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Racing to success

Winning the Race for Customers

1999 – Winner, Tour de France

Lance Armstrong

2000

2001
2002

2003
2004

2005
The lesson for business professionals

not about being the first to cross the finish line,

but about training yourself for improvement, knowing your goal , 

and setting the pace to consistently step up game.

?



Staying ahead of competition
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Even if your brand or company is 

number one in its market space …

Your best chance

to learn the voice of your customer, and not just from tools 

such as traditional research, surveys and crowdsourcing

?

the only way it will stay there 

is if you continue to outpace 

your own thinking



Working with customers
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get into the minds of 

customers

see things from their points of view 

understand the 

dilemmas they 

face day-in and 

day-out



Information sources
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Importance of Social Media
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People share their experiences
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What do they say
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Game Plan
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You have to look as far as your customer to discover how to 

improve your product or service and surrounding 

communications – not only to retain current customers, but also 

to wow new brand loyalists

Is there a solution?



InfoWatch KRIBRUM
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Competitive Intelligence
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Competitive comparisons 

Internet Marketing 

efficiency
Products/services ratings

Geographical 

distribution



KRIBRUM Features
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Interactivity

Winning the Race for Customers

All posts are interactive: click on the link 

and start the dialogue with the customer



Benefits
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Retain existing customers by:
�Getting invaluable insight into the customers’

preferences and needs

�Improving services

�Better targeting of special offers

Gain new customers by:
�Managing reputation online and resolving negative 

situations quickly

�Developing brand messages that resonate with 

target audience

Highly accurate and up-to-date insights for:
�Customer brand perception

�Market trends

�Competitors activity

�Active campaigns in public information field



About InfoWatch
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� Established in 2003 as a subsidiary of Kaspersky Lab

� Product focus – information management: monitoring, analysis, storage

� Global Partnership Alliances in Europe, South America, Russia & CIS, 

Middle East and Asia

� Russian data leakage prevention (DLP) market leader

� Current market focus: Europe, Middle East, APAC 

� 150+ successful projects


