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The Northern Dimension Partnership on
Culture

NIDIPIC
Established in 2010 as the fourth Partnership in the Northern Dimension policy. L]

NORTHERN DIMENSION
By: PARTNERSHIP ON CULTURE

The European Commission,

Ministries responsible for Culture in: Denmark, Estonia, Finland, Germany, Iceland, Latvia,
Lithuania, Norway, Poland, the Russian Federation and Sweden.

Mission: To contribute to the social and economic development in the ND area by focusing
on the operating conditions for cultural and creative industries (CCI) , by bridging the gap
between public and private funding, and strengthening cooperation between the CCls and the
business community throughout the entire ND area.

Through the main Activity Pillars:

Networking (policy makers , CCI stakeholders, regional counterpart organisations)
Studies and research, exchange of best practices and knowledge

CCI Project support

Information exchange and provision
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The Northern Dimension N[D#P1C!

NORTHERN DIMENSION

PartnerShlp On CUIture PARTNERSHIP ON CULTURE

The role of culture and creative sector is increasing in economic terms, in business
development and innovation, in social innovation, in shaping the regional identity and
attractiveness (f.ex. Cultural tourism), in shaping collaboration between different
sectors and creating new, often innovative, products.

The Aim of the CCl — Business Session at ND Business Forum:

To hear about new innovative approaches to collaboration of the CC sector; to facilitate
discussion about possibilities of cross-sector collaboration and cross-sector spillovers,
to come up with (possibly) concrete steps towards new activities, networking and
collaboration.

NDPC can facilitate the processes by:

Possibilities of networking (contacts, information exchange, meetings & workshops — two
CCl events planned in 2015)

Facilitating platforms of collaboration through NDPC’ s members

Explore possibilities of developing new common projects
Contact: llze Gailite Holmberg, , T+ 37129 3537 86


mailto:ndpc@norden.lv
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YMHaa MockBa
OOpa3oBaTeribHbIU FOPOACKOM
NPOEeKT

TBopueckune 6M3Hechbl B
ropoiCKOM NpocCTpaHCTBe
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CopepxaHue

YMHaga MockBa

[ OpOaCKOU KOHTEKCT
Bbi30Bbl

OB630p NpoOEKTOB

[TlepcnekTmnBbl pa3BTUS TBOPYECKNX
On3HecosB
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KOHTEKCT

3anpoc Ha Ka4eCTBEHHO HOBbIN 0Dpa3oBaTelbHbIN
NpoayKT
3anpoc Ha OOCYroBbi NPOAYKT

OTcyTCBME NPEeanoXeHust Co CTOPOHbI
rocyjapCTBEHHOro cektopa

OTcyTCBME KA4YEeCTBEHHOIO NPOoAyKTa CO CTOPOHbI
Oun3Heca

OTHOCUTENbLHO BLICOKME A0XOAObl XXUTENen ropoaa
CypoBbll DU3HEC-KNUMaT
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YMmHaa MockBa

Mwuccusa - npyBneYeHve LWMPOKOW ayauTopum K BonpocaM W
HayKun U r'yMaHUTapHOro 3HaHus

[Noxopabl: 90% - npogaxka dbunetoB n aboHemeHToB, 10% —
NapTHEPCTBO M KOPNOPaTUBHbLIE KIUEHTbI
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The Sixth

KOHKYpPEeHTHOCNOCOOHOCTbL NpoOeKTa Northern Dimension Forum

MHHOBaALMOHHbLIWM Noaxoa K obpa3oBaHTENbHOMY
NPOOYKTY

CrnocoBHOCTb NPUBIEYb LUMPOKYIO ayAUTOPULIO

HanaxeHHoe B3anmogencrteme busHeca,

rocygapCTBEHHOIO CEKTOPA U TBOPYECKUX
npodpeccnoHarnos e |

YcTondmBoe pasButue
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v KBecTbl

v Urpbl

v MacTtepckue
v’ Jlekymu

v Loy

v ®ecTtnBanu
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EcTecTBEeHHOHAy4HbIE LLOY
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LLloy «AHaToMuna»
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[lepcnekTnBbl Pa3BUTUSA

PacwunpeHmne nMHenKn npoaykToB
HoBble ropoaa
CoTpyaHMN4eCcTBO
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COoTpyaHNYECTBO

TBopuyeckue
npodgeccmnoH

anbl

TBop4ecka
A MockBa

Fopoackue
coobuwecTBa
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[[opoa 1 TBopYeckne bnsHecsl

* /IHHOBaUWUW B pas3finyHbIX 00M1acTAaAX
XXWU3HU ropoaa

" /IameHeHne « MATKOU UHAPPaCTPYKTYPbI»
» HoBble paboyne mecTa

" [lpnBneKkaenbHOCTb TEPPUTOPUMN,
bpeHOuHr TeppuTopUNn
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Kenneth AGERHOLM,

Innovation and event facilitator,
ARTLAB Denmark

ARTLAB presentation on the mapping, developed for the
Ministry of Culture of Denmark on examples of the most
viable and effective interventions on how CCI sector and
businesses can work together and mutually benefit from
each other

Round Table “Creative Industries” Saint-Petersburg, 26 March 2015



CCIl & OTHER BUSINESSES:

Effective
collaborations
creating
INnNnovation in
businesses and
creative industries

Kenneth Agerholm
Executive Consultant at Artlab / Denmark

www.artlab.dk

@ tlab



ARTLAB STATUS 2015

e 200 private & public companies in
collaborations with artists.

e 4000+ artists/CCl learning enfrepreneurship
e 200 artists tfrained for innovation in business

e Mapping of potentialities for danish
government: CCl & business innovation / 2015

- more at artlab.dk/english



'OUR 15 MINUTES’

. AGENDA: Business innovation by CCl/artists

. Huge potential — Focus from Danish
Government

. CASE 1: Metal factory, new business strategy

. CASE 2: Pharmaceutical company, CEO
collaboration and change management

. CATEGORIES of effect = to stimulate demand

. NEXT STEPS — international collaboration



Huge potential

e Creative
Indusiries is the
new growth
locomotive

e Yearly turn over in
EU 330 Billion Euro




Cultural Minister asks Artlab to map
out cross sector collaboration
potentials

 Focus on collaboration between business/organizations
and creative industries and arfists

e STAKEHOLDERS

— The Cultural Minister + Danish Industry + Danish
Chamber of Commerce + Carlsberg + Novo Nordisk +
the Arfistic Organisations

* First mapping ready March 2015 and highly appreciated
by the Minister

- 18 cases with 7 main categories of effect on businesses



"We must define our companies by the
problems we solve - rather than the
products we sell”

-rom 15 years in
the field we know
that [somel]
CCl/artists can
stimulate business
Innovation in new
Ways.

INT




Companies use CCl/artists for e.g.:

e Product innovation

e Costumer involvement and branding

* Employee innovation and creativity

* Managers/CEOs - sirategy

All influence the botftom line — directly/indirectly!



COMPANY CHALLENGES WHERE ARTISTS CAN CONTRIBUTE

Leadership development

Creative and communicative

Team development and collaboration

training of the individual

Creative interiors

Co-creation and creative processes

@ tlab

& marketing work

Innovation of products

Customers’ needs & preferences




CASE 1: Metal factory

Innovation of business strategy

"The task was to deeply
involve the metal
workers in a new
sfrategy to cope with
global competition —
where not only price,
but quality, delivery
time, technology and
not the least: the skills
of the workers are

crucial.”
Karsten Aurbach, the artist




WHAT HAPPENED®
The artist:

. Painted the workers and their work

. Painted the CEO visions - large scale - where
everybody could see them

. Documented the ideas, inputs and decisions
from the workers by painfings

. Painted the future factory and new kind of
work they would do

. BEverybody use the paintings and drawings to
remember their common vision and strategy



OUTCOME: Survived the economic crisis

KAMI survived the crisis
without staff reduction,
unlike 50 % of all Danish
metal factories.

CEO says it is due to the
iInferactive strategy
processes with the artist.

"It almost tickles my hair roots 1o explain how
responsible the employees have been. They
understand how to take responsibility for their
workplace. It is ’rouching.” Claus Eskildsen, CEO at KAMI



CASE 2
What is this¢




Challenge: Help us find
- 100 new ways of using protein
- 25 new ways of generating ideas




ARLA — OUTCOME?

e 5 new services or products ready to
develop

 App. 30 new ways of using protein that can
be developped

e A compendium of tools for future
Ideageneration

e Interaction and trust gained among 45
employees and leadership

e First steps toward a more innovative culture



A i

6 MAIN CATEGORIES OF
OUTCOME FOR BUSINESS

Better bottom line

Product development/innovation
Profile and branding

_.eadership, coop and organisation
Human growth, reflection, creativity

. Boost of creative competences,

communication and innovation skills
of the individual



Next step — expanding the field!

1. More information of impact and results!

2. Development of tools to assess results and
outcome more precisely

3. Targeted training of artists
4. National models and strategies
5. International cooperation

WHY? Because of the urgent need for handling change and
innovation in new ways - as individuals and together as
businesses.

- Artlab is open for cross boarder projects.



@rtlab

development in arts, business
& the creative industries

www.artlab.dk

Gerda Hempel, head of Artlab / gerda@dmf.dk / +45 70221525
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Project Director, CREATIVE
INDUSTRIES FINLAND

Future needs, trends and possibilfities for
the creative sector
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www.creativeindustries.fi

The future needs, trends and
network possibilities for the
creative sector
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FACING FACTS:

Big structural change:
* Industrial jobs are moving to low-
countries

 New jobs are created in busin
less than 50 and with growth
expectiongs
TEM-analyyseja 51/2013

Mista Suomeen saadaan uusia tyopaikkoja ja kasvua yrityksiin?

Source: Ministry of Education and Culture, Petra Tarjanne


http://www.blogger.com/email-post.g?blogID=1849626327147444022&postID=4237121087136198761
http://1.bp.blogspot.com/_jVJkxGEifew/S7JBF8ndVBI/AAAAAAAAA7I/CdF5crbqzCc/s1600/country_information.jpg

From Identities, Values and Brands
to Experience Economy

* Multi-disciplinary communications
* Multi-disciplinary ways of working
* Digitalization and trends towards services
* Creative spaces and regions



Multisensory communications

Fantasiarakenteen
tilasuunnittelu Idhtee

tarinasta SEVENDE AR MAS

HIGH QUALITY FRAGRANCES @

MUSIII(I(%(EE HYVAA.

Tutkimusten mukaan se houkuttelee ja viihdyttaa
asiokkaita seka parantaa kassavirtaa.



http://www.fantasiarakenne.fi/
http://www.youtube.com/watch?v=8dUJpEXjfVo&feature=plcp
http://www.bart.fi/finnish/jari_arffman.html
http://www.bart.fi/finnish/jari_arffman.html

Think Retro — stories and culture in building brands and
identitites

—

Think Retro |


http://www.bart.fi/finnish/jari_arffman.html

Cultural identity, brands and life-styles

PORI JAZZ
PROFESg’IONALS

13h—14"July 2011

Cultural Management

‘ 12" July Pre-seminar
' researcher meeting

; avintdfapalvelut

i 19 2272012 Kruniuoto Arenan

alllgkorkaglaatssia catering-palveluta

Afenan ViP4alioisss ja yleisdraviniololssa
i I=kIGbilla jo 17, Kerran

Lue lisdd »



Cultural contents & experience economy

BANDS
IN TRANSIT

1) Over 2,000,000 video views
2) Over 5000 YouTube channel
subscribers

3) 19,000 page likes on
Facebook

4) Over 35,000 total likes &
shares across 3rd party sites
5) Over 500 organic Twitter
followers

6) 40,000,000+ opportunities to
see (OTS) via PR

Muru Pops Down in Tytyri, kuva Pasi Salminen, WDC Helsinki


http://bandsintransit.com/

Creative sectors & digitalization and ICT in multi-
disciplinary settings

* Education

* Heath-care

* Senior services

* Intelligent cities...

* Content production
mixing services between

media, music, games,
animation, ICT / internet




Hobbies, creative and digital skills

Logic Pro 9



http://www.maaritrajamaki.com/




Active Citizenship

* |dentity, values and ethics
—and how we want to
contribute to the world?

e Passion and compassion —
human-centric thinking?

Taking responsibility in

work and life — YOU RSELF

entrepreneurial attitudes? WORK 15 NO LONGER & PLAGE WE G0 TOLIT" S WHAT WE 00,

Ways of working typical to the creative sector are becoming reality in other
sectors. This has huge implications to different systems of our society.



Re-designining work

Tapping to the unconscious

mind by Distracting Yourself EDSI syksyné

(Carnegie Mellon neuroscientist pieni Suomi

David Creswell), “next door esittelee koko

listening”? maailmalle
uuden

Multiple intelligences and tYCjViikOH

Power of Reflection (H.
Gardner), power of pictures etc.

Bodily knowledge and
communications

“A study of 6,000 people conducted by the
NeuroLeadership Group in collaboration with a large

Seeing the "forest from the healthcare firm asked respondents questions about

trees”, detail versus whole where, when, and how people did their best thinking.
Only 10 percent said it happened at work.”


http://www.neuroleadership.com/public/home.aspx?Region=global&AspxAutoDetectCookieSupport=1
http://www.neuroleadership.com/public/home.aspx?Region=global&AspxAutoDetectCookieSupport=1
http://www.neuroleadership.com/public/home.aspx?Region=global&AspxAutoDetectCookieSupport=1

Thank You!

Silja Suntola

Creative Industries Finland

Aalto University, School of Business
Small Business Center
silja.suntola@aalto.fi

,, Aalto-yliopisto
A? Fricriesion. 4 JYKES Blinkeino-, likenne- ja

vYhtesid tekoje ympériStékeSkUS
! Helsingin kaupunki _,,-1_ﬂ.\_/r|—|_,_ VipuEUaal t
[ = e WO ] b
‘Lta

SEINAJOKI 1007-3013
SIBELIUS-AKATEMIA
L B

ampere Euroopan unioni
Euroopan soséaalirahasto

Photograph: Sanna Peurakoski
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Elizaveta KISELEVA,

Project Manager, Moscow Agency
for the Development of territories
by means of culture (MosART)

Case study — presentation of Smart
Moscow - "Education, entertainment and
the city” (integration of cultural product
/nto the market on city level).

Round Table “Creative Industries” Saint-Petersburg, 26 March 2015
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Oksana LUKYANENKOVA,

Deputy Director of the Agency for
Urban Development

Investment in the development of cultural
tourism of the municipality "City of
Cherepovets”

Round Table “Creative Industries” Saint-Petersburg, 26 March 2015
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AFEHTCTBO MOPOICKOIo \\ /
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93 B V\T‘K Yepenosey,
IHBeCcTnUmoHHoe
areHTCTBO

MHBecTULUMN B pa3BUTUE KYNLTYPHOro Typusma
MyHULMNaNbHOro obpasoBaHus

«l'opon HYepenoBeu»




KPATKAA CMPABKA O MYHULUIMNATIbHOM OBPA30OBAHUA

YepenoBel coyeTaeT B cebe 6oratoe MCTopuyeckoe NpoLusioe U MOLLHYIO CUny
COBpPEMEeHHOro, AefioBoro, AMHaMUYHOro ropoaa

CaHkT-[leTepOypr OcHoeHble ¢hakmopbi

(]
\ Bonoroackas
obnactb

OCHOBHbI€E MaKpPO3KOHOMMNYECKME NOKa3aTeSNn:

Za\ Bonoraa * YucneHHocTb HaceneHus: 316,8 Toic. yen.
YepenoBey, .‘t\’d, = [loxon Ha aywy HaceneHus: 22 875 pyo6.
| * O6bemM NpombiLLINeHHOro nponssoacrea: 317,5
MnpAa. pyo.
* Brn3ocTb K KpyNnHENLLNM SKOHOMUYECKUM LieHTpam
QQQQ 43 cTpaHbl: MockBe n CaHkT-lNeTepOypry

z = Ha nepekpecTke BaXXHbIX TPaHCMOPTHbIX

Maruncrtpanem

" Hanuyue KpynHOM TpaHCMOPTHOW apTepun ong
Mockga opraHusaunm KpynsHoro Typuama - p. LLlekcHa B
) cocTaBe Bonro-banTuiickoro BOAHOrO MyTU

= PasButasa TpaHcrnopTHas MHGpacTpyKTypa: Hann4mne
pPEeYyHOoro, >ernesHo4OoPOXKHOro BOK3aros,
MeXAyHapO4HOro aspornopTa, aBToBOK3ana

AsTopgoporu * Hanuyue napka manblx cygoB 1 KoMgopTabenbHbIX
XenesHas gopora aBTODYyCOB 4151 NEePEBO3KN TYPUCTOB, KOTOPbIE MOTYT
PeuHoii NyThb ObITb NCMONBb30BaHbl HA 3KCKYPCUOHHbBIX NIMHUSAX

|
.
9 ABnacoobGLieHue



BOIATOE KYJIbTYPHOE HACINEOUE

1 akBanapk 1 BbICTABOYHbIN 3arT 2 TeaTtpa

18 my3eeB 30 roctuHny, 60 obbekToB
KynbTYPHOro Hacneaus

= -
T f

76 NnaMATHUKOB 400 oObekToB
obLecTBeHHOr
O NUTaHug

o
.|
A

SR X

ey
[ /.
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m YEPENOBEL BOJIOrOACKOW OBNTACTU BKIKOYEH B MAPLUPYT NMPOEKTA MMHUCTEPCTBA
= = KYNbTYPbl P® « CEPEBPAHOE OXXEPEJIbE POCCUW»

MapwpyT oxBatbiBaeT 11 permoHoB CeBepo-3anagHoro
denepanbHoOro okpyra

CaHkT-lNeTepbypr
INNeHnHrpagckasa obnactb

ApxaHrernbckas obnacTb
Bonoroackaa obnacrtb

KanuHuHrpaackasi obnacTtb

‘*@W

MypmaHckas obnacTb

[MckoBckasa obnacTtb
Hosropoackast obnactb
Pecnybnuka Kapenus
Pecnybnuka Komu

HeHeukunmn
aBTOHOMHbIW OKpYr



Muccus

Hama
co30aHus

Yupedumenu

Lenb

MHPOPMALIUA OB MHCTUTYTAX PA3BUTUA

C uenblo cogencTBUsA IKOHOMUYeckoMy pasButuio MO B UepenoBue aencTByeT ABa

P

ATEHTCTBO CKOMD
o Gy
438“‘*

«A2eHmcmeo
Nopodckoz2o Pazeumusi»

MHCTUTYTA pa3BUTUA Ou3Heca

Yepenosey

ViHBECTVLMOHHOE
areHTCcTBO

«MMHeecmMuyuoHHOe azeHmcmeo
«Yepenoseuy»

OcHoea noddepkKu
npednpuHuMamersnibcmea 20poda

1999 r.

Mapusar.
YepenoBua N

CopeicTBMe pasBUTUIO MArloro U cpegHero
npeanpUHUMaTeNbLCTBA U NOBLILWEHWE ero
BKNnaga B couManbHO-3KOHOMUYECKoe
pasBuTHe ropoga

Onepamop uHeecmMuyuUOHHO20
npouyecca 2opoda

2010 r.

nno €I
CeBepcransb

MNMoBbiWweHne NHBECTULIMOHHOM
npuBnekatenbHoctn MO 3a cuyeT co3aaHus
GnaronpuATHLIX YCNOBUN ANA BeAeHUs busHeca u
npuBreYeHUs UHBECTULUA B pa3BUTHe
NPUOPUTETHLIX HanpaBlieHM ropoaa



//,l MHBECTULUMOHHBLIE NMPEAJNIOXXEHUA B COEPE KYJIbTYPHOIO TYPU3MA
N

e e TypucTtcko-pekpeaunmoHHbIU knactep «LleHTpanbHasa ropoackas HabepexHas»,
| cyoknacTep: Tepputopus ot Aropbckoro mocta 4o OKTAGpPLCKOro MocTa»

NHeecmuyuoHHast nnow,adka Mapamemp 3Ha4yeHue

KOMMIIeKCHOe pa3BuTmne 6eperoBom 30HbI
Cyms npedrnoxeHusi LleHTpanbHOro panoHa ropoga vepes
dhopmupoBaHme o6bEKTOB 06LLIECTBEHHON
N KOMMePYECKON UHPPACTPYKTYpbI,
peKpeaunoHHbIX 30H U SPKUX
APXUTEKTYPHbIX aKLEHTOB.

Tpe6oeaHue K v FApKkne apXuTeKTypHble aKLEeHThbI
o6bexkmam v KayecTBeHHOe 03eneHeHue
v' Typuctuyeckasi HanpaBreHHOCTb

CMOPTUBHO-PA3BJIEKATE/IbHbIN LIEHTP B PAVOHE M/ISKA 3aTpaT Ha obecneunBaloLyto
«CTPOUTESb» NHXEHEPHO-TPAHCMOPTHYIO

MHPaCTPYKTYpy

Cpok peanusauyuu 2015-2018 rr.
EEO v/ NOBBbILLEHNE KayecTBa ropoaCKO
npeumyujecmea cpeas! 5
v’ (bopMUpOBaHME 30HbI TYPUCTUHECKOM
npuBreKkaTensHoCTM
v’ ynydweHne ObITOBOro 06¢cnyXnBaHums
OTAbIXaloLLNX
Peanusyembie UH8eCMUUUOHHbLIE MPOEKMbI 8 COCMaese v' nosblleHne 3OPEKTUBHOCTM
cy6knacmepa: TPaHCMNOPTHON CUCTEMBI
v' ExXerogHbli MOTOK noceTutenemn
o FOCTUHNYHBIN KOMINIEKC HA EOPTY KPYWU3HOIO TEM/IOXO/A LIeHTpanbHOM ropocKoin HabepexHon
«METP NNEPBbIN> - 240 TbIC. YENOBEK C eXeroAHbIM
9 MACCAXUPCKUA MPUYAT [J151 KPYU3HbIX TEM/IOXO40B NPUPOCTOM MoToka 8%
e LIEHTP 10 OBGC/IY)XMBAHUIO TYPUCTOB B PAMKAX PA3BUTHS v TMpoekT BoLlen B nporpammy
PEYHOIO BOK3AJIA denepanbHOro goMHaHCMpPOBaHUS

MHOIrO®YHKLMNOHAJIbHbIA TOCTUHNYHbIA KOMI/IEKC




/, MHBECTULUMOHHBLIE NMPEAJIOXKEHUA B COEPE KYJIbTYPHOIO TYPU3MA

eperosey TypucTcKo-peKkpeaumMoHHbIN Knactep «LleHTpanbHasa ropoackas HabepexHas»,
Il cybknacTep: Tepputopua B paoHe Ycaab6a NanbCcKux K BOCTOKY oT OKTAOGpbLCKOro
MocCTa»
NueecmuuyuoHHas ninow,adka 4 lMapamemp 3HayeHue
Cyms npednoxeHus CospaHune obbekTa obLecTBeHHO-

[eoBOro 1 pekpeaunoHHOro
Ha3Ha4yeHus B perMoHanbHOM UCTOPUKO-
pekpeaurMoHHOM KOMMIIEKCE,
BKIlOYatoLLEero B cebs KynbTypHO-
NCTOPUYECKOE, PEKpeaLMoHHOE U
TYPUCTUYECKOE HanpaBreHNs

Tpeb6oeaHue Kk v' CooTBeTcTBME YCcaaeOHon
ob6nexkmam CTUNUCTUKE

v KayecTBeHHOe 03erneHeHne

v TypucTnyeckasi HanpasBneHHOCTb

Cpok peanusayuu 2011-2018 .

Mpeumywecmea v' MoprotoBneHHas MHXeHepHO-
TpaHCnopTHasa MHAPACTPYKTypa K
2018 .
v EXXerogHblI TYPUCTUYECKUIA MOTOK He
Peannsyemble MHBECTULIMOHHLIE NMPOEKTbI B COCTaBe mMeHee 100 TbiC. YenoBek.
cybknacrepa: v' MpepocTaBneHne Ka4eCTBEHHbIX
peKkpeaunoHHbIX YCNYr AN ropoXaH,
TYPUCTCKO-PEKPEALMOHHbIA KOMITIIEKC €XerogHbli NOTOK ropoXaH He MeHee
100 TbIC. Yen.
MOCTOSIHHASI BbICTABKA JEPEBSIHHOIO JOMOCTPOEHMSI v' TpOeKT BOLLEN B MPOrpamMmy
denepanbHOro pyHaHCUpPOBaHNA
3aTpaTt Ha obecrne4vmBaroLLyo
MAPK «HECKYYHbIA CAL» NHXXEeHEePHO-TPaHCMOPTHYIO

MchpaCprKTypy. 5 8

PEKPEALJMOHHO-PA3BJIEKATE/IbHbIA KOMIT/IEKC
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~ l
eperosey MHorodyHKLMOHaNbHbIN My3eMHO-KYNLTYPHbIA KOMMMeKe «Ycaabb6a CeBepsaHUHaAY
areHTCcTBo
NHeecmuyuoHHas ninow,adka lMapamemp 3Ha4yeHue
|
Cymb npednoxeHust pasmeLleHne Ha JONroCPO4YHON OCHOBE

. KOMMneKkca TypuCTU4ecKom
NHPaCTPYKTYpbl ANS OTAbIXa rocTen n
XuTenemn ropofa Ha TeppuTopun Myses-
ycaabbbl «ropsi CeBepsiHUHa»
(8. Bnagumunposka).

Cpok peanusayuu 2 rofja ¢ AaThl 3aKIoYeHNs
[IOrOBOPHbIX OTHOLLEHMI
fipednasaeman * KanuTanbHble/HeKanuTanbHble

rocteBble JomMa (4-6 wT.)
BMEeCTMMOCTbIO 60-70 4yernosek

*  aAMUHUCTPaTUBHBIN KOPMYC C
nue6IoKOM 1 3anom

* MNYHKT NpoKaTa MHBEeHTaps

» Becegkun, NPoryrnoYHble JOPOXKKN

* OTAbIX Ha BoAe

cmpyKmypa Komriekca

OueHOoYHbIl 06 BeM
uHeecmuyuu

Mpeumywecmea v KynbTypHoe 3Ha4eHue namsTHUKa 1
TEPPUTOPUN: €OUHCTBEHHbIA B
Uepenosue n YepenoBeLKOM panoHe
N ycaaebHbIi KOMMMEKC ¢
f COXPaHUBLUMMCSI UICTOPUYECKM
¥ naHgwadgTom;
. Y. v/ Hanuune BoaHbIX pecypcoB u
R NPSAMOro BbiXxoda K Boae;
v BnusocTb begepanbHoO Tpaccehl
Bonorga-Hosag Jlagora (A-114) co
ncrtopun4yeckas (O6L|.l,eCTBeHHaF|) 30Ha (2,18 ra), 3Ha4YnTENbHLIM TPAUKOM;

TypucTnyeckasa (4actHasi) uHgpacTpykTypa (3 ra). v JKONOrM4yeckun YncTbli pamoH

20 mnH py6.




/, MHBECTULUMOHHBLIE NMPEAJIOXKEHUA B COEPE KYJIbTYPHOIO TYPU3MA

~ l
Yepenoney FocTeBOM TYPUCTCKO-peKpeaLMOHHbIN KOMNNeKe «Ycaabba «MaBnoBckoe»
MHBECTVILMOHHOG
areHTCcTBo
NHeecmuyuoHHas ninow,adka lMapamemp 3Ha4yeHue
|
Cymb npednoxeHust CospaHve rocteBoro TypuCTCKo-
peKkpeaumoHHbIN KoMnnekca Ha 6ase
ncTopuyeckoro nanawadgTa Ycagbbsbl
o 19 B. «[laBnoBckoe»
e » Bapckun 2-aTaxkHbli OpeBeHYaTbIN
rsin UMywecmeeHHo20 aom 700 m? (nMCTBEHHULUA; BN
~ KoMIsieKca MOMELLIEHUS - HEeXUIoe)

Kagys * 100-neTHAA nunoBag annes, BeH4yaeT

ee 03epo ¢ ay6oBbIM AHOM (3a
anneeu-nec, ¢ Apyron CTOpOHbI-None,
cocenen Het, ycagbba HaxoguTcs Ha
xyTope)

* CTapuHHbIN norped 40 kB.M. B
XOopoLueM cocTosAHMM, HoBas H6aHs 40
KB.M. C KAMWUHOM, acdanbTMpoBaHHas
ctosika ansa 10 mawwuH. 3ganue 400
KB.M., UCMONb3YeTCH KaK CKrag.

OueHoYHbIl 06em

18 mnH pyo.
uHeecmuyuu Py

v' BnnsocTb hegepanbHon Tpaccehl
Bonorga-Hosag Jlagora (A-114) co
3Ha4YUTENbHLIM TPagUKOM

v/ Bo3aMoOXHa apeHaa AononHUTENbHOM
TeppuTopun nnowagbko Ao 60 ra

v' OTCcyTCTBME TYPUCTUYECKUX OOBbEKTOB
B paguyce 20 kM

v/ Hanuune Bcex KOMMYHUKaLWIA:
BOOONPOBOZ, KaHanmM3auus,
3NEeKTPUYECTBO

lpeumywecmea
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HIN «AreHTCcTBO fTOPOACKOIrO  ArEHrcreoroponckoro
< )
Passutuna» 43pnid

162600, Poccusa, Bonoroackas o6n.
O 21[m]

r. Yepenosey
6-p. JloMmeHwWwMKOB 32 %
Ten.: (8202) 20-19-28 E

www.agr-city.ru
1

e-mail: or@agr-city.ru
O AHO «MHBecTULMOHHOE -
areHTcTBO «YepenoBeuy»

A0

|

Yepenosey,
MHBecTuumoHHOe
areHTCTBO

o 162600, Poccus, Bonorogckasi oon.
r. HepenoBel
np. Ctpoutenen 6, oc. 210

Ten.: (8202) 57-02-55
www.ia-cher.ru
e-mail: invest@ia-cher.ru
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