETMYHT OAMIAEMYI0

BuIpyuxy B 2020 r. na 274 mum. pyGaeit
(+3% npupocra)

3¢ PexTusBHbIT MAPKETHHT J06aBUT
802 man.pyG.reil B 0KIIAEMYIO
suipyuxy 2020 r. (+9% npupocra)

=wﬁ
0 5000 10000 15000

274 ;

mOSmas supyyxa s 2020 r, Max.
Pyé. (xoxcepsaTuaxant
cuexapit)

Yeexmvenue supyuxu x 2020 .
34 CHET UEHOBON DOIMTIKIL, MIK.

W 06man supyxas 2020,
n-m;

Yeexmvenne supysxun x 2020

* Vixe x 2017 rogy crparerns obecneunT oxoso 1 Mapa, pyGaeit NpHpPOCTa K BHIPYMKE 3 KOMNAHMA 3eHTHBA 3aiIMeT 4 MecTO;
* K2020 roay exeroamsiii OpHPOCT B MPOIUKAX COCTABUT 3,6 MapA. pyGreit i KOMNAHIA 3eHTHBA CTAHET BTOPOIl HA PhIMKe

AKEHEPHKOBBIX NPENapaTos

THE PARTICIPANTS PROPOSED A NUMBER OF NEW GENERICS ETHINYLESTRADIOL
+ DIENOGEST, GESTODENE + ETHINYLESTRADIOL

SANOFI 2



SANOFI .



RESULTS

TO IMPROVE SANOFI EMPLOYER BRANDING

AAASIEN[SSIS

f(&:’ COVERAGE OF THE ADVERTISING CAMPAIGN — SO0,000 PEOPLE

6,850 PEOPLE ATTENDED THE GROUP VKONTAKTE DURING THE CAMPAIGN
9,@00 UNIQUE PAGE VIEWS OF CHAMPIONSHIP

SO% OF PARTICIPANTS OF THE CHAMPIONSHIP ARE FROM MEDICAL UNIVERSITIES
6O UNIVERSITIES
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RESULTS

SANOF| CORPORATE AND SOGCIAL

WISSI@NWALAR{=N =SS
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828 PARTICIPANTS (24% OF ALL) HAVE SOLVED A TASK OF SOCIAL SECTION

& 96 PARTICIPANTS ARE MEDICAL STUDENTS (SO%)



RESULTS

THE INTERNSHIP PROGRAM IMPLEMENTATION

f‘%}‘ 24 INTERNS ARE ON BOARD

THE CANDIDATES DATABASE FOR FUTURE INTERNSHIP PROGRAM 2015 WAVES IS FORMED

TO INCREASE HIRING MANAGERS INVOLVEMENT,
COMMITMENT AND CANDIDATES MARKET AWARENESS

HIGH QUALITY
OF CANDIDATES

@

THE AVERAGE SCORE OF THE PARTICIPANTS

72 . 6% WORK WITH FIGURES 59 ! 8% WORK WITH TEXT

SANOFI .






