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OUR DIGITAL WORLD 

The onset of the Digital Age has gradually 
changed: 
 
• The way we store information 

 
• The way we learn new things 

 
• The way we see boarders between the 

countries  
 

And, most importantly: 

 
The way we interact with each other 
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IMPACT ON HR PROCESSES 

• All processes have to be agile and adaptive 
 

• Use analytics for deeper insight 
 

• Data should be correct, transparent and accessible 
 

• Move to an integrated, consolidated HR platforms 
 

• Migration to the cloud for agility and innovation 
 

• Leveraging social media to get close to employees  
and candidates 
 
• Enabling new approaches to delivering HR services 

 
• Enabling HR to act more like marketing 
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Digital employer branding: traditional channels 

• Own career page/ Branded job 
board page/ ATS 

• Consistent brand message (EVP) 
• Adaptation for the audience 
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Digital employer branding: social media 

• More modern content 
• Adaptation for mobile devices 
• Regular updates  
• Informal content from current employees 
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Digital employer branding: PR and special projects 
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Attraction: New generation of tools 

• Messengers/Chat-bots 
• Gamification and real time 
• Personal touch 
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Selection: Digital assessment instruments 
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Process fine-tuning: Digital metrics 

• Correct 
• Transparent 
• Accessible  
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Digital HR evolution is inevitable – questions? 


