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Russian e-commerce market 

users buy in e-shops 

Source: eMarketer, December 2014 
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Where Russians buy goods 

Source: The Consumer Barometer Survey 2014 (survey of Internet users)  
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Source: Euromonitor, Morgan Stanley, 2014 
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Russian e-commerce market in figures 

Source: Data Insight, EWDN, 2014 8 

▌31 000 000 buyers online 

▌50 000 e-shops (TOP – 200 less than 25% of GMV) 

▌440 bln Rub in 2014 (physical goods) 

▌27% growth in rubles, 5% growth in USD 



Source: РБК.Research  
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E-commerce Growth - Regions 

Source: selection from 150 Metrika accounts among TOP advertisers in Yandex.Market 10 
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Why Yandex? 
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Radical shifts in Russian advertising market 
2000- 2017 (%) 
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Source: ZenithOptimedia, December 2014 



Contextual advertising is the most popular 
type of online advertising  
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Banners Contextual

And its market share continues to grow 

Russian online ad market structure dynamics. 

Source: RACA, 2014 



Yandex – the biggest internet ad platform 

558.000  
advertisers 

55%* 
online ad market share 

Source: Company Information, FY 2014, *RACA  for 2013, adjusted for commissions 



Yandex is Russia’s leader in contextual 
advertising market 

Source: eLama, 2014 
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Bigger than any TV channel 

Source: TNS TV Index, TNS Web Index, Russian daily audience aged 12-54, cities with population 100 000 and 
more , without mobile devices, August 2014. 
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Yandex gives 72% of commercial traffic 

Source: Yandex.Metrika data. TOP 200 shops on Yandex.Market 17 
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Yandex.Direct for e-trade 
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Yandex.Direct expenditures 

Yandex.Direct data 2015 19 
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Yandex.Market for e-trade 
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Yandex.Market 

Main attributes of Yandex.Market 21 

▌Price aggregator 

▌CPC model or CPC+CPA model 

▌Auction model 

▌YML 

▌Ratings and shop reviews 



Yandex.Market 

Main page on Yandex.Market 22 



Yandex.Market 

Product Page on Yandex.Market 23 



Yandex.Market 

Yandex.Market on Yandex Search Page 24 



Yandex.Market in figures 

Data from Yandex.Market, TNS 2015 25 

▌66 000 000 goods 

▌in 2 000 categories 

▌15 000 active stores 

▌20 mln users per month 



Categories by clicks 

Clicks on Yandex.Market, February 2015 26 
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Visitors by categories on Yandex.Market 

Source: Yandex.Market data. Unique visitors’ dynamics by categories. January 2014 vs January 2013  27 
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CR by categories on Yandex.Market 

Source: Yandex.Market data, January 2015. Share of visitors who were transferred to e-store in the total number 
of the category’s visitors 28 
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tiotio@yandex-team.ru 

+7 968 6426585 

Igor Tarasenko 
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