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Four Seasons Hotel Moscow

Promotion of HR Brand: Communication with young
specialists in “Their” language — Social Networks



HR Brand External Promotion through social networks
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External HR Brand Promotion

FOUR SEASONS

OTKPHITHIE BAKAHCHH

Wy

Me1 pazbl IpuBeTCTBOBATh Bac B kauecTse

Hama Muccusa

Kowna=is Four S235005, O0HOBARMAA 1A1320p0M LISPACAL, NICEATINA C20A COBRPLIRHCTEOBIMING
ENSUITNSMA OT MTBWECTEMA NYTeM NOCTORMMBX IHHOB3WS! M BRICOGX CT3HA3PTCE
OCTRNQINIMCTES. OT ANEraWTHOR OOCTEMOSKM HENPREICAZEMMOMD KINECTE3 20 330OTIMEBOM,
FHIMBNIYANEHOMD KPYTNOCYTOURORD CEPBICA, FOLT Se3S0NE OMMLSTEOPART KACTORWM 20M

MoTeHIHaJIbHOro KaHauaata Four Seasons Hotel Moscow!

CapedC, KOTODLA Ms NPRJOCTIENAM H3WMM FOCTAM, OCHOBAK W3
330OTAMSOM OTHOWE=INY, JPYASIOTM i SIIMHOM YBaNRMN. My TaCK2
CTPEMIMCA CT3Th NyuiM OTENeM B MOCKB2, NOCTOARMD BHepAR
PHHOBILNOHMEIR MPORATE, M My Cueb PICOMTHE3EM K3 Teopuaco
BKNAZ KARACO O

OTRyHIK

333343 COTYSAIKCE WAWETD OTENA - NOCTORKKO MPRaSOCAUATE
NOTPRCHOCTH KAUAX FOCTER ¥ WHTYWTVEHO WYBCTEOB3Te, WTO MOKET
Co2naTe ux npedesarue y HaC CoNes KOMDOPTHEIM. HILM rOCTH USHAT
NPOCTE® BRUM — MCKPSHHOO YNBOKy, 3300TANS08 NOAENAMIE 20TPOrD
YTP3. NpArOTCENSHHBA C Jywod 33STPIK. HO CIMOe BAKMOE - 3ITO
NEPCOMANEHOR BHIMAMIE K KIKIOMY FOCTIO, HNSKHO 3TO COA33ET 0000y
ITMOCDEPY. K KOTOPOR CTPEMITCA FOur S2380n8 Hotel Moscow.

VMEHKO COTDYAMING! ~ NIODM, PACOTIOWNS B KILWEN OTEN2, ABNAOT Four
$2350n8 Hot2l MOSCOW NO-KACTOAWEMY BENIKONEN=BM. Mui 22n32m
BCE, UTO 8 KALWIX SHA3X, CT3P3RACE MPSASCTIEUTE HAWIM FOCTAM CEDENS
ELCOUBMWETD YPOBKA. Msi OTWOCHMCA K M3LAM FOCTAM T3K, K3K WaM
Cannm XOTENSCE Cbl, WTOSE! OTHOCIINCS K HaM

OnA Hac oueke BAXHO, WTOOH X3aXqed O
CEO2M P30CUSM MECTE M NPUXDL K3 PAtTY © YAoSONeCTEMEM. S82pu
ICEX MEHEIX2008 OTENA BOMA3 OTKPLTE! ANA COTPYRHINOS, WToSe! Osit
MO CMENO JeMUTECA C HKaMM MISAMM W NPRANOReHIGMI. Mu
HAZREMCA W3 SONMOR W MDIATHOR K3AQ0M0 COTPYAMIKA & Cemee Four
Seasons Hotels and Resorts

006 oTeste

Orene Four Seasons Hotel MOSCOW 23HIMM32T NOMCTIHE YHIKINEHOR
MECTO: OF DICNONJAOINCA B 2A3MIN NErS=S3pw0f rocTIsuUs «MOCKEas,
OTIPLTOR ewe B 2anexom 1935 rody. 37O COuSTKME WCTODINECKDRO
HICNASMA W CTINEHOMD, COBPeNEMOMD SM3aNH3. /2 ONOW OTIDBS3NTCA
NOTPACIOUME BWSY H3 C3MB@ MIBRCTHR A0CTONPUMENITENEHOCTI
ropas3, SKWNaA  Kpemne, Xpacky® nnowase. codop  Sacwua
S23KesmOr0 it TOCYAIPCTERHKYIO Jywy.

130 POCKOLHBX HOMEPOE M MWOKCOE. PECTCP3kD WMMPOBOD YPCEHA W
s2mxonensufl Cna-uskTp 23T Four Seasons Hotel Moscow Ece

= P

MR Mo K3 cTaTy

otenz p

Four Seasons Moscow - Contemporary Luxuryin. @ 4
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BOMNOWRK3 B @2 COTPYAMNGX -

NPE2CTAENEHIEM BRMMKONENHOD CRPSUCE

Hawu yeau, ybexderus u npuryunst pabomet

Tockaneky Four SE3E0NE — 37O CyMMa yOEKa2HA i 28ACTEIN BCEX 0O
DOFMATA LM KOUNEHIN I PRIASAANN SIKYI0 THIOCEOIN0 1 OTHILBHIE K KaLIMY CHINECY

+ Kroumt

UM ~ CTATE NPUIHaNSEM NHIZPOM D3 § KIWECTER KON
SN BO BOSM WD

273TE 37O, HENIMERSO DK

A, KYPOPTIMM M SACTHBM

A npes:

20 Bceu OTeNAM C!
E380KETEN X FOITRA 1

B K73CC3 MOCC € MpE

700w yINITe CONeWwe O FOLr S2360NE. NOCETHTR HAW CANT. W fOUrE23500E COMVDOUL foLr $235008

Kaprepa u pasBuTne

CoTpyasant Four S2350NS ~ 3TO AWTHAR MPYNNA, COCTOAWAR i3 Cones uam 40 COD COTPYAMMOE NO BCEMy MDY, WeR PA0OTA 33KMIDG3ETCA & TOM, WTOS

NOCTORMKO NPEACCTABNATE FOCTAM BHCONBALIN YDOBRHE NPODRCCHOKANBHOM MOCTNDISMCTER

Me, K3K KOMNIKIA, CUTARM, UTO COTPYAMMIH ASNACTCR KALWaA CIMON SONSLIOA LUSHHOCTSO, BRSS HIMEHHO OWit NDEROCTAENACT TOT NEPCOKINNIPOSIHNLA
. F3K KM XOTENCCH Obl,

C2PSHC. KOTODBIM CRIBNTCA RAW3 KOMNIHAR. Myl XOBEM B COOTBATCTEIM C 3000ToM MPIBNOM «OTHOCHTLCR K QPYMMM T
NTOOk OTHOCKANCH K HaMs, 1t B CEAN © 3TIM Me! D208 K3 0208 napaz coTpy

TIPUIKAB3TE NN BXN32 KIKIOM COTPYAMIKS B YONEX HAWRMD SiaHaca:

OKaIS/EaTS NOAREPARY i NOMOLYS, © TéM WTO0K! KEAQLI 2 KAC MOT NONHOCTRIO PEANHIOEITE CBOR NOTEHYEN;
TI0OWPATE 2PYT ADYTA B BLCXAILEIHIN CEOIK UARA, LTO NOZECONT KAM BOBM PACITATs CONeS SDORTHERD,
SeMe BMMATENEHNN K NOTDEOROCTAM JPYT 2PYTA M C0MA383Te Py, KOTOpaA P

“ e

7R TEX, KO UeHIT C3MOR Ayu2e. MTYOOKD YROPEHERKIA KYTETYP FOur SE380nE
OQAX, PAIASTACUNX S2MHYI0 URNe It BJOXHOBNEWFBX

YAHINOS, TO UPEIELNANND BIXNO, WTOSH! My UETCO

W NPIATHON £300TE E KoM

PR and Marketing Oivision Is looking for 3 very proactive and posiive parsonailty to take
the position of PR and Marketing coorginator

The following knowledge and skills are required:

« University Degrae

« Spaaiing English language on he aovancad level (both oral and writtan), literate
Russian language

« ADIity 10 conduct agvancad level business corespondence in both languages

+ Have strong organization skilis, being team piayer

« Efcient and gracaful muRi-tasking skiis, ability 10 work under the pressure

« ADIIty 10 Oper; omputer equipmeant and /or SONWAr tems Inciuding but not
imitad with Microeoft Office (Word, Excel, PowerPoint) on vel of experienced
user

« Being very fi

ibie, open mindad and positive person

Conditions:

+ Competitive salary

« Alractive benefits pa
+ High corporate culture
« Career opportunity

« Corporate trainings
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Internal HR Brand promotion philosophy
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Internal HR Brand promotion through social networks

o SOl £ " " A CTLIAKIA .11‘:. ” ‘.7. o
§ ; ) YYACTHUKH 135 y4acTHUKOB Moscow Employees
pasutca () Kommentapui = - & 3axpuitas rpy . Nelly Kulesheva
O6cyxaeHne
7. 1 4an n k y
) Max Musto, Julia Yakovieva u ewe 10 v [NpoCMOTPEHO ' Antonova Right now in Staff Cafeteria
"'./' Mokasatb nepesoa
1 v ™ © OB @ ¢ sy vy dtulate the Best Employees of October! 'm
VckpeHHe nosgpasnaem Jlyywux CotpyaHukos OKTAGpA: Onbra Masnosa
Olga Paviova) FO u Omutpuit KopeHkos (Dmitriy Korenkov) Stewarding!
Nelly Kulesheva Haxoau Ahmed Ayoub u l'ana A A
MycTaduHa Big thanks to all nominees for being awesome! BonbLioe cnacuto Bcem

HOMUHaHTam! & rpynnon

pecial lunch in Stolichnoye Cafe for our employees. OcoBeHHbIi 06ea
7 HALWNX COTOYAHWKOB! Ll t o S

jsons Hotel Mo

o Hpasurca (D KommenTapui

| . Nelly Kulesheva ! CChINKOW

"Express Training" < ) (PyCCKHMIA TEKCT HUXKE)

| our world of technology it is very important to stay true and human while
ommunicating with our Guests and each other. Four Seasons Guests value
his genuine people to people service. There are three key points that will
help you succeed: Be Present, Be spontaneous and creative, Show
Empathy. The video below shows the importance of being present. This is a
part of Emotional Intelligence skills. Hope this brings some thoughts to yo..

- cue

") Hpasurca CJ KommenTtapuin

Hpasurca () Kommentapui
I Forgot My Phone

Written by Charlene deGuzman Directed by Miles Crawford
Starring Charlene deGuzman With (in order of appearance)..

) Hpaeutrca () Kommentapwit

Hpaeurca Kommentapuin
D™ Nennc Noctunkos. Aleksev Mikhalev 1 ete 16  TIDOCMOTDEHD O D H = ’

(DO Bsruecnae Mypywkun, Aleksey Mikhalev u ewe 6 + MpocMoTpeHo 10



- -
-v"""-‘v [
S
-——
.

------

o TYT11711LLLT 1LL
ex -umml!'lllmmlnlﬂ 11 l‘lﬂl
I RIRIR AR SRARRRRRI RN IR N ll
:'_zz T11] lli !!i l‘Qh (RRNRE R 11'

‘M- T BITRN) (11 T T,
HF " :llmnnulll =
o llllm"l

et
| 3
ey e
- o€

Four Seasons Hotel Moscow

Promotion of HR Brand: Communication with young
specialists in “Their” language — Social Networks



