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What is the social responsibility of 
organizations? 

2 

● Responsibility of an organization for the impacts of its decisions 

and activities on society and the environment through transparent 

and ethical behaviour that: 

 contributes to sustainable development ⃰  , including 

health and the welfare of society 

 takes into account the expectations of stakeholders 

 is in compliance with applicable law and consistent with 

international norms of behaviour 

 is integrated throughout the organization and practiced 

in its relationships  
 ⃰ Development that meets the needs of the present without compromising the ability 

of future generations to meet their own needs. 
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Evolution of “Social Responsibility” 
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Environmental 
protection 

     Economic
 performance 

Social progress
   

SD 
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The social responsibility of organizations 
concept 

SRO 

CSR 

= 
Corporate Social 

Responsibility 

Agenda 21 

= 
Sustainable 

Development 

applied to 

community  
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5 

GRI  

AA 1000 

SA 8000 

EFQM  … 

OECD 
guidance 

UN Global 
Compact 

 ISO 26000 

P 

P 
MOU 

ILO 

MOU 

MOU 

Participation 

ISO 14000s 

ISO 9000s 

P 

The possibility of 

associating and uniting 

many bodies and 

existing initiatives 

P: Participation 

MOU: Memorandum 

of understanding 



6 © AFNOR skills  all rights reserved 

Legitimacy of  ISO 26000 

●Representativeness: an innovative mechanism of ISO standard development 

 450 experts* representing the following categories: 
• Government,  

• Industry,  

• Consumer, 

• Employee,  

• NGO, 

• Services, support, research and others  

 Participation of 42 organizations in cooperation (ILO, UN, Global 

Compact, WHO, etc.) 

 99 participating countries: Developing–developed country balance; 

approved with 93 members of the working group; 5 votes against: 

United States, Cuba, India, Luxembourg and Turkey  

ISO 26000 was published  1 November 2010 
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Strategic approach 

Clause 5 Recognizing/defining 
social responsibility of 

organizations 

Stakeholder identification  
and engagement 
Notion of sphere of influence 

Integration 

 throughout  

the organization 

Relationship of an organization's  
characteristics to social responsibility 

Reviewing and improving 
social responsibility practices 

Communication   
on social responsibility  

Understanding the social responsibility 
 of the organization 

Integrating social responsibility  

throughout the organization 

Clause 7 

Enhancing credibility  
regarding social responsibility  

Voluntary initiatives  
for social responsibility 

ISO 26000 overview 

Organizational governance 

Human rights 
Labour 

practices 
The 

Environment 

Fair 
operating  
practices 

Consumer 
issues 

Community 
involvement 

and 
development 

7 core 
subjects 

Clause 6 

 

 

 

 

 

 

The 7 principles of 

social responsibility 

 
1-Accountability 

  

2-Transparency 

 

3-Ethical behaviour 

 

4-Respect for 

Stakeholder Interests 

 

5-Respect for the 

Rule of Law 

 

6-Respect for  

International norms of 

behaviour 

 

7-Respect for human  

rights 

 

 

 

 

 

 

 

 

Clause 4 

Related actions and expectations (output data) 
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7core subjects of SR 

Labour 

Practices  
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Environment 

Human 

 Rights 

Organization 
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● Clause 6: Guidance on social responsibility core subjects 

The Environment 

• Prevention of pollution  

• Sustainable resource use 

• Climate change mitigation and 

adaptation 

• Protection of the environment 

 biodiversity and restoration 

Fundamental themes of social 
responsibility 

Labour 

  

Fair  

operating  

practices  

Consumer  

issues 

  

The Environment 

Human 

Rights 

ORGANIZATION Practice

s 

G o u v e r n a n c e 

Community 

involvement and 

development 
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Value chain 

Supply chain 

Service 
providers 
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r A  

Lev 2 
subcontractor    
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Raw 
materials 
suppliers 

Employees Company 

   
Subcontracto

r B 

Lev 2 
subcontracto

r    B 

Prof 
association 

Media Government 
Citizens NGOs 

Partners 
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Shareholders 

Retailers 
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Treatment of 
waste 
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Customers B 
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AFAQ 26000 is … 

●An assessment concerning: 

Strategic approach and managerial practices 

Environmental, social and economic results 

 

●A global analysis of the company scored out of 1,000 points 

 

●A social responsibility report 

highlights the points to sustain and areas for improvement concerning the 3 

pillars of Sustainable Development 

is a true operational and strategic management tool for your process 

●A mark of recognition issued by AFNOR Certification to promote and 

add value to your Sustainable Development/Social Responsibility process 

with your relevant parties and prime contractors  

1,000 

point

s 
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AFAQ 26000 is … 

5 operational  
and managerial practices criteria 

3 results criteria 

Vision in terms of CSR & Governance 

Implementation: the integration and communication of CSR 

Human resources, labour relations and practices 

Modes of production, consumption and consumer 

issues 

 
Local integration: communities and local 

development 

Environmental 

results 

Social results 

Economic results 
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La Société à Responsabilité Limitée  

«AFNOR Rus»  

ООО «АФНОР Рус» 

Россия, 123001,Москва,  

Большая Садовая, дом 8, стр. 1 

Тел. +7 495 650 10 46  

Факс +7 495 650 12 64 

E-mail: russia@afnor.org   

www.afnor.ru 

           

 

Вместе мы можем достичь успеха  

 


