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DEAR FRIENDS,

Let me welcome you in the beginning of another business
season. It was symbolically kicked off by the organization of a
large-scale networking event “Autumn Leaves” and continues
with the publication of the third in 2023 issue of the “Business
Quarterly” periodical, which is dedicated to retail trade issues.

The topics covered in the magazine address, among other
things, the development of the labeling system in trade, the
problem of state regulation of prices, the impact of parallel
imports on the consumer market, the analysis of key trends
that currently determine the state of the FMCG market, as
well as the study of changes that have occurred in the trade
industry of the Kaliningrad region.

| am grateful to the authors for the articles prepared and | am
thankful to AEB Retail Trade Committee members for their

TADZIO
SCHILLING

AEB Chief Executive Officer

active work and successfully implemented initiatives. | would
like to express my sincere gratitude to Nikita Kuznetsoy,
Head of the Department of the Internal Trade Development,
Ministry of Industry and Trade of Russia, for the welcome

speech provided to the readers.

As always, the publication contains brief information on the
most significant events organized by AEB over the last three
months, provides data on Russia’s economic indicators, and
presents an overview of the Association’s activities in the field
of interaction with government authorities.

As usual, the final section of the magazine is devoted to the
description of the companies that have joined AEB. We look
forward to long-term and productive cooperation and wish the

new members of the Association success in achieving their goals.



AOPOI'ME APY3bSl!

[Mo3BonbTe MonpuBETCTBOBaTbL Bac B Hayane OYepefHoro ae-
JIOBOro ce3oHa. Ero cumBonmyeckuin ctapT Obin AaH opraHmsa-
umen MacwTtabHoro HeTBopkuHr-meponpuatua AEB «OceH-
HWe NUCTbS» U MPOLOSIKEH BbIMYCKOM TPETHETO B TEKYLLEM
rofly HomMepa exxekBapTa/ibHoro msganua “Business Quarterly”,
KOTOPbIV MOCBSALLEH BOMPOCaM PO3HUYHOMN TOPTrOBI.

TeMbl, paccMaTpuBaeMble B MyGnMKauMKM, KacatoTca cpeam
MpoYero PasBUTUSA CUCTEMbl MapPKUPOBKU B cdepe TOProesu,
npo6ieMbl rOCYAaPCTBEHHOIO PEryNMpoBaHWsa LieH, BAUAHUA
napasnenbHoro MMropTa Ha NOTPEBUTENBCKUIA PLIHOK, aHanmn3a
K/IOYEBbIX TPEHLOB, OMPefensdloWmx B HacTosalwee Bpems
coctosHne FMCG-pbiHKa, a Takke UCCnegoBaHUa U3MEHEHNN,

NMPOM30oLLEALLNX B TOPrOBOW OTpaciv KanuHWHrpaackom obnacTu.

1 6naropgapeH aBToOpaM 3a MOArOTOBJIEHHbIe AJIS >XXypHana
cTaTbM U NMpusHaTeneH yneHam Komuteta AEB no posHuuHom

TOpProsJie 3a aKTUBHYIO eATeSIbHOCTb N yCNeLlHO peasindyemble

TAA3UO
WAITUHT

[eHepanbHbI anpekTop AEB

nHuumaTuebl. OTaenbHO 8 xoTen 6bl Bbipa3uTb 6narofapHoOCTb
Huknte KysHeuosy, [upektopy [enapTtameHTa pa3Butus
BHYTPeHHelr ToproBan MWHUCTEPCTBa  MPOMBILIEHHOCTU
n ToproBnu Poccuu, 3a npepocTaBneHHoe ANA uuTaTeneu

npunBeTCTBEHHOE CJT0BO.

Kak Bceraa, B nybnmnkaumu copepxuTcsa KpaTkas nHdopMaLms
O Hauboree 3HauYMMbIX MEPOMNPUATUAX, opraHn3oBaHHbIXx AEDB
3a nocnefHue Tpu MecsaLa, NpuBeaeHbl AaHHble 06 SKOHOMUYe-
CKUX MokasaTensx Poccun, npencraeneH 0630p AeSTENbHOCTM
Accoumaumm B chepe B3aMMOLENCTBUS C OpraHamMu rocynap-
CTBEHHOM BNacT.

Kak 0ObIUHO, 3aKIIIOUMTENbHBIV pasfen W3faHus MOCBsLLEH
OMUCaHWIO KOMMaHWK, KoTopble npucoeamHunuce k AEB. Mol
HafeeMcs Ha [ONTOCPOYHOE U MPOLAYKTUBHOE COTPYAHMYECTBO
W >KeflaeM HOBbIM unieHaM Accolalmn yCrnexoB B AOCTWKEHWUU

Lenewn.

AEBRUS.RU



DEAR COLLEAGUES, DEAR FRIENDS!

We are now, in a sense, at a turning point, when things that
have long been familiar to everyone are being rethought.
Things that seemed immutable a couple of yearsago:an open
market, the unimpeded movement of goods and services,

mass international tourism and much more.

| am glad that in our industry, in trade, there are traditionally
good relations between Russian and foreign trade operators
who once came to work in Russia and were given the green
light for comprehensive developmentin our country. The state
gave them the same treatment as its own national players, and
international trading companies were able to grow seriously
and take a significant share of the Russian market.

Unfortunately, some of them were unable to resist the
pressure at home, and either stopped working in our country
altogether, or practically curtailed their work. However, it
is encouraging that of the total number of foreign trade
operators, these are a minority. And those who remained are

NIKITA KUZNETSOV

Head of the Department of the
Internal Trade Development,
Ministry of Industry and Trade of
the Russian Federation

successfully working despite the difficult conditions for all
trade, participating in solving the socially important task of
stable supply of the country’s population with a wide range
of goods at affordable prices. International brands leaving
the market are being replaced by Russian brands, logistics
issues are being resolved, and online trading is actively
developing. The niches that have been freed up are quickly
being occupied by Russian players. Almost all the space in
shopping centers that was vacated by global brands is already
occupied by national operators.

Is it good for the Russian economy? Time will tell, as history
knows no examples for comparison. But we are cautiously
optimistic that all will be well and that the current turning
points and trends will give a serious impetus and stimulus for

the development of the consumer market and trade.

| wish the member companies of the Association of European
Businesses further successful development in Russia!

BUSINESS QUARTERLY
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YBAXXAEMBbBIE KOJUIEIMU, AOPOIME APY3bA!

Mbl ceMyac HaxoAMMCH B KaKOM-TO CMbIC/Ie Ha NepesIOMHOM
3Tane, Korga nepeocMbICNIMBalOTCA AaBHO MPUBbIYHbIE ANA
BCex Beluu. Belyy, koTopble eLé napy et Hasaz Kasasucb He-
3bI6/1€MbIMU: OTKPbITBIM PbIHOK, 6ecnpenaTcTBeHHOe ABUXe-
HUE TOBapOB WM YCyr, MaCCOBbIA MEXAYHapPOLAHbIA TYPU3IM U

MHOroe Apyroe.

PapyeT, 4To B Halen oTpacnu, B TOPro.ie, CIOXUANUCh Tpaau-
LIMOHHO A,06pble OTHOLLEHWS MEXAY POCCUNCKUMU 1 3apy6ex-
HbIMW TOPrOBbLIMW OMEpPaTopPaMu, KOTopble KOTAA-TO MPULLN
paboTaTtb B Poccuio, n KOTOpbIM Bbifl AaH «3efeHblin CBET» Ha
BCECTOPOHHEE pa3BUTUE B HaLLeW cTpaHe. [ocyAapcTBo npeo-
CTaBWJIO UM TaKOW XKe PEXMM, KaK U COBCTBEHHbBIM HaLMOHab-
HbIM UFPOKaM, U MeXAyHapOAHbIe TOProBble KOMMaHUM CMOTN
CepbesHO BbIPACTU W 3aHATb 3HAUYMMYIO A0SO Ha POCCUICKOM

PbIHKe.

K coxaneHuto, HeKOTopble U3 HUX HE CMOIIM MPOTUBOCTOATb
LaBneHunto y cebs noMa 1 nnbo npekpaTunu paboTy B Hallen
CTpaHe coBceM, NMBO MpakTMyeckn ceepHynn eé. OpHako

panyeT, 4To U3 obllero KosmyecTsa 38py6e)KHbIX TOProBbIX

HUKUTA KY3ZHELLOB

OupekTop denapTameHTa passutus
BHYTPeHHel Toprosnu, MMHUCTEPCTBO
MPOMBILLIEHHOCTU Y TOPrOBSIM
Poccuinckon ®epepaunm

OMepaTopoB TakWMX — MEHbLUMHCTBO. A Te, KTO OCTasvCb,
ycrnewHo paboTatoT, HECMOTPS Ha TPyAHbIe 4S9 BCE TOPros-
JI YCIIOBMS, yHaCTBYS B PELUEHUN COLMArbHO BaKHOM 3aaaun
CTabUNIbHOTO CHAaBXXEHWA HaceIeHUs CTPaHbl LIMPOKUM accop-
TUMEHTOM TOBapPOB MO AOCTYMHbIM LieHaM. Yxoaaiume ¢ pbiHka
TOBapPbl MEXAYHaPOLHbIX OPEHOB 3aMeLLaloTCA POCCUNCKUMMU,
peLuatoTCa BOMPOCHI JIOMUCTUKM, aKTUBHO Pa3BUBaETCA OHMaNH-
Toproensa. BoicBo6oamBLIMECH HULLK BbICTPO 3aHUMaOTCH POC-
CUMCKUMU Urpokamu. [pakTuuecku Bce nioLwaan B TOProsbixX
LileHTpaX, KoTopble 6bl/IM 0CBOBOXAEHBI MUPOBbLIMK BpeHaamy,

Y>XXe 3aHATbl HaMOHalbHbIMK OnepaTopaMu.

XopoLo M 3To ANA 3KOHOMWMKKM Poccumn? Bpemsa nokaxer,
Mbo npuUMEpoB QAN CPaBHEHWUA WCTOpUs He 3HaeT. Ho
BbIPa3nM OCTOPOXHbIA OMTUMM3M, YTO BCE BYAET XOPOLUO, U
NMPOWCXOASALLME TMEPEIOMHble COOLITUA U TEHAEHUMU damyT
Cepbe3HbIN TOMYOK U CTUMY 419 Pa3BUTUS MOTPEBUTENBCKOTO
pblHKa 1 chepbl TOProBu.

KOMMaHusaM-yneHaM  Accoumaunm

Kenato €BPOMnencKkoro

6u13Heca JanbHelLero YyCnewHoro passnTmda B Poccuu!

AEBRUS.RU



DEAR READERS,

On the pages of a new AEB “Business Quarterly” issue you will
find a number of articles related to retail trade. It just so hap-
pens that the present time has turned out to be appropriate to
talk about this industry - one of the largest and most dynamic

in the country.

It is no exaggeration to say that during the turbulent years
the social well-being of the nation depended to a large ex-
tent on how successfully the trade was able to cope with a
huge variety of challenges. The task of consistent satisfy-
ing the crisis demand urged retailers to promptly solve the
issues of goods availability while maintaining their quality,
to build cooperation with suppliers in the most difficult ex-
ternal conditions, to engage in fundamental restructuring
of logistics, to restrain inflationary processes, as well as to
interact with the state, which, on the one hand, sought to
provide practical assistance in solving emerging problems,
and on the other hand, also caused those problems itself
by actively interfering in functioning of consumer market
mechanisms.

ALEXEY GRIGORIEV

Chairman of the AEB Retail
Trade Committee;
Corporate Public Policy
Director, METRO Russia

Shock periods are followed by stages of some stabilization.
The market keeps moving, and the trading industry is trying to
recognize the direction in which it will change next, to discern
the factors that will affect it.

It is time to discuss the transformation of consumer preferences,
changes in effective demand, new patterns of consumer behavior,
the path the market is taking and the impact of changing
circumstances on it, as well as to consider how the state is developing
a sectoral policy towards trade, including through price and import
regulation, introduction of new and expansion of existing traceability
systems, and to take a look at the work of retail at the regional level.

All of these themes will be covered by my colleagues in this
issue, and | hope that the information provided and the expert
opinions expressed will help readers to better understand the

current situation in Russian retail trade.

| wish you aninteresting and useful introduction to the current
topics in our industry.

BUSINESS QUARTERLY
Autumn/oceHb 2023



AOPOIME YNTATENA!

Ha cTpaHuuax HOBOro BbiMycka e)XKeKBapTasibHOro AefI0BOro
nsnaHusa AED Bbl HarigeTe pag cTaTen, KacatoLLMXCst TOProBIn.
Tak coBMano, YTo HblHeLLHee BPeMS OKasanocb BECbMa MOA-
XOOALWMM A1 Pa3roBopa Ha TeMbl 3TOM OTPaCM — OLHOW U3

prI'IHeVIUJVIX M CaMbIX AMHaMNYHbIX B CTpaHe.

Bes npeyBennyeHns MoXXHO yTBEpXKAATb, YTO B TypOYNeHTHbIN
nepuop, colmanbHoe CaMoYvyBCTBME CTPaHbl BO MHOIOM 3aBuce-
J10 OT TOrO, HAaCKOJbKO YCMeELLIHO MMEHHO TOProBIa cnpasisnach
C KomnoccasbHbIM MHOroobpasneM BbI30BOB. 3afaya becrepe-
BOMHOro YAOBNETBOPEHNS KPU3MCHOrO cripoca Tpebosana oT
puTelina B 3KCTPEHHOM MOoPsSAKe peLlaTh BOMPOCh! AOCTYMHOCTH
TOBaPOB MPU COXPaHEHUWN MX KauecTBa, BbICTpamBaTb COTPYA-
HWYECTBO C MOCTaBLLMKaMU B CIIOXKHENLLNX BHELLIHWUX YCIIOBUSIX,
3aHMMaTbc  byHAAMEHTalbHOM  MEPECTPOMKOMN  NTOTUCTUKM,
caepxvBaTh MHGMALMOHHBIE MPOLIECCH], a Takke B3anMomen-
CTBOBaTb C roCy[apCTBOM, KOTOPOE, C OLHOW CTOPOHbI, CTPEMU-
J1I0Cb OKa3aTb MPaKTUYECKYIO MOMOLLb B PELLEHWN BO3HMKAIOLLMX
npobneM, a c Apyrown - cosfaBasno UX camo, aKTUBHO BMELLMBAsICh

B paboTy MexaHM3MOB NMoTPebuTebCKoro pbiHka Poccuu.

LLlokoBble nepmoabl CMeHFrTCd 3TanaMu onpeueneHHoM

cTabunmsaumm. PbiIHOK He CTOUT Ha MecTe, U TOoproesagd OT-

ANEKCEW FPUIrOPbEB

Mpeacenatens Komuteta AEB no posHmnyHom Toproene;
[MpeKTOop No KOPNopaTUBHOMN BHELLHEN MNOIUTUKE,
«METPO Poccua»

pacnb MbiTaeTca pacno3HaTb, B KAKOM HamnpaBfieHUM OH Oy-
[eT MeHsTbCa Aanblie, onpenennTb GakTopbl, KOTOpble Ha

3TO NMOBJINFAIOT.

MMeHHO Mo3TOMy HacTasio BpeMsl MOroBOpUTb O TOM, Kak
TpaHCHOPMUPYIOTCH MOKyMaTeNlbCKMe MPEeAnoYTeHuns, Kak
MeHSeTCa MNaTexecrnocobHbIM Cnpoc, 4To U3 cebsa byayT
NpeacTaBnaTb HOBble MOAENN NOTPEeBUTENbCKOro MOBEAEHUS,
KakK1M MyTeM MAET PbIHOK, Kak Ha HEro BAMSAIOT MeHdLWMnecs
0BCTOATENBCTBA, KaK rOCYAapCTBO CTPOUT OTPACIEBYIO MOMMN-
TUKY B OTHOLLEHWM TOPrOB/K, B TOM UMCIIe Yepes perynposa-
HWEe LeH 1 MMMopTa, Yepes BHeAPEHNE HOBbIX U pacluMpeHue
CYLLECTBYIOLLMX CUCTEM MPOCIEXMBAEMOCTH, MOCMOTPETL Ha

paboTy TOProBMn Ha PpernoHasribHOM YPOBHE.

Bce aTv TeMbl MOM KOMneru 3aTpoHyT Ha CTPaHMLax 3Toro Bbi-
MycKa, U f HaleloCb, YTO MpeAcTaBieHHas UMW MHpopMaLms u
BbICKa3aHHble SKCMepPTHbIE MHEHMA MOMOTYT YMTaTeNaM nydlle
pa3obpaTbCa B COBPEMEHHOM MOMOXKEHWUU [ieST B POCCUICKOM

Toprosne.

Kenato Bam MHTEpPEeCHOIro nnosie3aHoro 3HaKOMCTBa C akKTyaslb-

HbIMW BOMpPOCaMn Halwemn oTpacun.

AEBRUS.RU
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IRINA PECHERINA

Head of Government Relations
Department, METRO Russia

DEVELOPMENT
OF THE LABELING SYSTEM
IN TRADE IN 2023

The development of the national system of digital labeling and traceability of goods “Chestny Znak” (“Honest Mark”) received additional
impetus in 2023. Among the most significant “premieres” in this area were the launch of both testing and traceability for new product

groups, experiments on banning the sale of goods at the cash register and an experiment on synchronization with resources of the

Federal Service for Accreditation (Rosaccreditation) to link paper permits to the labeling of goods.

The digitalization of the economy undoubtedly implies intro-
duction of new services and tools to confirm quality and safety
of products circulating on the market. At the same time, retailers
have to work with several traceability systems at once (includ-
ing the EGAIS for alcoholic beverages, “Mercury” for veterinary
products, etc.), which creates considerable difficulties for retail-
ers, although even at the early stage of implementation of state
information systems the industry proposed to fix the principle
of universality of the traceability system in the Russian market
and to ensure the integration of existing and emerging systems
by creating a unified information service (“one window”) in or-
der to avoid additional burdens for business. In this context, of
course, one can only welcome “Chestny Znak” development by
expanding its functional scope instead of creating additional
(new) traceability and control systems. However, as long as this
does not lead to abolition of other systems, the issue of over-
coming the multiplicity of state information systems definitely
remains on the agenda of Russian trade.

NEW PRODUCT GROUPS
This spring labeling of beer and low-alcohol beverages was

launched, in fall - mandatory labeling of biologically active ad-
ditives, antiseptics, medical products and children’s drinking

water will start,and in December the first stage of labeling of all
types of soft drinks, except forjuices, nectars, morsels and bev-
erages based on vegetable raw materials (in glass and polymer
packaging) will be introduced. Among others, this year an ex-
periment on labeling of sturgeon and salmon caviar was initiat-
ed, which will continue until the end of March 2024, meaning
that next year there will be mandatory labeling for this product
group as well. Labeling of children’s goods is also under active

consideration.

In view of the continuous expansion of labeling to new prod-
uct categories, it is particularly important for trade to prepare
for its implementation in advance and to work with producers
to test all the processes related to work with labeled goods to
minimize the error rate at the mandatory stage.

BAN ON SALES AT THE CASH REGISTER

In February 2023, an experiment was launched to allow prod-
ucts (dairy products, packaged water, beer and tobacco) to
be blocked from sale at the cash register. Among the grounds
for prohibiting sales are expired shelf life, absence of neces-
sary data in the labeling system, incorrect verification code,
etc. According to the Center for Development of Perspective

BUSINESS QUARTERLY
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Technologies (CRPT), “Chestny Znak” operator, the largest
federal retail chains, including METRO, Magnit, Bristol, Lenta,
and others are participating in the experiment. Based on the
results of the experiment, the Russian Government is to de-
cide whether to make such functionality mandatory.

Obviously, the release of any additional technology that
facilitates and minimizes errors in manual labor can only be
welcomed. Nevertheless, it is already clear that introduction of
such functionality should be accompanied by distribution of
responsibility between all involved parties for those violations
that cause inability to sell a good. In addition, customizing
processes for new mandatory requirements in trade typically
takes at least 6-9 months from the adoption date. Meanwhile,
a much shorter timeframe is currently envisioned for both the
experiment and the enactment of the prohibition mechanism.
This is complicated by the launch of a large number of new
product groups for labeling in the near future, mastering new
processes for the existing product groups, which will require
retailers to refine their internal accounting systems and cash
register equipment, and to invest additional substantial
organizational resources. That is why it is important to take an
extremely careful approach to the results of the experiment, to
comprehensively study the consequences of possible decisions,
including for small businesses.

PERMISSION DOCUMENTATION

As part of the St. Petersburg International Economic Forum in
June 2023, the Federal Accreditation Service and the CRPT
signed an agreement on verification of permits for labeled
goods. The agreement envisages that information on certifi-
cates and declarations confirming safety of goods listed in the
State Information Labeling System (“GIS MT”) will be trans-
ferred from the registers of Rosaccreditation. Subsequently, it
is planned to develop on this basis a mechanism for identifying
batches of goods and warning businesses if documents con-
firming safety of goods do not receive confirmation of validity.

Such synchronization of different state information systems
(Rosaccreditation and GIS MT) should be recognized as use-
ful for business, as it will reduce technical regulation breaches
and alert retailers of the need to promptly withdraw goods
from sale in case of detected errors and violations.

GROUP LABELING

One of the most acute issues for trade is group labeling intro-
duction, which allows to optimize the checkout of goods by

IRINA PECHERINA

THE RELEASE OF ANY ADDITIONAL
TECHNOLOGY THAT FACILITATES
AND MINIMIZES ERRORS IN MANUAL
LABOR CAN ONLY BE WELCOMED.
BUT INTRODUCTION OF

SUCH FUNCTIONALITY SHOULD BE
ACCOMPANIED BY DISTRIBUTION
OF RESPONSIBILITY BETWEEN
INVOLVED PARTIES FOR THOSE
VIOLATIONS THAT CAUSE INABILITY
TO SELLA GOOD.

AEBRUS.RU



THE PROCESS OF IMPLEMENTING STATE INFORMATION

SYSTEMS IS STILL ASSOCIATED WITH MAJOR DIFFICULTIES AND BURDENS
FOR PARTICIPANTS OF THE RUSSIAN CONSUMER MARKET. POSITIVE
DEVELOPMENTS PARTIALLY MITIGATE THESE CONSEQUENCES, BUT THE
UNRESOLVED FUNDAMENTAL ISSUES HAVE A SERIOUS IMPACT ON THE
MOTIVATION OF BUSINESSES TO ACTIVELY SUPPORT THE DIGITALIZATION
COURSE IN THE COUNTRY'S CONSUMER MARKET.

scanning the whole package once instead of scanning each
unit of goods contained in such a package piece by piece (!).
The failure to solve this problem is particularly painful for sell-
ing such mass consumer goods as dairy products, bottled wa-
ter, beer and soft drinks.

It should be admitted that earlier this year there were significant
positive changes in this area. For example, some manufacturers
of packaged water have already started to apply the group pack-
age identification code (“KIGU"). In addition, a number of regula-
tory and legal documents were adopted, which allow to include
the code of goods in the notification on the sale of labeled goods
when selling them to organizations or individual entrepreneurs

instead of the labeling code. All of the above measures are de-

signed to substantially simplify the processes of disposal of la-
beled goods, especially in wholesale trade. Accordingly, Russian
companies expect further progress in the use of KIGU.

To sum up, it is clear that the process of implementing state infor-
mation systems is still associated with major difficulties and burdens
for participants of the Russian consumer market. Positive develop-
ments partially mitigate these consequences, but the unresolved
fundamental issues - such as multiple systems, their interfacing
with each other, the intensity and speed of introduction of new
elements and expansion of the range of categories covered by la-
beling, and the lack of mandatory group labeling of goods - have a
serious impact on the motivation of businesses to actively support
this digitalization course in the country’s consumer market.

10
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UPUHA NEYEPUHA

PykoBoauTenb otaena no ceasam
C opraHaMu rocyfapCTBEHHOM BNacTy,
METRO Russia

PA3BUTUE CUCTEMDI
MAPKUPOBKW B COEPE
TOPIroBJ1IN B 2023 roy

PasBuTMe HaumoHanbHOM cCUCTEMbI LI,VI(IJpOBOﬁ MapKUPOBKU U MpPOC/EXNBaeMOCTU TOBapoOB «YecTHbI 3HaK» nony4yuno

AornonHuTenbHble uMnynbebl B 2023 ropy. Cpeam caMbix 3aMeTHbIX «MPeMbep» B 3Tor chepe CTasm 3arnyck Kak TECTUPOBaHUS, Tak

M npocnexxmeaeMoCTu B OTHOLLEHUN HOBbIX TOBapHbIX rpynn, npoBeAaeHne aKCNepmuMMeHTOB Mo 3anpeTy NnpoAaa>ku TOBapoOB Ha Kacce

M 3KCNepuMeHTa Nno CUHXPOHU3aLuUun C pecypcamu PocaKer,D,VITaLlMVI C I'IpVIBﬂ3KOl‘/'I pa3pelnTesibHbIX JOKYMEHTOB K MapKUpPOBKe

TOBapOB.

Lndposmsauns 3KOHOMWKKM, HECOMHEHHO, Mpeanonaraet
BO3HWKHOBEHME HOBbIX CEPBUCOB W WHCTPYMEHTOB, MOA-
TBEpPXLAOLMX KayecTBO U 6e30MacHOCTb MPOAYKLMKU, 06-
pallaeMon Ha pbiHke. BMecTe ¢ TeM npeanpuaTnsaM Topros-
M NpuxoanTCs paboTaTb Cpasdy C HECKObKMMU CUCTEMaMU
npocnexmnsaemMoctTu ToBapos (cpeaun kotopbix EFTANC ons
anKoronbHOW NMpoaykumn, «Mepkypun» Ans BeTepuHapHoOM
W Op.), YTO co3faeT ANS PUTENNIEPOB 3HaYMTEsNbHble TPYA-
HOCTW, XOTA elle Ha paHHeM 3Tarne BHeApeHusa rocydap-
CTBEHHbIX MHGOPMaLMOHHbIX CUCTEM OTpac/b npefnarana
3aKpenuTb MPUHLMM eAUHCTBEHHOCTN CUCTEMbI MPOCTEXN-
BaeMOCTM TOBApOB Ha POCCUMCKOM pPbIHKE W obecrneunTb
MHTerpaLmio AenCTBYIOWMX U CO3[4aBaeMblX CUCTEM MyTeM
co3faHusa YHUOUUMPOBaHHOrO MHPOPMaLMOHHOIO cepBuca
(«eonHOro okHa»), YTobbl N3bexaTb BO3HUKHOBEHMSA LOMOJI-
HUTENbHbIX ObpeMeHeHnn ana 6usHeca. B aToM KoHTekcTe,
KOHEYHO, MOXXHO TOJIbKO MPUBETCTBOBATb PasBUTUE CUCTE-
Mbl «4eCTHbIN 3HaK» 3a cYeT paclmpeHusa ee GyHKLMOHana
BMECTO CO3[aHNs LOMOJHUTENbHbIX (HOBbIX) CUCTEM Mpocre-
XMnBaeMocTu u KoHTponsa. OfHako Moka 3TO He MPUBOLUT K
yrnpasfHeHUIO APYruX CUCTEM, BOMPOC O NMPeoAoSIEHUU MHO-
MECTBEHHOCTU roCcyAapCTBEHHbIX MHGOPMaLMOHHbBIX CUCTEM

TOYHO OCTaeTCHd B MOBeCTKe AHA pOCCIAI;ICKOl;I TOprosnn.

HOBbIE TOBAPHBDIE rPYnnbl

BecHoln aToro roga Havyanacb MapkupoBKa nuBa WM cnaboarn-
KOrOJIbHbIX HaMUTKOB, OCEHblo CTapTyeT obs3aTesibHas Map-
KMpOBKa OMOMOrMYecKn akTUMBHbIX [0OaBOK, aHTUCEMTUKOB,
MeAMUMHCKUX U3AENUIN 1N AETCKOM MMTbEBOM BOAbI, @ C AeKabps
HauMHaeTca MepBbln 3Tan MapKUPOBKU BCEX BUOOB He3anko-
rOSIbHbIX HAMUTKOB, 32 UCKITIOYEHNEM COKOB, HEKTapOB, MOPCOB
M HarMUTKOB Ha PacTUTENIbHOM Cbipbe (B CTEKIIE 1 MOIMMEPHOM
ynakoBke). Cpean npounx B 3TOM roay 6bin 3anyLleH aKcre-
PUMEHT MO MapKUPOBKE MKPbl OCETPOBbIX M JIOCOCEBBIX PbIb,
KOTOPbIN MPOAOIIKMTCA A0 KOHUa MapTa 2024 ropa, a 3HauuT,
B ClleflytoLLEM rofy HacTynuT oba3aTenbHas MapKMpPOoBKa U AN1s
[aHHOW ToBapHOW rpynmnbl. AKTUBHO npopabaTbiBaeTcs 1 Map-

KMPOBKa ETCKNX TOBApPOB.

B cBeTe HenpepblBHO pacnpoCTpaHSALWENCS MapKUPOBKMU
Ha HOBble TOBapHble KaTeropuu Ans opraHusaLuii TOpros-
N OCOBEHHO Ba)HO 3abraroBPEMEHHO FoTOBUTbCHA K ee
BHEAPEHWIO M COBMECTHO C MPOU3BOAUTENAMWU MPOBOANTD
TeCTMpOBaHWE MPUEMKWN, CUYMTbIBAHUA W BbIObITUS KOLOB
MapKWPOBKM 4SS MUHUMM3aLMM NPOLEHTa OLWMOOK Ha 0685~

3aTesNibHOM CTagunu.
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3ANPET NPOAAXU HA KACCE

B despane 2023 roga ctapToBaji SKCNEPUMEHT MO BO3MOX-
HOCTU BGNTOKMPOBKM MPOAYKLUA (MOJIOYHOM MpOoAyKLMY, yna-
KOBaHHOW BOAbI, NMBa 1 Tabaka) Npu npoaaxe Ha kacce. Cpeamn
OCHOBaHWW ANA 3anpeTa NPOAAXKN — NCTEKLLNIA CPOK rOAHOCTY,
OTCYTCTBME HEOOXOAMMBIX AaHHbIX B CCTEME MapPKUPOBKM, He-
KOPPEKTHbIN KogMpoBepKY 1 T.n. CornacHo faHHbIM onepaTo-
pa cucTeMbl MapPKUPOBKM «YecTHbIN 3Hak» — LleHTpa pa3sutua
nepcrnekimBHbIX TexHonornn (LIPMT), B akcnepumeHTe npwm-
HUMAIOT yYacTue KpynHenwme deneparnbHble TOProBble CETH,
BkJtouaa «Marnut», «bpuctonb», «JleHty» 1 gp. Mo pesynbTa-
TaM akcrnepumeHTa [Mpasutenbctso PO fomkHO pelwmnTs, fe-

NaTb v NoAo6HbIN GYHKUMOHaN 0693aTesIbHbIM.

BesycnosHo, noaeneHmne Nobo ONONHUTEIbHOM TEXHOOMMN,
nossonatoLLelrt 06erynTs  MUHUMU3UPOBATb OLLUMGKM MPK pyY-
HOM TpyZle, MOXHO TOJIbKO MPUBETCTBOBaTb. TEM He MeHee yxe
cenvac 04eBULHO, YTO BHEAPEHME TaKoro GyHKLMOHAIa AOMKHO
COMPOBOXAATbCA pacripefefieHneM OTBETCTBEHHOCTU Mexay
y4yacTHMKaMK 060pOTa TOBApPOB 3a T HaPYLUEHUs, KOTOopble Mo-
BIIEKSIM 38 COB0I HEBO3MOXXHOCTb MPOAaxu ToBapa. Kpome Toro,
HaCTpolMKa NpoLLeccoB noa, HoBble oba3aTesbHble TpeboBaHWA B
TOproe/ie 06bIYHO 3aHMMaeT He MeHee LLEeCTU-AEBATU MecALIEB
C MOMeHTa Ux yTBepxaeHud. Mexzay TeM B HacTosliee BpeMms
npegnonaratoTca ropasfo bonee cxkaTble CPOKW Kak NpoBeae-
HWA BKCMIEPUMEHTa, Tak W BBOAA B IENCTBME MeXaHM3Ma 3arnpeTa.
DT0 0CNoXHAETCH 3aMyckoM B brivpkanilee Bpems 60SIbLLOro Ko-
JIMYECTBa HOBbIX TOBaPHbIX FPYMM A9 MapKUPOBKKM, OCBOEHWUEM
HOBbIX MPOLECCOB MO YXXe AeNCTBYIOWMM TOBaPHbIM rpyrmnam,
4TO NOTPEebYyeT OT NPEANPUATUIA TOPrOBIN fLOPaBOTKMN BHYTPEH-
HUX YYETHbIX CUCTEM U KacCOBOro 060OpYLOBaHUS, BIIOXEHUS
[LOMOSNHUTESbHbBIX CYLLECTBEHHbIX OpraHM3aLMOHHbIX PEeCYPCOB.
VIMEHHO NO3TOMY BaXKHO KpalHe akkKypaTHO NMOAXOAMTb K UTOraM
3KCMEPUMEHTa, BCECTOPOHHE M3yYaTb MOCEACTBUSA BO3MOXKHbIX

peLUEHI, B TOM YMCIIe NS Masioro 6usHeca.

PA3PELUUTENIbHAAA AOKYMEHTALMA

B pamkax [NeTepbyprckoro MexzayHapoOHOro 3KOHOMUYe-
ckoro dopyMa B utoHe 2023 ropa PepepanbHaa cnyxba no
akkpeguTtaumm n LIPMT nognucanu cornaweHue o nposepke
paspeLunTenibHOM LOKYMEHTaLMU Ha MapKUPOBaHHbIE TOBapbI.
OHo npepnnonaraer, 4To U3 peecTpoB PocakkpeauTaumm 6ynet
nepepaBaTbca MHbOPMaLMa O cepTudMKaTax U AeKnapaumsax,
NOATBEPXXAAIOLLMX 6E30MacHOCTb TOBAPOB, BHECEHHbIX B rO-
CYLapCTBEHHYIO CUCTEeMy MapKkupoBku ToBapos (TMC MT). B
nocrefymroLLeM npegycMaTpuBaeTcs Co3aaHne Ha 3TOM OCHOBE

MexaHWM3Ma BblaBIeHUA napTwZ TOBapOB U npeaynpexneHnad

6u3Heca, ecnu OOKYMEeHTbI, noaTeepxxaaroume 6e30MacHoOCTb

TOBapPOB, He NoslyYaT NoATBePXAeHUA ,El,epICTBMTeJ'IbHOCTM.

TaKyto CUHXPOHM3ALMIO Pa3HbIX FrOCYAAPCTBEHHbIX MHPOPMa-
LMOHHBIX cucTeM (PocakkpeauTauum n TMC MT) cnepyet npu-
3HaTb MoMe3HOM ANna 613Heca, Tak Kak OHa MO3BOJIUT COKPaTUTb
HapyLLeHWs B 061aCTh TEXHUYECKOTrO perynvpoBaHnd 1 byaet
CUrHaM3MpoBaTb TOProBfie O HeOoBXOAUMOCTU OmnepaTUBHO
CHWMaTb TOBap C peanunsaLmm B CllyYae BbIABEHHbIX OLUMOGOK U

HapyLUeHWI.

rPrynnoBAss MAPKUPOBKA

OTaenbHbIM OCTPbLIN BOMPOC ANS NPeanpuaTui chepbl TOPros-
1 - BBEAEHWE rPynnoBOM MapKMPOBKKW, KOTOpas Mo3sonseT
ONTUMM3NPOBaTb BbIbbITME TOBAPOB Ha Kacce MyTeM OfHO-
KPaTHOro CKaHWPOBaHMUS LIeSIOM YNakoBKM BMECTO MOLLUTYYHOMO
(1) ckaHMpOBaHWS KaXkaoM eAuHULbI TOBapa, coaepikallerncs B
TakoW yrnakoBke. HepelueHHOCTb faHHOM NpobieMbl OCOBEHHO
60ne3HEeHHO OTpaXkaeTCs Ha MpoLecce NPoAaXki TakMx Macco-
BbIX TOBapOB HAPOAHOrO NMOTPE6NEHMUS, Kak MONTOYHas MPOAYyK-

Lmng, 6yTMJ'IMpOBaHHaF| BOOa, NMBO N 6e3a51KOrofibHble HaMUTKM.

Hapo npusHaTh, UTO B Hayase roga B 3TOM HanpasfeHUK Npo-
M3OLW/U 3HAUYMMbIE MONTOXKMTESIbHbIE U3MEHEHMS. Tak, HEKOTO-
pble NPOW3BOAMUTENM YNaKOBaHHOW BOAbI y)Ke Havasiv HAHOCUTb
Kof wnaeHTudukaumm rpynnoson ynakosku (KUTY). Kpome
TOro, 6bl1 MPUHAT PAL HOPMaTUBHO-TIPABOBbIX [OKYMEHTOB,
LLOMYyCKaloLLMX BO3MOXXHOCTb BMECTO KOa MapKUPOBKM TOBa-
pa BK/tOYaTb B yBEAOMIIEHME O PeanmnsaLmm MapKUpoBaHHOMO
ToBapa KoZ TOBapa Mpu Npoaaxe opraHu3aumaM niv MHaMBu-
AyanbHbIM npeanpuvHuMaTenam. Bce nepeuncneHHble Mepbl
HaLeneHbl Ha CYLLLEeCTBEHHOE YMPOLLEeHMe NMPOLLECCOB BbI6bITUA
MapKMPOBaHHbIX TOBApPOB, OCOBEHHO B onToBom Toproese. Co-
OTBETCTBEHHO, POCCUINCKME TOProBble KOMMaHUM pacCUnTbiBa-

tOT Ha JafIbHENLLIWIM Nporpecc B ucrnosnb3oBaHum KUTY.

MopBoas WTOT, HETPYAHO 3aMeTWTb, YTO MPOLECC BHEAPeHWs
rocyAapCTBEHHbIX MHPOPMALMOHHBIX CUCTEM  MO-MPEXHEMY
CBfi3aH CO 3HAYMTENbHBIMU CIOXHOCTAMU U OBpPeMeHeHUsIMU
L1191 YYaCTHMKOB MOTPEBUTENbCKOrO pbiHKa Poccuun. Monoxum-
TesbHble CABUMM OTHACTU CraXKMBatOT 3TU NMOCNEACTBUS, OAHAKO
HepeLLeHHOCTb PyHAaMeHTarnbHbIX MPO6IEM — HanpUMep, MHO-
YKECTBEHHOCTb CUCTEM, UX COMPSKEHME APYT CAPYTOM, UHTEHCUB-
HOCTb W CKOPOCTb BHEAPEHWS HOBbIX S/TEMEHTOB U paclUMPeHNs
CreKTpa OXBaYeHHbIX MaPKMPOBKOW KaTeropui, oTCyTCTBME 065~
3aTesIbHOM rPyMMnoBOM MapKUPOBKWN TOBApOB — 3aMeTHO BIUAET
Ha MOTMBaLMIO BU3HECa B M1aHe aKTUBHOW NOALEPKKM fLaHHOro

HanpaBsneHna LMbPOoBM3aLIMU MOTPEOUTENTBCKOMO PbiHKa CTPaHbI.
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MARIA FILIPPOVA

PR & Government Affairs
Director, Lenta

STATE REGULATION OF PRICES:
PRACTICE, RISKS, SOLUTIONS

The problem of excessive government regulation remains one of the main challenges in trade, including for AEB member
companies. The Retail Trade Committee has to deal with issues ranging from the size of the font on receipts to the quota of Russian
goods on the shelf. But the activities of various authorities and politicians aimed at increasing government interference in the

freedom of pricing is perhaps the most pressing issue that has been and remains at the center of the trade industry’s attention.

BACKIN HISTORY

Theindustry’s particular concernin thisregardis not surprising,
since the freedom of pricing is at the very heart of both the
market structure of the Russian economy as a whole and the
operation of its essential segment, namely trade, in particular.
It should be reminded that until the end of 2020, the Russian
government was extremely cautious in its approach to price
regulation. This was largely due to the fear of returning to the
realities of the Soviet period. Back then, under the conditions
of a planned economy (and strictly regulated prices), the
population was constantly dealing with acute shortages of
consumer goods. Even in a centralized economy, the state
had to periodically raise retail prices by multiples and “at the
request of the workers”. The way to overcoming the deficit
was opened in January 1992 through price liberalization and
the Presidential Decree on freedom of trade. A rollback to 30
years ago would have been an unacceptable option neither for
the public authorities, nor for the Russian society.

EVENTS OF RECENT YEARS

In the conditions of the pandemic, the Russian authorities did
decide to switch to direct price regulation, though only for two

commodities: granulated sugar and sunflower oil, and even
then through voluntary agreements of market participants on
temporary fixation of retail prices in trade and manufacturer’s
selling prices. The mechanism expectedly proved to be
ineffective, and its implementation was phased out by
October 2021.

Against this background, the Federal Antimonopoly Service
started monitoring retail and purchase prices for a number of
socially important goods in trade, reporting that the use of this
tool led to a noticeable reduction in markups by retail chains.
Meanwhile, the State Duma introduced bills proposing to set
maximum markups for all elements of the distribution chain
(from manufacturer to retailer): either to give the regions the
right to set their own maximum trade markups for a number of
socially important goods, or to replace the Government’s right
to apply direct price regulation with the obligation of such
regulation in case of high inflation. It is fair to say that both of
these bills were actually shelved, although they were formally

kept on the State Duma’s agenda for the next three years.

As the situation in the consumer market worsened in 2022, the
issue of direct regulation of prices or trade markups has once
again entered the political discourse. Another bill appeared
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MARIA FILIPPOVA

THE FUNDAMENTAL PROBLEM WITH THE ATTEMPTS OF VARIOUS
AUTHORITIES TO PROPOSE CERTAIN WAYS OF STATE REGULATION OF
PRICES LIES PRIMARILY IN THE INSUFFICIENT CONSIDERATION OF THE
REALITIES OF THE DOMESTIC CONSUMER AND ESPECIALLY FOOD MARKET.

on the State Duma’s agenda, proposing a 10% limit on retail
markups on a “basket” of socially important goods. And while
the two bills of 2020 were removed from the agenda in 2023
after negative reviews of the Government, the newest bill has
been hanging as a sword of Damocles over Russian trade for a
year and a half.

In March 2022, a new legislative initiative was proposed by the
FAS of Russia. It called for a special prohibition of concerted
actions of business entities (which are already inadmissible
under the current antimonopoly legislation) that result in setting

of “economically unjustified” prices for socially important
goods. In case the Ministry of Economic Development detects
a sharp rise in prices and receives a corresponding instruction
from the Government of the Russian Federation, the FAS of
Russia would issue warnings to business entities, according to
which they would have to urgently “correct” everything under
the threat of initiating proceedings for violation of the Law on
Protection of Competition. It is clear that this would create a
mechanism for forcing Russian trade to adjust retail prices
based on subjective assessment of inflation and its causes, as
well as on arbitrary application of antimonopoly measures.

AEBRUS.RU
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ATE REGULATION OF PRI
undamental problem with s of various
horities to propose certain wa ulation of prices
lies primarily in the insufficie tion of the realities
of the domestic consum ially food market. This
market is characterize as become more evident
than ever in the | four crisis years - by strong

and caused by multidirectional

Russian consumers.

Of course, from the managerial point of view, administrative
restriction of prices or markups in the final link of the supply chain
may seem to be the simplest and most understandable solution.
However, a detailed analysis of the consequences of such an
approach shows that it is untenable and even counterproductive.
We are talking here about the violation of the basic laws of market
economy, the postulates of which are the extraction of profit by
entrepreneurs as a result of their activities.

Interference in pricing mechanisms deprives market
participants of the incentive to do business, as government-
prescribed pricing will not allow them to earn a reasonable
income. In conditions when, due to a number of objective
factors, suppliers’” selling prices are increasing (and they
account for about 70-80% of the final price in the retail trade),
any artificial restriction of prices reduces or completely nullifies
the interest of retailers in working with regulated goods.

This creates serious risks: either the emergence of a deficit
of regulated goods (remember, we were talking about the
socially important “basket”), or the accelerated extinction of
small non-chain retailers, largely working and earning on such
goods under conditions of free pricing.

At the same time, state regulation of prices will increase the
degree of conflict between the participants of the commodity
supply chain, as the subsequent links will seek maximum price
reductions from the links of the preceding ones. Retailers
are expected to put pressure on suppliers, and the latter - on
producers of goods, producers - on suppliers of raw materials, etc.

One should also not discount the potential risk of growth in the
volume of shadow trade, which in turn will proportionally lead
to anincrease in the costs of the state to combat it.

Thus, imbalances in commodity markets, formed by the
government intervention in pricing, can lead to a significant
distortion of price signals, enhancing the influence of pro-
inflationary factors and creating prerequisites for a steady
growth of inflationary expectations. Price regulation
complicates the analysis of the current price situation.
In case of widespread practice of price regulation, it may
lead to underestimation of the strength of pro-inflationary
factors.

Moreover, the whole experience of state regulation of prices
proves that in the market economy the effect of inflation
reduction, if it is achievable, can be obtained only through
a huge market imbalance and for a relatively short period of
time. And the stronger the state will squeeze prices, the more
tangible will be their inevitable subsequent “rebound” to the
normal market level.

WHAT SHOULD BE DONE?

Based on all of the above, state regulation of prices obviously
does not seem to be an effective and in the medium term
acceptable solution to the problem of accessibility of food
products for the low-income population groups. Much more
effective and useful for the economy, society and ultimately for
the state itself is the choice in favor of increasing the solvency
of demand through various measures of state support of the
population: social payments, targeted assistance, tax benefits
and other measures.

On the other hand, it is also important to provide government
support to agricultural and food producers to ensure that
their selling prices are reduced while maintaining reasonable
profitability.

Thirdly, it should be a question of promoting free competition -
both between producers of food products and between food
trade enterprises, which always works in the interests of the
consumer to reduce prices and improve the quality of goods
and services.

We in the AEB Retail Trade Committee hope that the
Russian government will maintain its commitment to
the market approach and refrain from administrative
interference in the freedom of pricing. In our opinion, the
challenging period Russia has been going through leaves no
room for regulatory “experiments” that negatively affect the
country’s consumer market and the social well-being of the
population.
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MAPUA DUNTUNNOBA

[VpeKTop no cBA3AM C 06LLECTBEHHOCTbIO
v rocynapcTBeHHbIMU opraHamu, «JTEHTA»

rOCYOAPCTBEHHOE
PErYJIMPOBAHUE LIEH:
NMPAKTUKA, PUCKU, PELLEHUA

I'Ip06neMa M36bITOYHOrO rocyfapCtTBeHHOro peryimpoBaHuna octaeTtcd OAHUM U3 rNMaBHbIX BbI3OBOB B TOProsJie, B TOM Ynucsie n ang

KoMnaHum-uneHos AEB. KOMVITeTy no p03HVI‘-IHOﬁ TOoprosne npunxoanTtcd saHMMaTbCd CaMbiMU pa3H006paSHbIMM Bonpocamum - ot

pa3Mepa LLIpMdJTa Ha Yekax Ao KBOTblI pOCCMﬁCKMX TOBapoOB Ha NnoJike. Ho peatenbHocTb pPa3sindyHbIX OpraHoB BJ1aCTU U NONIUTUYE-

CKUX feqaTenen, HaueneHHas Ha pacluMpeHue rocylapCcTBeHHOro BMellaTenbcTBa B cBob6oay LleHoo6pasoBaHus, - 3TO, MOXanyu,

Hanboree ocTpbIN BOMPOC, KOTOPbIN Gbl1 U OCTaeTCsl B LLEHTPE BHUMaHUsl TOProBOM oTpaciu.

HEMHOIro uCtopmu

Ocobag 06ecnokoeHHOCTb OTpac/in Mo 3TOMY MOBOAY CO-
BEpLUEHHO HecnyyvaliHa, BeAb cBobofa LleHoobpa3oBaHua
JIEXXUT B OCHOBE KaK PbIHOYHOIO YCTPOMCTBa POCCUNCKOM
SKOHOMMUKM B LIEJIOM, TaK 1 paboTbl TAKOTO ee BaxKHeNLLero
CerMeHTa, Kak TOPro.sid, B YaCTHOCTWU. HamoMHuM, 4To Ao
koHua 2020 ropa poccuickoe rocyaapcTBo KparHe oCcTo-
POXXHO MOAXOAWSIO K BOMPOCaM LIeHOBOTO peryiMpoBaHus.
Bo MHOroM 370 06bACHAIOCH ONaceHUAMU BEPHYTLCA K pe-
anuaM CoBEeTCKOro nepuofga. Toraa B yCroBUAX MIaHOBOWM
3KOHOMUKM (U XKECTKO perynimpyembix LeH) HaceneHue no-
CTOAHHO MMENO AEeNO C OCTPbIM AedULUTOM NoTpebuTesb-
CKnx ToBapoB. [Mpn 3TOM flaxe B yCOBUAX LleHTpaIM30oBaH-
HOM 9KOHOMMWKM rOCY[apCTBY MPUXOAMIOCH NepUoanYeckn
MOAHMMATb PO3HUYHbIE LLeHbI, MPUYEM KPaTHO U1 «MO MPOCh-
6am Tpyaawmxcar». MNyTe kK npeogoneHuto geduumnta 6bin
OTKpPBIT B AHBape 1992 rofa yepes nubepanusalumio LeH m
Yka3 MNpe3unpeHta PP o cesobope Toprosnun. OTkat Ha 30
neT Hasapg, 6bi1 6bl y)Ke HenpueMIeMbiM BapUaHTOM HU And
ny6MYHON BNAcTUW, HWU A9 POCCUMCKOro obLiecTBa.

COBbITUA NOCNEAHUX IET

B ycnoBusax naHgeMmnu poccUmncKme BnacTu BCe XKe peLun-
JINCb Ha nMepexop K NPAMOMY pPeryiMpoBaHuio LLeH - npas-

[la, TONbKO NMPUMEHUTENBHO K BYM TOBapaM: caxapy-rnecky
M MOACOSIHEYUHOMY Macny, Aa WU TO MOCPEACTBOM [06PO-
BOJIbHbIX COrMaLleHU yYaCTHUKOB PbIHKa O BPEeMeHHOM
dUKCaLuMM PO3HUYHBIX LIeH B TOProBfie U OTMYCKHbIX LeH
npouseoauTensa. MexaHusM oXugaeMo nokasas CBOK He-
3P bEKTUBHOCTD, U ero peanusaLma 6bila CBEPHYTa K OKTS-
6pto 2021 ropa.

Ha atoM doHe DepepanbHas aHTMMOHOMOMNbHaA cly>ba
NPUCTYMNMUIa K MOHUTOPUHIY PO3HUYHbBIX U 3aKYMOYHbIX LIeH
Ha psg coumanbHO-3HaYMMbIX TOBApOB B TOProBrie, panop-
Tyq O TOM, YTO NMPUMEHEHWEe aHHOIrO MHCTPYMEHTa npuee-
J10 K 3aMETHOMY CHWXXEHUIO TOPrOBbIMU CETAMMU UX HaLLEHOK
Ha aTn ToBapbl. A B locypapcTBeHHoM [yMe noaBuamnch
3aKOHOMPOEKTbI, MpeANarasllne ycTaHaBnMBaTb npenesb-
Hble HalleHKM A5 BCeX 3BeHbeB TOBapONpoOBOAALLEN LLenu
(oT NpousBoAUTENA AO PO3HUYHOM TOProBan): NMbo faTtb
pervoHaM npaso yCTaHaBIMBaTb CBOU NpefesbHble TOpro-
Bble HaLLeHKW Ha psif, coLmanbHO-3HauYMMbIX TOBapoOB, Mbo
3aMeHUTb NpaBso NpaBUTeNbCTBa MPUMEHATb NPSIMOe pery-
JIMpOBaHME LeH Ha 06S3aHHOCTb Takoro peryimpoBaHms B
cnyyvae Bbicokon MHonsumn. CrnpaBeaMBoCcTU paau Hado
CKasaTb, YTO oba 3TW 3aKoHOMpoeKkTa PakTUYeckn 6binn
MONOXEHbI Ha MOJKY, XOTa GOPMasibHO U HE CHUMAaNUCh C
NoBeCcTKN [ocayMbl Ha MPOTSXKEHUN MOCNEAYOLMNX Tpex
neT.
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Mpu 060CTpEeHUM CUTYaLUN Ha NOTPEOUTENBCKOM PbIHKE B

2022 ropy B NONMTUYECKOM AUCKYPCE BHOBb BCTasl BOMPOC
O MPSMOM pPeryMpoBaHuUmM LeH UK TOProBbixX HaLeHok. Ha
nosectke [ocoyMbl MosBUCA elle OAMH 3aKOHOMPOEKT,
NPeAoXUBLLMIN OrpaHUyYeHre PO3HUYHOM HaleHKkn B 10%
Ha «KOP3WHY» CoLMalbHO 3HauYMMbIX ToBapoB. W ecnu aBa
3akoHonpoekTa 2020 roga 6611 CHATbI C MOBECTKU AHA B
2023 roay nocrne oTpuuaTesbHbIX 3aktoydeHni MNpaButenb-
CTBa, TO HOBEWLLWI 3aKOHOMPOEKT BOT yXXe MofiTopa roga
BUCUT LaMOKJ/TOBbIM MEYOM Hafl POCCUNCKOM TOProBien.

B mapTte 2022 ropga c HOBOM 3akoHOZATENbHOM MHWULMA-
TmBon BbicTynuna ®AC Poccunn. OHa npepnoxuna BBECTH
0CO6bIM 3aMpPeT COrNacoBaHHbIX LENCTBUIN XO3ANCTBYIOLLMX
cybbeKkToB (1 6€3 TOro HefloNnyCTUMbIX MO AENCTBYOLLEMY
aHTMMOHOMONIbHOMY 3aKOHOAATENbCTBY), KOTOPbIE MPUBO-
OAT K YCTaHOBMIEHUIO «9KOHOMWYECKM He 06OCHOBaHHOM»
LleHbl Ha colManbHO 3HayuMble ToBapbl. B crnyvae dpuk-
cupoBaHUs MUHUCTEPCTBOM 3KOHOMUYECKOrO PasBUTUA
pPEe3Koro pocTa LieH M MoflyYeHUs COOTBETCTBYIOWEro no-
pyyeHus ot lMpasutenbctea P® GAC Poccum BbiHOCKNA
6bl B OTHOLLUEHUM XO3ANCTBYIOLWMX CY6BbEeKTOB Npeaynpex-

OeHUdA, B COOTBETCTBUN C KOTOPbIMU Te AOJIXKHbI 6b1511 6bI1 B

NMPUHLUUMUATIBHASA MPOBJIEMA
MOMNbITOK PA3JZIMYHbIX
OPIAHOB BJIACTU NPEAJIOXUTDb
TE U1 UHbIE CNOCOBbI
rOCYOAPCTBEHHOIO
PErYJIMPOBAHUSA LIEH
3AKJTIOMAETCS NMPEXXAE BCEIO

B HEAOCTATOYHOM YYETE
PEAJIMM OTEMYECTBEHHOIO
NOTPEBUTEJIbCKOIO

N B OCOBEHHOCTU
NMPOAOBOJIbCTBEHHOIO PbIHKA,
KOTOPbIUN OTJIMYAETCS CUJIbHOU
BOJIATUJIbHOCTbIO CMPOCA

U NPEOJTOXKEHMUSL.

CPOYHOM MOPAAKE BCE «UCMPaBATb» MOA YrpO30M BO36YXK-
LeHusa fena o HapyLleHUM 3akoHa O 3aLlnTe KOHKYPEHLUN.
[MOHATHO, YTO TakMM OOpPa3oOM B OTHOLUEHWU POCCUMNCKOM
TOProBAu cosfaBance 6bl MEXaHWU3M MPUHY>KAEHUSA K KOp-
PEKTUPOBKE PO3HUYHbIX LLeH, OCHOBAHHbIM Ha Cy6beKTMB-
HOM OUEeHKe MHONALMM 1 ee MPUYMH, a TakxKe Ha Npouns-
BOJSIbHOM MPUMEHEHMU aHTUMOHOTMOJTbHbIX Mep.

PUCKU TOCYAAPCTBEHHOIO PEryJiIuPOBAHMA LIEH

ﬂpVIHLI,VII'IVIaJ'IbHaFI rlpo6r|eMa MOMNbITOK Pa3JiIM4HbIX OPraHOB
BJ1aCTU NPeaNoOXnTb T€ U NHble CI'IOCO6bI rocyfapcrtBeH-
HOrO PEeryMpoBaHMsa LEeH 3ak/IioYaeTcsd Mpexae BCero B
HEAOCTAaTOYHOM yueTe peasinin OTe4YeCTBEHHOro noTpebu-
TENIbCKOTO U B 0COBEHHOCTH MPOAOBOSIbCTBEHHOTO PbIHKA.
A 3TOT PbIHOK OT/IMYAETCA — M 3TO, KaK HUKOrga, CTaso 3a-
METHO B MoC/efiHMe TPU-YeTblipe KPUIUCHbIX rofda — CUSb-
HOW BOMATUIIbHOCTbIO CNPOCa 1 NMPeaSoXeHM, BbI3BaHHOM
pa3HoHarnpas/ieHHbIMU KoJiebaHMaMM B MPOU3BOACTBE U
nocTaBKax TOBapOB, M3MEeHeHMAMM Mx obbeMa 1 cebecTomn-
MOCTW, B COYETaHUM C MepeMeHaMm B yPOBHE XKXM3HWU Hace-
JNleHna U, Kak crnegcteme, HeoOAHO3HaYHbIM Pa3BUTUEM LLIeH U
noKynaTeslbHOM CMOCOB6HOCTU POCCUNCKUX MOTpebuTenen.
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PasymeeTcs, ¢ ynpaBneHYeckom TOYKU 3pPEeHUA agMUHU-
CTpaTnBHOE OrpaHnvyeHune UeH nnan HaueHOK B KOHeYHOM
3BEHE TOBapOMpPOBOASALLEN LLenn MOXEeT NpeacTaBnaTbCs
Hanbornee NMPOCTbIM U MOHATHbIM pelueHneM. OfHako ae-
TaNbHbIW aHanu3 MoCeACTBMI Takoro Moaxoda Mmokasbl-
BaeT ero HecoCTOATENbHOCTb U Aa)ke KOHTPMPOAYKTUB-
HOCTb. Mbl FOBOPUM 37eCb O HapyLleHWM 6a30BbiX 3aKOHOB
PbIHOYHOM 3KOHOMMKM, MOCTyNaTaMn KOTOPbIX ABJAeTCA
nsBneyeHve NpubsbINK NpeanpuHUMaTenaMm B pesysbtaTte
OCYLLECTBMIEHUA CBOEN [leATENbHOCTU.

BMellaTenbcTBO B MexaHWU3Mbl LLleHOO6pa3oBaHUa nuiuaeT
YYaCTHUKOB pblHKa CTUMYJa K BeleHUIo BU3Heca, MOCKOSIb-
Ky MpeanuMcaHHoOe rocyAapcTBOM LieHOoObpa3oBaHue He
MO3BOSIUT MM MOJlyYaTb pa3yMHbIl foxod. B ycnosusax xe,
Korga B Cuily Lienioro psna o6bekTUBHbIX GaKTOPOB pacTyT
OTMYCKHble LeHbl MOCTaBLIMKOB (a OHW COCTaBMsloT Mo-
panka 70-80% KOHEYHOWU LeHbl B PO3HUYHOW TOProene),
ntob6oe NCKYCCTBEHHOE OrpaHUyeHme LLeH CHWXKaeT UIu Co-
BCEM CBOAMT Ha HET 3aMHTEPEeCOBaHHOCTb TOProB/U B pa-
60oTe ¢ perynmpyembiMu ToBapamm.

270 co3faeT cepbesHble PUCKU: MO0 BO3HUKHOBEHMUSA fe-
duumnTa perysmpyembix TOBapoB (HaMOMHMM, peyb LWna
O COLMaNbHO-3HAYMMOWN «KOP3UHE»), TMBO YCKOPEHHOrO
BbIMMpPaHUA NPeanpuUaTUIA Malon HeCceTeBOMW PO3HMULLbI, BO
MHOrOM paboTatolen 1 3apabaTbiBatoLle UMEHHO Ha Ta-
KMX TOBapax B YC/IOBUAX CBOBGOAHOTO LIeHOOH6pa3oBaHus.

OOHOBPEMEHHO ToCyAapCTBEHHOE peryvpoBaHue LeH
MOBBICUT rpagyc KOHPIUKTHOCTU MexXAy y4aCTHUKaMU To-
BapOMpOBOAALLEN LieMK, MOCKOSIbKY NocieaytoLine 3BeHbs
6yayT 0o6MBaTLCA MAaKCUMabHOrO CHUXXEHMS LieH OT 3Be-
HbeB MpeawecTByoWmMX. PUTenn oxmnagaemo byaeT 4aBuTb
Ha MOCTaBLLMKOB, a Te - Ha NMPOU3BOAMTENIEN TOBAPOB, NPO-
M3BOAMTENN — Ha MOCTABLLMKOB Cbipba U T.A4.

He cTouT Takxe cbpacbiBaTb CO CYETOB MOTEHLMabHbIN
PUCK pocTa 0O6bEMOB TEHEBOW TOPIrOBJIY, UTO B CBOKO OYe-
penb NPOMOpLMOHaNbHO MPUBEAET K YBENMYEHUIO U3 ep-
)KeK rocygapcTsa no 6opbbe ¢ Hew.

TaknM obpa3oM, aucbanaHcbl Ha TOBaPHbIX PblHKax, Gop-
MUpyeMble MyTeM rocyAapCTBEHHOro BMellaTenbCcTBa B
LeHoobpa3oBaHMe, MOTyT MPUBOAUTL K 3HAUYMTENbHOMY
NCKaXEHMIO LLEeHOBbIX CUTHaNoB, yCuUnueas BAUSAHWE Npo-
MHPNALUMOHHbBIX GaKTOPOB M CcOo3faBas NPEeANOChIIKM ANs
YCTOMYMBOro pocTta MHPNALUMOHHbBIX OXWAaaHun. Perynu-
poOBaHWe LEeH OCIIOXHSIET aHanu3 Tekylen LLeHOBOW Cu-

MAPUAA PUJTIUMNNOBA

Tyauuun. B cnyvae wurpokoMacluTabHOW MpaKTUKK pery-
JIMPOBaHUS LIeH 3TO MOXET MPUBECTU K HELOOLIEHKE CUJTbl
NPOUHPNALMOHHbIX GaKTOPOB.

Bonee Toro, Becb oMbIT rocyfapCTBEHHOrO perynmpoBa-
HWA LeH MoKasblBaeT: B YC/IOBUAX PbIHOYHOM 3KOHOMUKMU
3hDEKT CHUXKEHUA UHDNALNKN, €CTTU U OCTUXKUM, TO TULLb
nyTeM KOJloccasibHOro pasbanaHCnMpoBaHUs pbiHKa U Ha OT-
HOCUTENbHO HEMPOAO/IKUTENbHOE BpeMd. M yeM cunbHee
rocyfapcTBO 6yaeT CKMMaTb LieHbl, TeM ollyTumee byaeT
MX HEM3BEXHbIN MOCNeayoLMt «OTCKOK» K HOPMasibHOMY
PbIHOYHOMY YPOBHIO.

YTO CNIEAYET CAEJIATb?

Mcxops n3 Bcero BbileckasaHHOro, rocynapcTBeHHoe pe-
rySMpoBaHue LieH oYeBuaHbIM 06pasoM He npeacTaBnageT-
CA LeNCTBEHHbBIM 1 B CPeAHECPOYHOM MiaHe npueMemMbim
pelieHneM npobrembl LOCTYMHOCTU MPOLOBONbCTBEHHbBIX
TOBapOB A9 MaNoUMyLLIMX CIOEB HaceneHus. flopasgno 6o-
nee 3GpPEKTUBHbBIM U NMOSIE3HbIM 418 SKOHOMUKM, 06LLecTBa
1 B KOHEYHOM CYeTe /18 CaMoro rocyapcTea npeacTass-
eTcs BbI6OP B MOJIb3y MOBbILEHWUS MIAaTEXECNOCOBHOCTM
crpoca uyepes pasfinyHbie Mepbl roCyAapCTBEHHOM Moa-
OEPXKWN HaceneHUa: colnaribHble BbiMniaTbl, agpeCcHYo no-
MOLLb, HaNnoroBble S1IbroTbl U MpPo4YnNe Mepbl.

C Lopyrow CTOPOHbI, BaxKHa W rocyfapcTBeHHas noaLep -
Ka NPOW3BOAMUTENEN CENbCKOXO3ANCTBEHHOM MPOAYKLMU U
NMUTaHWa, NPUMEHEHNe KOTOPOW Mpu3BaHO obecrneynBaTb
CHUXXEHME UMK OTMYCKHbIX LLeH MPpU COXpaHeHUM pasyMHOM
LLOXOOHOCTM.

B-TpeTbux, peyb OOSKHa UATU O COLENCTBUMU Pa3BUTUIO
CBOOOAHOM KOHKYPEHLMN — KaK Mexay Mpoun3BoanTENaIMN
NPOAOBOSIbCTBEHHbIX TOBAPOB, Tak M MexXAy NpeanpuaTmns-
MW MPOLOBONbCTBEHHOM TOProB/M, YTO BCeraa paboTaeT B
MHTepecax NoTpebuTend Ha CHUXeHMe LLeH W NoBbIWeHne
KayecTBa TOBapOB U yCIyr.

Mbl B Komntete AEB no posHuuHom Toproene Hageemcs,
YTO POCCUINCKOE rOCYapCTBO COXPaHUT CBOIO MPUBEPIKEH-
HOCTb PbIHOYHOMY MOAXOAY W BO3LEPXKUTCHA OT aAMWUHU-
CTpaTMBHOIO BMellaTenbCcTBa B cBoboay LeHoobpasoBa-
HUa. Ha Haw B3rnag, nepexunBaembln Poccuen HenpocTom
nepuop He OCTaBNAeT BO3MOXHOCTU A9 NpoBeaeHusa pe-
rYNATOPHbBIX «3KCMEPUMEHTOB», HEFATUBHO BIMAIOWMX Ha
NoTPebUTENbCKMIN PbIHOK CTPaHbl U CoLManibHOe CaMOYyB-
CTBME HaceneHus.
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ARTEM PODSHIBIAKIN

Deputy General Director, Head of
Legal and GR Department, New
Fashion

PARALLEL IMPORTS IN RUSSIA:
PROS AND CONS FOR THE
CONSUMER MARKET

Russian civil legislation throughout the history of the post-Soviet period adhered to the national principle of exhaustion of intellectual

rights to imported goods marked with trademarks'. In other words, the import of branded goods was allowed only with the consent of

the right holder.

At the same time, both in the regulatory environment and in
the circle of lawyers (theorists and practitioners), as well as
among lobbyists, there was a discussion as to whether it would
not be more beneficial for the economy as a whole and its
individual participants in particular to change the principle to an
international one - according to which the consent of the right
holder for import into Russia is not required, provided that the
original goods were sold in a foreign country with such consent.

In connection with limitation on imports of various foreign goods
into Russia that began in 2022, a radical change in logistics
chains, and the introduction of sanctions restrictions, the Russian
Government adopted a Resolution temporarily allowing parallel
imports and the use of the international principle of exhaustion
of trademark rights for a number of goods?, approved in turn by
the Order of the Russian Ministry of Industry and Trade®.

t Art. 1487 of the Civil Code of the Russian Federation

Certainly, in terms of facilitation of saturation of the country’s
commodity market with consumer goods, equipment, spare
parts and business consumables, this measure was justified.

However, the national principle of exhaustion of rights has been
and remains one of the factors preventing counterfeit goods
from sliding easily into the commodity market. Accordingly, the
temporary transition of a number of product categories to the
international principle of exhaustion of rights in conjunction with
the disruption of historically formed logistic chains has made it
easier for counterfeit goods to enter the Russian market, which
was repeatedly reported by the business press® and online
publications®.

Another element of regulatory changes related to the facilitation
of imports in general and the authorization of parallel imports

2 Resolution of the Government of the Russian Federation No. 506 dated March 29, 2022 “On goods (groups of goods) in respect of which certain provisions
of the Civil Code of the Russian Federation on the protection of exclusive rights to the results of intellectual activity expressed in such goods and means of
individualization with which such goods are marked cannot be applied”

3 Order of the Ministry of Industry and Trade of the Russian Federation No. 1532 dated April 19, 2022 “On approval of the list of goods (groups of goods)
in respect of which the provisions of subparagraph 6 of Article 1359 and Article 1487 of the Civil Code of the Russian Federation do not apply, provided that
the said goods (groups of goods) are put into circulation outside the territory of the Russian Federation by the right holders (patent holders), as well as with
their consent”

4See Kommersant newspaper of September 13, 2022: https://kommersant-ru.turbopages.org/kommersant.ru/s/doc/5559399

5 https://vc.ru/legal/536622-kontrafakt-i-parallelnyy-import-kak-otlichit-odno-ot-drugogo-i-ne-stat-zhertvoy
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was the temporary simplification of the rules of certification
(declaration) of products for import into the country®. Its side
effect was also an increase in the supply of counterfeit goods.

Counterfeit products can be simply a lower quality analog of
the original goods, as well as goods with fundamentally different
properties and qualities (or lack of required characteristics). In
the case of medical equipment, medicines and their precursors,
chemical substances, clothing and footwear, children’s goods,
such counterfeit products can be harmful to the life and health

of adults and children.

It is clear that total control over counterfeit goods at the border
during customs clearance is practically impossible: in modern
conditions, the procedure is mainly documentary, and the
possibility of conducting inspections (and even then selective)
arises only after the release of goods into free circulation.

Back in September 2022, Vladimir Ivin, Deputy Head of the
Federal Customs Service, noted in an interview with RIA-
Novosti’ that there were attempts “to import fake, counterfeit
and, worst of all, low-quality goods under the guise of parallel
imports, especially of such groups as children’s toys... We
are certainly fighting this. The main counterfeit goods that
we detect, in addition to toys, are clothes, shoes, perfumes,
electronics, mostly from Asian countries, of course. Since May,
we have 164 [administrative] cases initiated for the importation
of counterfeit goods.”

One of the truly effective countermeasures to counteract the
circulation of counterfeit goods is self-control of marketplaces
and data exchange on unreliable sellers who sell counterfeit
goods en masse; such measures were implemented by large
online trading platforms - in contrast to a number of other online
trading operators, who, in fact, left the circulation of counterfeit
goods at the discretion of sellers and buyers themselves: a
buyer is supposed to figure out what is what and to vote with his
rouble. How justified is such a transfer of risks and responsibility
to the buyer, as an economically weak party, is a very serious and
ambiguous question!

It should be noted that AEB made the first steps in the joint fight
against counterfeiting of manufacturers/importers andretailers,
when in May 2023 members of the Retail Trade Committee
and right holders - suppliers of branded goods - agreed to

ARTEM PODSHIBIAKIN

ONE OF THETRULY EFFECTIVE
COUNTERMEASURES TO
COUNTERACT THE CIRCULATION
OF COUNTERFEIT GOODS IS SELF-
CONTROL OF MARKETPLACES
AND DATA EXCHANGE ON
UNRELIABLE SELLERS WHO SELL
COUNTERFEIT GOODS EN MASSE.

establish an exchange of information on the signs that allow to
distinguish original goods from counterfeit goods with a high
degree of reliability, as well as on the appearance on the market
of batches of goods launched in Russia in circulation as part of
illegal parallel imports, or direct counterfeit.

At the same time, for as long as practice shows us that this
problem remains topical, it makes sense to return to the issue of
providing realistically enforceable procedures for checking the
quality and safety of goods supplied through parallel imports,
i.e. not from the right holder or with his consent, but from some
third parties.

5 Annex No. 18 to Resolution of the Government of the Russian Federation No. 353 dated March 12, 2022 “On Peculiarities of Permit Activity in the Russian

Federation in 2022 and 2023"
7 https://ria.ru/20220913/ivin-1816194571.html
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APTEM NOALWUMNBAKHUH

3aMecTuTenb [eHepanbHOro AMpeKTopa,
PykoBoauTesb lopuanYecKkoro aenapTaMeHTa
n cnyx6bi GR, «Hosas Mopa»

NAPANTNENIbHbI UMMOPT
BPOCCUW: NJIIOCbl U MUHYCHI
N9 NOTPEBUTEJIbCKOIO

PbIHKA

Poccumckoe rpaxapaHCKoe 3aKoHOo4aTesIbCTBO BCHO UCTOPUIO NMOCTCOBETCKOrNro nepuvoaa npuaep>xumpajocb HauuoHasnbHOro

ApuHUUNa ncyepnaHna MHTeNN1eKTyasibHbiX MpaB Ha UMNOPTUPYEMble TOBapbl, MapKUpOBaHHblI€e TOBapHbIMU 3HakaMmu'. HbiMK

crnoBaMu, UMMNOPT 6PeHANPOBaHHbIX TOBapPOB Obl1 paspeLleH TONbKO C cornacusi npasoobnaaaTtens.

BMecTe ¢ TeM 1 B perynatopHow cpefe, U B KPyry topucToB
(TEeoOpeTUKOB U MPaKTUKOB), a TakxXe cpeau NobbucTos Be-
Jlacb AUCKYCCUS Ha MpeaMeT TOro, He BbIroAHee NN A1 KO-
HOMMWKM B LLEJIOM U OTAESbHbIX €€ YY4aCTHUKOB B YaCTHOCTMU
WN3MEHUTb MPUHLMIM Ha MeXAYHapOAHbIA = COrflacHO KOTO-
poMy cornacusa npaBoobnagaTtens Ha uMnopT B Poccuio He
TpebyeTcs, Npu yC/IOBUM, YTO OpPUrMHasIbHbIM ToBap 6bin
NMpoAaH B 3apybeXXHOM CTpaHe C Takoro cornacus.

B cBasu ¢ HauaBwmMuca B 2022 rony orpaHUYeHUaMm Ha UM-
nopT B Poccuto pasnmnyHbiX MHOCTPaHHbIX TOBapOB, Kapau-
HasbHbIM M3MEHEHWEM NTOTUCTUYECKMX LLenoyek, BBeeHNEM
CaHKLUMOHHbIX orpaHudeHunin [MpasuTtensctso P® npuHano
MocTaHoBNEHME?, BpeMeHHO AomMycKatollee napasniesnbHbii
MMMOPT U UCMOb30BaHNE MEXAYHaPOLHOro NMpuHLMNa nuc-
YyeprnaHusa Npas Ha TOBapHbIe 3HaKW Ha PAL TOBAPOB, yTBEPXX-
ZlaeMbIx B CBOIO ovepenpb [punkazoM MuHnpomTopra PP2,

t Cr. 1487 'paxpaHckoro koaekca PO

Be3ycnoBHO, ¢ TOUKM 3peHUsa COOENCTBMUA HACBILLEHWNIO TO-
BapPHOMO PblHKa CTPaHbl MOTPEebUTENbCKMMUY TOBapamu, 060-
pyLoOBaHMEM, 3aM4acTaMU U PaCXOAHbIMU MaTepuanaMm ang
6u3Heca 3Ta Mepa bbina onpaBaaHHOM.

OnHako HauMoHasbHbIM MPUHLMMA McYeprnaHma npaBa 6bi
M OoCTaeTcs O4HUM U3 GaKTOPOB, MPENATCTBYOLWMX JIEFKOMY
nonagaHuio KOHTpadakTHbIX TOBAapPOB Ha TOBaPHbIN PbIHOK.
CoOTBETCTBEHHO, BPEMEHHbIN Mepexod Mo pany KaTero-
PUM MPOAYKLMU Ha MeXAyHapOAHbIM MPUHLMM ncyepna-
HUA NpaBa B COBOKYMHOCTU C HapyLlleHUEM UCTOPUYECKH
CNIOXMBLUMXCA JIOTUCTUYECKUX LienoYek obnerymna gocTyn
KOHTpadaKTHOM NpoayKLMM Ha pbIHOK Poccuu, o ueM He-
OOHOKPATHO MNucana Aesiosas npecca* n oHnanH-usgaHma’.

JOpyruM aneMeHTOM perynsiTopHbIX WM3MEHEHWN, CBA3aH-
HbIX C obileryeHneM MMNopTa B LLESIOM 1 paspelleHmem na-

2 MocTaHoBneHwue MpaBuTenbcTBa Poccuiickoit ®enepauny ot 29 MapTta 2022 r. N2 506 «O ToBapax (rpynmnax TOBapoB), B OTHOLIEHWM KOTOPbIX HE MOTyT
NpUMEHSITBCS OTAENbHbIE MONoXeHUs paxxaaHckoro kogekca Poccuiickoit defepaumnm 0 3alumTe UCKIIUMTENBHBIX MPaB Ha pe3ynbTaTbl UHTENIEKTYanbHOM
[esTeNbHOCTY, BblpaXXeHHbIE B TakUX TOBapax, U CPeACTBa MHAMBUAYaNM3aUmm, KOTOPLIMU Takue ToBapbl MapKUPOBaHbI»

3 Mpuka3 MuHnpomtopra P® ot 19 anpens 2022 roga N2 1532 «06 yTBepxaeHun lepeyHs ToBapoB (rpymnn TOBapoB), B OTHOLUEHWM KOTOPbIX HE
NPUMEHSIIOTCS NONOXEHNS noanyHkTa 6 ctatbn 1359 u crtaten 1487 MK PO npu ycnoBuv BBeaeHUS ykasaHHbIX TOBapoB (rpynn ToBapoB) B 060poT 3a
npeaenamu Tepputopun PO npaBoobnapatensmu (NateHToobnagatensMm), a Takke C UX cornacus»

4CM. «KomMMepcaHTb» 0T 13 ceHTs6psa 2022 roga: https://kommersant-ru.turbopages.org/kommersant.ru/s/doc/5559399

5 https://vc.ru/legal/536622-kontrafakt-i-parallelnyy-import-kak-otlichit-odno-ot-drugogo-i-ne-stat-zhertvoy
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pannenbHOro MMMopTa, SIBUIOCh BPEMEHHOE YrpoLlleHue
npasun cepTudukaumm (AeknapnpoBaHmsa) NPOAYKLUU ANs
BBO3a B CTpaHy®. Ero no6o4HbIM addekToM Takxxe cTas pocT
nocTaBoOK KOHTpadaKTa.

KoHTpadakTHas npoayKkumsa 6biBaeT Kak MPoCcTO MeHee Ka-
YeCTBEHHbIM aHaNloroM OpUrMHasbHbIX TOBAPOB, TaK U TOBa-
POM C MPUHLMMNMANBHO UHBIMU CBOMCTBaMU U KauyecTBaMu
(Unu ¢ oTCyTCTBUEM TpebyeMbIx XapakTepucTuk). B cnyyae
MeOMUMHCKOro 060opyaoBaHusa, NeKapcTB U UX NPeKypco-
POB, XMMUYECKMNX CYOCTaHLMI, ofexapl U 0byBU, AETCKUX TO-
BapOB Takas KOHTpabakTHas NPoAyKLMA MOXKET HECTU Bpes,
YKU3HW U 300POBbIO B3POCSIbIX U AETEN.

[MOHATHO, UTO OCYLLECTBNIEHNE TOTasIbHOrO KOHTPONA Hap
KOHTpadaKTHbIMM TOBapaMu Ha rpaHuLe Npu TaMOXKEHHOM
0DOPMIIEHUN MPAKTUYECKU HEBO3MOXKHO: B COBPEMEHHbIX
YCNoBUAX npouenypa NPOUCXOLUT B OCHOBHOM AOKYMEH-
TasIbHO, N BO3MOXHOCTb NMPOBEAEHMSA MPOBEPOK (M TO BbI6O-
POYHbIX) BO3HWKAET TOSbKO MOCSIE BbiMyCKa TOBApPOB B CBO-
6oaHoe obpalleHue.

Ewe B ceHTabpe 2022 roma 3aMecTuTeNlb PYKOBOAUTENS
OTC Bnagnumunp MBuH otMedan B uHTepBbio «PUA-HoBso-
CcTAM»’ HanMyme NonbITOK «MOA BUAOM MapasnfiesibHoro nM-
nopTa BBE3TW MoaaenibHble, KOHTpadaKTHble 1 camoe Mo-
XOe - HeKayeCTBEeHHble TOBapbl, OCOOEHHO TaKux rpymnmn,
Kak feTckune nrpywku... C aTuM Mbl, 6e3ycrioBHO, bopemca.
OcHoBHble kKOHTpadaKTHbIe ToBapbl, KOTOPbIE Mbl BbiABSA-
eM, MOMUMO UrpylUek - 3To opexzaa, obyBb, NapdiomMepus,
3M1EKTPOHMKA, B OCHOBHOM 13 cTpaH A3nun, kKoHeuHo. C Maqay
Hac 164 [agMUHUCTPaTUBHbIX] Aena, BO30Y>KAeHHbIX No dak-
Ty BBO3a KOHTpadaKTHbIX TOBapOB».

OpnHoM 13 peanbHO paboTaloLMX KOHTPMEP ANA MPOTUBO-
LencTBna obopoTy KOHTpadaKTHbIX TOBapOB ABMAETCH
CaMOKOHTPO/b MapKeTniencoB U 06MeH AaHHbIMKM O He-
6naroHafleXxHbIX MpofaBLax, MacCoBO MPOAAIOLLUMX KOH-
TpadaKTHble TOBapPbl, BHEAPEHHbIN KPYMHbIMUK MoLaAKaMm
OHNaMH-TOProBAN - B OT/IMYMNE OT PSAA MHbIX ONepaTopoB
OHNaMH-TOProBMN, KOTOPble, MO CyTW, OCTaBMAM OBOPOT
KOHTpadaKTHOM MPOAYKLMN Ha YCMOTPEHWe MPOAaBLOB U
CaMuX MoKynaTenen: MoKynaTesb caM NOMMET, UTO K YeMY U

APTEM NOALWLUNBAKHH

KOHTPAGAKTHAS NPOAYKLIUSA
BbIBAET KAK MPOCTO MEHEE
KAYECTBEHHbIM AHAJTIOTOM
OPUIMMHAJIbHbIX TOBAPOB, TAK
N TOBAPOM C MPUHLUUMUAJIBHO
WHbIMU CBOUCTBAMMU

U KAYECTBAMMU (UNTU

C OTCYTCTBUEM TPEBYEMbIX
XAPAKTEPUCTUK).

nporonocyeT pybneM. Hackonbko onpaBhaHo Takoe nepe-
JIOXXEHME PUCKOB M OTBETCTBEHHOCTW Ha MoKynaTens, Kak
3aBeloMO cnabyto 3KOHOMUYECKU CTOPOHY, — BOMPOC BECh-
Ma Cepbe3HbI N HEOAHO3HaYHbIN!

OTMeTuM, uto no NuHumn AEB 6binn caenaHbl nepsble Waru B
HanpasfeHUn COBMeCTHOM 60pb6bl C KOHTPadakTOM NpPoms-
BOLUTENEN/MMNOPTEPOB U PUTENNIEPOB, Koraa B Mae 2023
ropa YneHbl KomuteTa no po3HWYHOM TOProssie 1 NpaBoo6-
NajaTenu - NocTaBLUMKN BPeHAMPOBaHHbIX TOBapOB - [0-
rOBOPWIIUCH O HanaxunBaHUM obMeHa MHbOPMaLmMel o Npu-
3HaKax, MO3BONSIOLMX C BbICOKOM CTEMEHbIO HaAEeXHOCTH
OTNNYaTb OPUrMHasbHbIE TOBapbl OT KOHTPadaKTHbIX, a Tak-
K€ O MOSIBNIEHUM Ha PbIHKE MapTWiM TOBapOB, 3amnyLLEeHHbIX B
Poccuun B 060pOT B paMkax HeneraabHOro napasnanenbHoro
nMnopTa, NM60O NPSAMOro KoHTpadakTa.

BMecTe ¢ TeM Moka npakTuka ALeMOHCTPUPYET HaM COXpaHe-
HWe aKTyanbHOCTU laHHOW Npo6eMaTUKK, eCTb CMbIC/ Bep-
HyTbCS K Borpocy 06 obecrneyeHnn peasnbHO UCMOHUMBIX
npoLeayp NMpPoBepKn kayecTBa U 6e30MacHOCTM TOBapOB,
nocTaBnseMbIX MO MnapassieslbHOMy UMMOPTY, TO €CTb He OT
npaBoobnafaTens Uin C ero cornacus, a oT HEKUX TPETbUX
.

5 MpunoxeHve N2 18 k lMoctaHoBneHuto MpasuTenbctBa Poccuiickon ®egepaumm ot 12 mapta 2022 r. N2 353 «06 0co6eHHOCTSIX paspelunTesibHOw

LlesTenbHoCTU B Poccuiickoit ®epepaumm B 2022 1 2023 rogax»
7 https://ria.ru/20220913/ivin-1816194571.html
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KONSTANTIN
LOKTEV

Retail Vertical Director,
NielsenlQ Russia

MAJOR FMCG RETAIL

TRENDS IN 2023

Customers, channels, new products, changing consumer habits, assortment, prices and more: navigating the world of modern

retail is not easy, but in an uncertain environment, sales signals and consumer insights are the best way to guide the wind in the

FMCG market harbor. What are the eight main trends that will shape the market in the foreseeable future?

RATIONALITY AS THE NEW NORM

In 2023, the most prominent feature of consumer behavior
can be described as “rationality”. Formed under the influence
of previous crises, buying habits have become less volatile,
allowing demand to stabilize faster than during previous cri-
ses. Inless than a year, the FMCG market has arrived at a point
where demand begins to slowly recover and inflation begins
to slow. And while price remains a key selection criterion, it is
no longer possible to talk about widespread savings given the
whole list of “signals”. In search of the best offer, consumers
are exploring new brands; while limiting their spending budget
in one area, they are trying out more expensive products in
another; cost-cutting in some industries is combined with in-
creased demand in others.

STABILITY AREAS

Behind the many immediate challenges that complicate long-
term planning, there are still monumental factors that will con-
tinue to reshape the consumer market regardless of external
circumstances. These are the ones that can form the basis of a

long-term strategy. The process of redistributing purchasing

89%

of consumers consider the price of a product
as the main criterion for choosing it

of customers make a decision to buy
a product following an attractive promotion

power as the demographic structure of the population trans-
forms could be an example.

The forecast prepared by NielsenlQ five years ago based on
the analysis of consumer baskets has already come true almost

in full, despite several crises that have occurred'.

"Hence, the decline in the value of such categories as beer, tobacco, juices, baby food (and some others, less demanded by the younger generation) in the baskets is
already visible today. Their actual sales in 2023 decreased by 2%, 4%, 20% and 12% respectively. At the same time, the dynamics of sales of meat, baked goods, snacks,
animal feed (more popular among the younger age group, whose share in the population structure has grown) accelerated - confirming the 2019 forecast.
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The smallest-sized

“focal need" type carts provide
50% of food category sales
and nearly 70% of non-food
category sales

from 31items

Stocking up incart
Solid purchase =20 igzims
in cart
Medium 11-20 items
purchase in cart
Small purchase E=I0 sl
in cart
Focal need 1-5 items
in cart
Number
of carts

THE INCREASING ROLE OF THE ONLINE
MARKETPLACE

Having received a strong boost during the COVID-19 pan-
demic, the online market has matured by 2023. Its share is
approaching 10%, players have shifted from aggressive ex-
pansion strategies in the battle for market share to seeking
economic balance and working on profitability, and for cus-
tomers it has become part of truly omnichannel buying that
is no longer distinguished in terms of missions and shopping
channels.

Moreover, the progress of delivery services has resulted in a
situation where the smallest baskets, containing 1-5 items,
generate 50% of online sales in food categories and almost
70% in non-food categories. In comparison, the format of
shopping in advance, when consumers purchase at least 30
items per receipt, generated just over 10% of food sales in the
first quarter of 2023.

Given that by the middle of this year the e-commerce indus-
try had returned to growth driven by real demand rather than
inflation, we can expect the trend towards a stronger role for
this channel to continue.

Sales, Sales,
RUB units

KONSTANTIN LOKTEV

DISTRIBUTION OF FOOD AND NON-FOOD CATEGORIES
OF GOODS BY CARTS IN THE FIRST QUARTER OF 2023

' Food category

‘. Non-food category
-
18%

Number Sales, Sales,
of carts RUB units

THE MULTIFACTOR NATURE OF INFLATION

Inmany FMCG categories, prices rose at double-digit ratesin
2022, with inflation making a major contribution to nominal
market growth. However, its causes vary widely from catego-
ry to category, and their interaction has proven to be much
more complex than just “increasing the cost on the price tag”.

Changes in package size, switching between brands and
shopping channels - each of the factors has contributed in
its own way. For example, in 75% of categories in the FMCG
market, the brand mix has changed. In other words, custom-
ers started to purchase alternative, usually more affordable

FMCG brands, compared to a year earlier.

Although the extent of switching varies from category to cat-
egory, the brand mix shift has emerged as one of the promi-
nent factors influencing inflation?.

This suggests that the role of effective price management will
only grow in 2023, as many of the production, logistics and related
challenges familiar to most manufacturers and retailers are still
evident. And the aggregate market outcome depends on how
well each individual player handles the mix of the above tools.

2For example, in the whisky category, the average price increase for the 12 months to February 2023 was only 0.1%. It was almost entirely offset by changes in the brand
mix (and related factors). Had this not occurred, whisky prices could have risen by almost 30% year-on-year.
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75%

in such a share of brands in all FMCG categories there
is a shift to more affordable goods

NEW ASSORTMENT

Avyear after the start of an unprecedented redesign of the FMCG
assortment, we can conclude that serious problems in most ma-

jor product groups have been avoided (with a few exceptions).

Brand substitution was largely facilitated by localization of brands
and Russian launches. Thus, for example, in the grocery market
the assortment narrowing amounted to about 6%, in the group
of products for children - 8%, and in pet care - 3%. The strongest
reduction was observed in non-food categories (by almost 18%).
This group also had the deepest decrease in sales, which, among

other things, is related to the assortment factor.

Minimarkets stand out against the background of these
processes. Unlike other channels, they managed not just to
retain, but to expand their assortment by 7% and thereby gain
an additional source of sales growth. In some categories, the
assortment grew at double-digit rates (for example, in the group
of soft drinks - by 25%, meat and meat products - by 19%).

NOVELTIES AND LOCALIZATION

82% of customers enjoy trying new products and buy them at
least occasionally. Last year will definitely be remembered in

terms of the transformation of store shelves.

In 2022, more than ten thousand brands emerged on the Russian
FMCG market, including cases of entering new segments: every
seventh product can be called a novelty. At the same time, just
a few months after the launch, the sales turnover of such brands
reached 1% of the FMCG market structure, which in absolute
terms is equivalent to more than 65 billion roubles.

The majority of new products appeared in the food group: nine out
of ten launched brands belong to this group, while the non-food
segment accounts for only 8%. The most successful was the set of
four categories: soft drinks, alcohol, dairy products and confection-
ery. Cumulatively, they accounted for 80% of all 2022 launches.

PRIVATE LABEL TRENDS

Private labels continue to set new records: in the 12 months to
April 2023, the share of private label sales in the omnichannel
FMCG market, which includes both online and offline channels,
exceeded 10% in cash equivalent. This growth was the strongest
in those industries that suffered the most in terms of assortment:
non-food and children’s goods.

Meanwhile, such trademarks not only continue to grow at dou-
ble-digit rates, but also become more visible on the shelves. Their
share in the assortment of retail chains in the offline market will
soon approach 15%.

Moreover, in the group of private label products, the trend to-
wards private labels from higher price segments is gaining mo-
mentum, competing not with promo-brands or first-price goods,
but with more expensive SKUs on the shelf. Premium trademarks
and the mid-price segment began to develop at a faster pace
than average in the whole list of large categories®.

This trend can be a good incentive for further development of
private labels on the market, as it meets one of the main requests
from customers, 52% of whom believe that improvement of pri-
vate label quality has the greatest impact on the growth of pur-
chasesin this segment in the future.

RECOVERY OF DEMAND AND SEARCH FOR A NEW
EFFICIENCY LEVEL

By the middle of the year, the FMCG market crossed an impor-
tant milestone: sales stabilized, and the first signs of growing con-
sumer optimism are seen among customers. The combination of
these signals suggests that, in the absence of new negative fac-

tors, the market may move to a gradual recovery as early as 2024.

During 2023, FMCG sales will remain above zero (at least math-
ematically) - on a low base of the second half of 2022. Although
revenue in roubles may decline due to slowing inflation. At the
same time, two key factors will continue to make a positive contri-
bution to the market development: assortment and growth in the
number of retail stores.

Nevertheless, it should be kept in mind that with cautious and vol-
atile consumer demand, the efficiency of new stores will continue
to decline, and switching between stores, categories and even

products will become a top priority for retailers and manufacturers.

3 For example, in the baby diapers category, where the share of private labels increased sharply last year, the premium segment is growing almost three times faster. In

the beer category, premium private labels are twice as fast as the average.
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KOHCTAHTUH NNOKTEB

[npekTop no paboTe C pUTENSIOM,
NielsenlQ Poccusa

TTIABHDBIE TPEHADbI
FMCG-PUTEUJTIA B 2023 1oy

nOKyI'IaTeﬂb, KaHasnbl, HOBUHKU, CM€Ha MNMpPUBbIYEK, aCCOPTUMEHT, LeHbl U HEe TOJIbKO: OpPUEeHTUpOBaTbCAd B MUpe COBPEMEHHOro
pMTeﬁna HernpocCTo, oAHaKoO B yCN1OBUAX HeonpeaesieHHOCTU CUrHanbl Npoja>k u MHeHuq I'IOTpe6VITeJ1€ﬁ CNocobHbl nydJiwle Bcero

noAcKasaTb HanpaeJsieHMe nonyTHoro BeTpa B raBaHu FMCG—prHKa. O uem roOBOPAT BOCEMb IlaBHbIX TPeHAOB, KOTOpPbIe 6yp,yT

onpenendaTb COCTodHUe pbiHKa B 0603pVIM0171 I'IepCI'IeKTMBe?

PALIMOHAJIBHOCTb KAK HOBA HOPMA

B 2023 rogy camyto ApKyto YepTy NOTpebUTenIbCKOro nosefeHms
MO>XXHO OXapaKTepU30BaTh Kak «paLoHanbHOCTb». ChopmMmpo-
BaHHbIe MoZ, BUSAHUEM NPefblayLLMX KPU3UCOB MOKymnaTesbCckue
MPWBbIYKM CTan MeHee BOMaTUIbHbIMU, YTO MO3BONNIIO AOBUTL-
cs cTabunusaLumm cnpoca bbicTpee, YeM BO BpeMs NpenblayLimx
kpusmcos. MeHee yeM 3a rog, FMCG-pbiHOK MpuLLen K TOUKe, B
KOTOPOW CMPOC HaYMHaeT MeAIEHHO BOCCTaHaBNMBaTLbCS, @ UH-
dnauma - 3ameansaTbes. M HecMOTpst Ha TO, YTO LieHa ocTaeTcs
KJIlOYEBbIM KPUTEPUEM MPW Bbibope, rOBOPUTL O MOBCEMECTHOM
SKOHOMWM YrKe He MO3BONSIET LeSIbIN CMUCOK «CUIHanoB». B no-
MCKe NyyLlero npepsioXeHns nokynatenun UccneaytoT HoBble
OpeHabl; orpaHuuMBas BIOIXKET Ha TpaTbl B ofHOWM chepe, npo-
OytoT TOBapbl 13 6o1ee LOPOrNX CErMEHTOB B KaKOM-HUBYAb APY-
row; CoKpalleHMe PacxodoB B OLHUX MHAYCTPUSX coyeTaeTcs C

POCTOM CrnpocCa B UHbIX.

OCTPOBKU CTABUJIbHOCTU

3a MHOXEeCTBOM CUIOMWHYTHbIX BbI3OBOB, OCIOXHAKOLLMX
LONrOCPOYHOE MNMaHNPOBaHWe, BCe eLle CYLLeCTBYIOT MOHY-
MeHTaslbHble GaKTopPbl, KOTOPbIE MPOAOMKAT MEHATL NOTPe-
BUTENbCKUIM PBIHOK BHE 3aBMCUMOCTU OT BHELWHUX 06CTOA-
TenbcTB. VIMEHHO OHM MOryT cTaTb OCHOBOM [ONTOCPOYHOM
cTpaTternn. NprMMepoM MOXeT CNyXXWTb MpoLecc nepepac-
npeaeneHuns NokynaTenbCKom CNocobHOCTU Mo Mepe TpaHC-

dopMaLmm gemMorpadpryeckomn CTPYKTYPbl HaCceeHNs.

noTpebuTeneln CUMTaloT LLeHy ToBapa
rnaBHbIM KpUTepUeM Ans Bbibopa MpoayKTa

NMPUHNMAIOT pelleHne O NOKYynKe ToBapa,
ncxogda s npuBiieKatesibHoro npoMo

MporHos, nogrotosneHHbin NielsenlQ naTte neT Hasag Ha ocHoBe
aHanu3a noTpebUTENbCKUX KOP3UH, YXKe peanv3oBasica noyTu

MOSTHOCTbIO, HECMOTPS Ha HECKOJBKO MPOU3OLLIEALLMX KPU3UCOB'.
YCUJIUBAIOLLAICS POJ1b OHJIAUH-PbIHKA

MonyyYnB MOLLHBIA UMMY/bC K PasBUTUIO BO BPEMS MaHOEMUM
COVID-19, oHnanH-pblHOK cTan 6onee 3penbiM kK 2023 rogy.
Ero nons npubnunxaetca k 10%, Urpoku nepeLunm ot cTpaternm
arpeccrBHOM aKCMaHCUM B 6opbbe 3a [OIO PbIHKa K MOUCKY 9KO-
HOMMYeckoro HanaHca 1 paboTe Hag, NPUBbINBHOCTbIO, a ANA MO-

KyI'IaTeJ'IeVI OH CTaJ1 YaCTbto MO-HacTodAlWeMy OMHUKaHallbHOIo

1 Tak, CHWXeHMe 3HaYMMOCTM B KOP3UHaX TaKUX KaTEropuit, Kak NBO, Tabak, COKK, AETCKOe NMuTaHue (M HEKOTOPbIX APYTMX, MEHee BOCTPe6OoBaHHbIX Y MOSIOAOrO
MOKONEHUS), 3aMeTHO yxxe cerofHs. Mx daktuyeckue npogaxu B 2023 rogy cHU3UAUCh Ha 2%, 4%, 20% 1 12% cooTBeTCTBEHHO. [pu 3TOM AnHaMMKa 06BEMOB NPOAAX
M$ICa, BbINEYKM, CHEKOB, KOPMOB AJ15 XKMBOTHbIX (601ee MomyNapHbIX y MOMIOAOM BO3PACTHOM rpynbl, OIS KOTOPOW B CTPYKTYpe HacesieHu s Bbipocsia) yckopunach —

noaTteepxxaasa nporHos 2019 ropa.
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CaMble MasieHbKKe Mo pasMepy

KOP3MHBbI TUMa «POKyCHasa MOTPEBHOCTb»
obecrneynBatoT

50% npoaaX NpoAoBONIbCTBEHHbIX
KaTeropum u noutn 70% -
HenpoAoBOIbCTBEHHbBIX

o1 31wT.
3aKymnka BnpoK

B KOpP3UHe
Bonblaga 21-30 wr.
3aKyrnka B KOpP3UHe
Cpeﬂqu 11-20 wr.
3aKyrnka B KOpP3uHe
ManeHbkas 6-10 wr.
3aKkyrnka B KOP3UHEe
PokycHas 1-5wr.
noTpebHOCTb B KOp3uHe

Konuuectso
KOP3WH

LLOMWHIa, B KOTOPOM 60sibLUe HET pa3rpaHUYeHUIA Mo MUCCUSM K

KaHasaM nokyrok.

Bonee Toro, pa3suTre cepBMUCOB AOCTaBKM MPUBESO K TOMY, YTO
caMble MasieHbKMeE Mo pa3Mepy KOP3UHbI, COAepXKaLLMe OT OAHOM
[0 NATU No3uumin, obecneumatoT 50% oHMaH-NpoAax Npoao-
BOJIbCTBEHHbIX KaTeropui 1 noytn 70% - HeNpPOLOBOSIbCTBEH-
HbIX. [1n9 cpaBHeHus: opMaT 3aKyrKu BMPOK, NPy KOTOPOM Mo-
Tpebutenu npuobpeTatoT MUHUMYM 30 TOBAPOB B OAHOM Yeke,
B nepsoM kBapTane 2023 roga creHepuposan Yyt 6onee 10%

npoaAaXk NPoAOBOSbCTBUS.

C y4eTOM TOro, YTO K CepefivHe TEKYLLEro rofa MHAYCTPUS SM1eK-
TPOHHOW TOPrOB/N BEPHYACh K POCTY 3a CHET peasibHOro Crpo-
ca, a He VHOIALMKN, MOXKHO OXMAaTb, YTO TPEHA, Ha yCUIeHne

PO 3TOro KaHarsa npoao/IKUTCA.

MHOTFO®AKTOPHOCTb UH®NIALUU

Bo MHornx FMCG-kateropusx B 2022 ropy LeHbl pocnv ABy3-
HaYHbIMK TeMMaMK, a UHPNALMS BHECIa OCHOBHOM BK1af, B HO-
MUHasbHbIA POCT pbiHka. OAHAKO ee NPUYNHBI CUIIbHO PasHSATCA
OT KaTeropum K KaTeropum, a nx B3aMMoCBA3b OKasarnach ropasfo

CNoXXHee, YeM NMPOoCTO «yBeJSInYeHe CTOUMOCTU Ha LLeHHUKe».

V3MeHeHMe pa3Mepa ynakoBKM, MepekIItoyeHns Mexay 6peHaa-
MU 1 KaHaniaMm MokynoK — Ka)kabl 13 GakTopoB BHEC CBOIO J1emn-

Ty. Hanpumep, B 75% kateropuin Ha FMCG-pbiHke M3MeHuncs

Mponaxw,

PACNPEAENIEHUE MPOAOBOJIbCTBEHHDIX
MHENPOAOBOJIbCTBEHHbIX KATEFTOPU TOBAPOB
MO KOP3MHAM B NMEPBOM KBAPTAJIE 2023 rOA

‘! He npopoBoJibCTBUe

Mponaxw,

Mponaxw,

Konuuectso
py6. Yals KOP3MH py6. yrK

Mponaxw,

6peHA-MUKC. MIHbIMM crioBaMu, MOKyraTenn ctanm npuobpeTaTtb
Apyrue, Kak npasuno, 6onee AoOCTynHble 6peHabl TOBapOB Mo-

BCeAHEBHOIO Crpoca no CpaBHEHUIO CrOAOM paHee.

HecMoTpsa Ha To, uTo MaclTab nepektoYeHU BapbmpyeTcsa oT
KaTeropuu K KaTeropuu, MsMeHeHne 6peHa-MuUKca CTano OfHUM

M3 3aMeTHbIX d)aKTOpOB, OKa3blBaloWMX BIAHNE Ha VIHd)J'IFlLlMIOZ.

3TO roBOPUT O TOM, YTO POSIb 3PPEKTUBHOIO ynpaBrieHns Lie-
Hamu B 2023 rofly TONMbKO BbIpacTeT, Tak Kak MHOr1e NMpoun3Boa-
CTBEHHbIE, TOMMCTUYECKME U COMYTCTBYIOWMNE TPYAHOCTH, 3Ha-
KOMble 6OMbLUMHCTBY NMPOM3BOAUTENEN U PUTEMNIEPOB, BCE eLlle
JatoT 3HaTb O cebe. /1 oT TOro, HaCKOJbKO MPaMOTHO KaXkabI OT-
LeNbHbIV Urpok ByaeT paboTaTb C MUKCOM BblLLENEePEUYNCIIEHHbIX

VIHCprMeHTOB, 3aBUCUT COBOKyI'IHbIVI pe3yr|bTaT prHKa.
HOBbIA ACCOPTUMEHT

lon CnycTd nocne Hadana 6ecnpeue,u.eHTHoro no Macwrabam

nepecMmoTtpa accoptumeHta FMCG MOXHO 3akitounTb, UTO

B Takow gorne 6peHaos Bo Bcex FMCG-kaTeropusx
HabnopaeTcs nepekntoyeHme Ha 6osiee 4OCTYMHbIE TOBaPbI

2 HanpuMep, B kaTeropwmu Bncku 3a 12 mecaues no ¢espans 2023 rofa pocT cpefHux LeH coctasun auwb 0,1%. OH 6bin NpakTUYecKu NOMHOCTBIO KOMMEeHCUpPOoBaH
M3MeHeHneM 6peHa-MUKca (M B3aMMOCBS3aHHbIMU pakTopamu). Eciiv 6bl OHO He NMPOW3OLLNO, TO LieHbl Ha BUCKM MO 6bl BbIpacTy NouTu Ha 30% roa K roay.
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cepbesHbiXx NpobnieM B BOSbLUIMHCTBE KPYMHEMLIMX TOBaPHbIX

rpynn yaanoch n3bexatb (3a PALOM UCKTIOUYEHMN).

BpeHposameLLeHMIo B 3HaUUTESIbHOM CTEMEeHM MOMOTIN JToKau-
3aLMs MapOK 1 POCCUIMCKME 3anycku. Hanpumep, B MpoayKTOBOM
YacTU pblHKa Cy)KeHUe acCoOpTUMEHTa COCTaBuo nopsaka 6%,
B rpynne ToBapoB A9 feTen - 8%, TOBapOB A5 XKMBOTHbIX — 3%.
CaMoe cunbHOe COKpalleHWe MPOM3OLLIO B HEMPOAOBOJIb-
CTBEHHbIX KaTeropusax (noytu Ha 18%). B aTol »xe rpynne n camoe
rny6oKoe CHWXeHWe NMpofdax, KOTopoe B TOM YWCTe CBA3aHO C

$aKTOpOM accopTUMEHTa.

Ha doHe aTnx npoleccoB BblAENSOTCA MUHUMapKeTbl. B oT-
NMyme OT APYrvx KaHasoB, UM yAanoch He MPOoCTOo yaepaTb, a
pacLUMPUTb aCCOPTUMEHT cpasy Ha /% W 3a CYET 3TOro MosyYnTb
LOMOSTHUTESbHBIM UCTOYHMK POCTa Mpofax. B paae kateropui
aCCOPTUMEHT POC ABY3HAYHbIMK TeMnaMu (Hanpumep, B rpyn-
ne NpoxnaauTenibHbIX HAaMUTKOB - Ha 25%, Msica U MPOLYKTOB 13
Msaca - Ha 19%).

HOBUHKU U JIOKAJIU3ALIUA

82% nokynatenen nobaT NpoboBaTb HOBUHKM U MOKYMaKOT MX
XOTS 6bl BpeMsi OT BpeMeHU. MNpoLUnbli rof, OAHO3HaYHO 3aroM-

HUTCA UM C TOYKU 3peHNdA TpaHC(I)OpMaLLMM MOJTIOK MarasnHoB.

B 2022 ropy Ha poccurickoM FMCG-pbiHke nossunock 6onee 10
ThicAY 6peHAOoB, BKIItOYast CllydYan BbIXOLOB B HOBbIE CErMEHTbI:
KaXkabl cefbMOV MPOAYKT MOXXHO Ha3BaTb HOBUHKOMN. [1pn aToM
BCEro 3a HECKOJbKO MecsiLLeB MOCTIe 3anycka 0bopoT Npoaax Ta-
kux 6penpos pocTur 1% B cTpykType FMCG-pbiHka, 4To B abco-

JIOTHBIX 3HAaYEHUAX SKBUBASIEHTHO 6osee YeM 65 Mnpp pybnen.

BonblUNMHCTBO HOBUHOK MOABMIIOCH B MPOA0BOSIbCTBEHHOM Mpy-
re: AeBaTb U3 AeCATU 3aMyLLEeHHbIX MapOK OTHOCATCA MMEHHO K
HeW, B TO BPEMS KaK Ha HeMnpOLOBOSIbCTBEHHbIN CEMMEHT Mpu-
xopamTcea ToNbko 8%. [Mpu aToM Hanbornee pesynbTaTUBHOM CTana
rpynna 3 YeTblpex KaTeropui: MPoxXsafmTeNbHbIX HAMMTKOB, a-
KOTrOJ1s1, MOJTOYHbIX TOBAPOB U KOHAUTEPCKUX n3genun. Cymmap-

HO B HMX nosBunock cpasy 80% Bcex 3anyckos 2022 roga.

TPEHAbI YACTHbIX MAPOK

CTM npopomxatoT ycTaHaBMBaTb HOBble pekopabl: 3a 12 Mecsa-
ues no anpesnb 2023 fona npoaax YaCTHbIX MapOK Ha OMHMKa-
HanbHOM PbIHKE TOBapPOB NMOBCEAHEBHOMO CNPOCa, BKIKOYaIOLLEM

KaK OHNanH, Tak 1 odnarH-kaHasbl, npesbicuna 10% B LeHEXXHOM

KOHCTAHTUH NNOKTEB

BblpakeHun. CunbHee BCEro oHa yBeMumniach B TeX MHOYCTPU-
AX, KOTOpble 6osblUe APYTrMX MOCTPaAaM C TOUYKM 3pEHUs acCcop-
TUMEHTa: B CEKTOPE HEMpPOAOBOIbCTBEHHbBIX TOBAPOB Y TOBAPOB
ONs neTen.

[Mpn atoM CTM He TONMbKO MPOAOHKAKOT PacTh ABY3HAYHbIMU
TEeMMNaMu, HO 1 CTaHOBSTCA Honee 3aMeTHbIMM Ha nosnkax. Mx
00519 B aCCOPTUMEHTE PO3HUYHbIX CeTEN Ha OdanH-PbIHKE CKO-

po npubnusutcsa k 15%.

Bonee Toro, B rpynne ToBapoB MOA YacTHbIMW MapkaMu Bce
cunbHee passuBaeTcs TpeHa Ha CTM 13 6onee BbICOKMX LLeHO-
BbIX CETMEHTOB, KOTOPbIE KOHKYPUPYIOT yKe He ¢ BpeHaaMu Ha
NMPOMO W/ TOBapaMm NepBom LieHbl, a ¢ 6onee goporummn SKU Ha
noske. MNpemuansHble CTM 1 cpenHWIM LLeHOBOW CErMeHT CTanu
pa3BMBaTbCS TEMMaMU, OnepexXatoWwmnMm cpefHue, B LUMPOKOM

CMNCKeE KPYMHbIX KaTeropuin®.

TakoW TpeHa, MOXET CTaTb XOPOLUMM CTUMYJSIOM K JafibHeNLeMy
pa3BuT1io CTM Ha pbiHKe, Tak Kak 0OTBeYaeT OLHOMY U3 MaBHbIX
3aMpoCOB CO CTOPOHbI MOKynaTenem, 52% KoTopbIX CUATALOT, YTO
ynyylleHne KayecTBa YaCTHbIX MapoK 6oJiblue BCero BMsSeT Ha

POCT MOKYTOK B 3TOM CErMeHTe B ByayLLeM.

BOCCTAHOBJIEHUE CMTPOCA UMOUCKHOBOIO
YPOBHSA 9®PEKTUBHOCTU

K cepeamnne rogpa FMCG-pbIHOK nepecek BaxkHbIM py6ex: npo-
[aXun cTabunusmMpoBanmch, a cpeam notpebuTenei noaBmuImnch
nepBble MPU3HaKU YKPEMIEHNS MOKYMaTebCKOro OonTUMU3MA.
COBOKYMHOCTb TakMX CUrHasOB NMO3BOSAET FOBOPUTL O TOM, YTO
MpW OTCYTCTBUM HOBbIX HEraTUBHbIX GaKTOPOB PbIHOK MOXET MNe-

penTn K NoCcTeNeHHOMY BocCTaHOBeHMIo yxxe B 2024 ropy.

B teuenne 2023 rona npopaxv FMCG 6ynyT ocTaBaTbCA BbILLE Hy-
JIEBOM OTMETKM (KaK MUHMMYM MaTeMaTU4eckm) - Ha GOHe HU3KOWM
6a3bl BTOpol nosioBuHbl 2022 ropa. XoTs Bbipyyka B py6nsx MoxXeT
COKPaTUTbCS W3-3a 3aMenneHns nHonaumn. Mpu 3ToM nonoxm-
TeNbHbIV BKaf, B Pa3BUTUE PbiHKa MPOAOIKaT BHOCUTb ABa KO-

YeBbIX cbaKTopa: ACCOPTUMEHT N POCT KOJIMYEeCTBa TOPIroBbIX TOYEK.

TeM He MeHee HeobxoaMMO YUUTbIBaTb, YTO Ha GOHE OCTOPOXK-
HOCTU U M3MEHYMBOCTU NMOTPEebUTENbCKOro cnpoca adhdekTns-
HOCTb HOBbIX TOPrOBbIX TOYEK MPOACIKUT CHUXKATbCS, a nepe-
KITIOYEHUA MeXy MarasmMHaMu, KaTeropuaMu n axe ToBapamu
CTaHyT L1 PUTENNEPOB U NPOU3BOAUTENEN OHUM U3 MPUOPU-

TeToB B paboTe.

3 Hanpwumep, B kKaTeropum AeTCKMx NoarysHukos, rae aons CTM pesko yBennumnnach B NPOLLIOM roay, MpeMuanbHbIii CerMeHT pacTeT NouTu BTpoe BbicTpee.
B kaTeropuu nnea npemMumanbHble YaCTHblE MapKM BABOE OMNEPeXatoT CPeAHION AMHAMUKY.
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Deputy General Director
for Legal Affairs, SPAR-
Kaliningrad

HOW THE EXCLAVE LIVES:
RETAILTRADEIN THE
KALININGRAD REGION

UNDER CURRENT CONDITIONS

Retail trade and public catering in the Kaliningrad region have faced both external and internal challenges in the last year and
a half. However, gloomy forecasts of the industry’s development after February 2022 did not come true.

Theretail trade development in the Kaliningrad regionin 2022 was
affected by a number of factors. First of all, it refers to the foreign
policy circumstances, and to adapt to them, due to their novelty,
the business had to focus most of its efforts. A slightly smaller, but
still quite tangible impact on the industry was made by changes
in the regulatory environment, the competitive landscape, the

financial market, and so on.
INFLUENCED BY EXTERNAL CIRCUMSTANCES

Foreign policy factors include, first of all, the imposition of
sanctions against the Russian Federation by the EU states, which
made it impossible to supply a number of goods, components and
equipment to the Kaliningrad region from the territory of Lithuania
and Poland.

A number of banks were excluded from the SWIFT system, and
payments in foreign currency through Russian banks to foreign

suppliers and investors were restricted.

In addition, many goods manufacturers have ceased their
operations in Russia, refusing direct deliveries and stopping trade
operations (so-called “brand withdrawal”)".

SPECIFIC LOGISTICS

Last year, most sectors of the Russian economy faced significant
logistical difficulties caused by sanctions restrictions, disruption
of supply chains, etc. For the Kaliningrad region, separated
geographically from the rest of the country, this was a special

challenge.

The peculiarities of logistics of goods to the Kaliningrad region
consisted in the fact that while before 2022 transit through the
EU territory was prohibited only for a limited product line (e.g.
Crimean wines), the sanctions packages, which came into force in
2022-2023, prohibited transit to the Kaliningrad region of a much
wider range of goods. Direct cargo transit with the Republic of

Belarus was also completely suspended. Under these conditions,

'In March 2022, a number of foreign clothing brands, such as ZARA and H&M, suspended their operations, which led first to a congestion of customers in these stores
before the announced suspension of operations, and then, due to the prolonged retention of leased premises (these companies continued to pay rent without notify-
ing the administration of shopping centers about the closure) - to the appearance of many closed pavilions not available to other retailers. The decision to terminate
the operations of many companies was made only at the end of 2022 - beginning of 2023.

30

BUSINESS QUARTERLY
Autumn/oceHb 2023



ALEXEY ELAEV

maritime transportation, which had not been in high demand
before, became essential. During 2022, instead of two ferries for
rolling equipment, four ferries were launched on the line, and two
more ferries are expected to be put on the line. The cost and terms
of delivery of goods to the Kaliningrad region have increased,
manual regulation of ferry queues is applied to ensure that they
are used exclusively for transportation of sub-sanctioned cargo.
Negotiations on partial compensation of shippers’ costs are still
underway between the regional and the federal governments.

Apart from this, the movement of cargo vehicles registered in
Russia to EU Member States (except for transit from Russia to the
Kaliningrad region) was stopped. This resulted in delivery of goods
from other states by foreign transport and affected prices and
permit policies for goods in transit to Russia within the EU.

At the same time, the emerged logistical obstacles
paradoxically contributed to the development of trade in the
region: in particular, due to the interruption of mass passenger
traffic between the Kaliningrad region and Lithuania and
Poland, the closure of visa centers and the cessation of

UNDER THESE CONDITIONS,
MARITIME TRANSPORTATION,
WHICH HAD NOT BEEN IN HIGH
DEMAND BEFORE, BECAME
ESSENTIAL.

issuing Schengen visas, residents of the region could no
longer visit neighboring countries en masse for shopping
and entertainment and redistributed these expenses in favor
of domestic consumption. In addition, the termination of air
service between the European Union and Russia caused an
influx of tourists to the region from other parts of the country,
which also had a positive impact on the development of trade

and catering services in seaside towns.
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NUMBER OF RETAIL TRADE OBJECTS (2016-2022)

Stores 5460 5501 5487 5529 5653 5715 5872
of those:

hypermarkets 18 20 20 20 22 22 22
supermarkets 72 78 90 98 m 124 137
pavilions 1514 1543 1659 1659 1681 1569 1748
drugstores and pharmacies 326 327 N 111 351 348 352
tents, stalls 640 600 373 281 254 331 279

LONG-TERM INDUSTRY TRENDS

Along with the above-mentioned circumstances that are new for
the industry, the competitive environment factors that emerged
earlier and were strengthened under the influence of the foreign
policy situation are still in force. Thus, food retail companies of
the “federal level” are gradually expanding their presence in the
region (and this to a certain extent leads to stagnation of regional
retail). As for non-food products, their sales are moving online -
and therefore, large online retailers are increasing the number of
pickup points, and retail chains are developing delivery services:
both self-delivery and through aggregators.

RESULTS OF A DIFFICULT YEAR 2022

As a result of the complex impact of all the said external and
internal factors, the retail trade turnover in the Kaliningrad region
in 2022 amounted to 248 billion roubles, i.e. 96.7% of the 2021
level in comparable prices, and the number of retail facilities even

exceeded the previous figure (5872 against 5715 a year earlier).

These figures hide opposite tendencies. Thus, the turnover of non-
food products decreased by 19 billion roubles (1271 billion roubles
against 146.1 billion roubles a year earlier), and this is primarily
due to the withdrawal of a number of foreign brands, as well as,
probably, to the change in consumer behavior, unwillingness to
redistribute consumption in favor of new brands.

At the same time, food trade saw significant growth (107.2
billion roubles in 2022 against 91.4 billion roubles in 2021), as
the “departure of brands from Russia” almost did not affect this
segment. In particular, the SPAR-Kaliningrad chain retained its
operations in the region. The share of retailers in the total volume
of retail trade turnover in food and tobacco products at the end
of 2022 amounted to 53.2% against 53% in 2021, which indicates

2Statistical data here and hereafter from: https://39.rosstat.gov.ru/

the consistency of retail chain trade and a high level of competition

between retailers.

To provide market compensation and regulatory support, the
Russian Government allowed the introduction of certain branded
goods into turnover in the Russian Federation without the consent
of their right holders (so-called “parallel imports”), simplified the
declaration of conformity of imported consumer goods, and
introduced subsidized bank interest rates for federal backbone

trade enterprises.

In August 2022, the Ministry of Industry and Trade of Russia
and the Government of the Kaliningrad region in partnership
with SPAR-Kaliningrad organized a regional industry event
“Retail days on the Baltic” in Svetlogorsk, where major federal
and regional retailers, marketplaces, suppliers and experts
discussed the structure of the retail market of the Kaliningrad
region, its currentissues, prospects forimport substitution and
development of transport and logistics infrastructure of the

region and trends in the consumer market of the north-west.

CONCLUSION

Despite a number of unfavorable external factors, the cumulative
stress impact of which had been initially assessed by many
industry experts as critical, the trade system of the Kaliningrad
region not only managed to survive in 2022, but also continued
its development in 2023. New commercial locations are being
launched - both by federal and regional retail companies, the
revenue of food retail and catering enterprises is increasing, and
the online trade segment is growing. Thanks to the economic
reserve of previous years, to the realization of previously
unexploited potential and to the government support measures,
the trade industry of the logistically isolated region remains stable

in the current challenging environment.
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3aMecTuTeNb reHepasibHOro AupekTopa
no npasoBbiM BornpocaM, SPAR-KanuHuHrpan

KAK>XXUBET 9KCKIJIAB:
PO3HUYHAA TOPIOBJIf
KAJIMHUHITPAACKOU OBJIACTU
B TEKYLUUX YCJTOBUAX

PosHuyHasa Toproens n obuiecTBeHHoe nNuTaHue B KanuMHUHrpapckon obnactu B nocnefHue rnositopa roga CTONKHYJIUCh Kak

C BHEWHWMU, TaK U C BHYTPEHHUMM BbizoBaMU. OHaKO MpayHble MPOrHo3bl pasBUTUS oTpacnu nocne ¢pespansa 2022 ropa

He onpasaasinCb.

Pa3Butre posHnuHOM Toprosnu B KanuvHWHrpaackom obnacTum
B 2022 ropgy 6b1710 NOABEPXKEHO BIUAHMIO LieNoro paga GakTo-
poB. Mpexae Bcero aTo KacaeTcd BHELWHENONMTUYECKMX 06—
CTOATENbCTB, Ha MPUCMNOCOBIEHNE K KOTOPbIM, B CUY MX HOBU3-
Hbl, BU3HEC BbIHYXXAEH 6bl1 HanpPaBUTb BOSbLLYIO YacTb CBOMX
ycunuin. YyTb MeHbLLee, HO BCe >Ke BECbMa OLLYTUMOE BINSHUE
Ha OTpacsib OKa3alv USMEHEHUS B PErYNIATOPUKE, B KOHKYPEHT-

HoW cpefe, Ha UHAHCOBOM pbiHKE U T.A.
noa BO3AEMCTBUEM BHELUHUX OBCTOSITENIbCTB

K BHelHenonnTuyeckm baktopaM OTHOCUTCS B MEPBYHO OYe-
pelb BBeAeHWe caHKuM npotue Poccuimckon Genepaumm co
cTopoHbl rocygapcTs EC, caenasluee HEBO3MOXXHOM MOCTaBKy
psaa TOBapoOB, KOMIMIEKTYIOLWMX M 0bopyaoBaHUsa B KanuHMH-

rpafckyto obnacTb ¢ Tepputopum JTntebl 1 Monbn.

Pan 6aHkoB 6binn ncknodeHbl 13 cnuctembl SWIFT, a mnatexu B
WMHOCTpaHHOW BaslloTe Yepes poccumckoe baHkM 3apybexkHbIM

NMoCTaBLWMKaM 1 MUHBECTOPaM OrpaHn4YeHbl.

KpOMe TOro, Ha TepputTopmn Poccum npekpaTtunm CBOKO fed-
TEJIbHOCTb MHOIrne TOBapOonpom3BoauTesIM, OTKa3aBLUNCb OT
NPAMbIX MOCTaBOK M OCTaHOBUB TOProBble onepaunm (TaK Ha3bl-

BaeMblIi «yxop, 6peHaoB»)'.
OCOBEHHAS JIOFTUCTUKA

BonblumMHCTBO OTpacnen poccUMCKOM 3KOHOMUKU CTOSTKHYJ1I0Chb
B MPOLLSIOM rofy CO 3HaUYUTENbHBIMU TOMMCTUYECKUMU CIIOKHO-
CTAMW, BbI3BaHHbIMU CaHKLMOHHbBIMU OrPaHUYeHUAMY, paspbl-
BOM Lierioyek nocTaBok v np. Ana KanvHuHrpagckomn obnacty,
oTAeNeHHoM reorpaduryeckn oT ocTasbHOM TEPPUTOPUM CTpa-

Hbl, 3TO CTas10 OCOH6bLIM BbI3OBOM.

OcobeHHOCTU NOrUCTUKM ToBapoB B KanmHUHIpaackyto ob-
NacTb 3ak/oYannch B ToM, Yyto ecnu o 2022 rofa TpaH3uT ye-
pe3 Tepputoputo EC Obin 3anpeLleH auib Ans orpaHUyYeHHOM
NPOOYKTOBOW JIMHEWNKN (HanpwuMep, OJ1S KPbIMCKMX BWH), TO
CaHKLMOHHble MakeTbl, BCTynmBLUMe B cuny B 2022-2023 ro-

fax, 3anpeTunu TpaH3nT B KannHuHrpaackyto obnactu ropasgo

'B mMapTe 2022 ropa NproCTaHOBWIIM CBOKO AEATENBHOCTb TOProBble 06bEKTbI PAAa MHOCTPaHHbIX 6PeHA0B oaexabl, Takux kak ZARA 1 H&M, uto npuseno BHavane k
CKOMMeHMIO MoKynaTenien B 3TUx MarasunHax nepeg, o6bsBleHHON NPUOCTaHOBKOM AEATENIbHOCTY, a 3aTeM, 13-3a AJIMTESIbHOTO YAepXKaHWs apeHayeMblx naoLiagen (atm
KOMMaHWUK1 MPOAOIIKUIN MAATUTb aPEHAHYIO MaTy, He YBeAOMAA aAMUHUCTPALMIO TOPTOBbIX LIEHTPOB O 3aKPbITUM) = K MOSIBNIEHUIO MHOXECTBA 3aKPbITbIX MaBUIbOHOB, He
LOCTYMHbIX APYTMM puTernepam. PeleHre 06 okoHYaTeIbHOM NpeKpaLleHUY AeaTeNbHOCTU MHOMMX KOMMaHUIM 6bino MPUHATO TONbKO B KoHLe 2022 - Havane 2023 roga.

AEBRUS.RU

33



6onee WMPOKON HOMEHKNaTypbl ToBapoB. [MonHOCTbIO Mpw-

OCTaHOBJSIEH 6blN M NPAMON rpy30BOM TPaH3NUT ¢ Pecnybimkom
Benapycb. B yka3zaHHbIX yCNOBUAX aKTyasribHbIM CTajl MOPCKOM
TPaHCMOPT, paHee He MOoSb30BaBWMMNCA GOMbWMM CMPOCOM.
B Teuenne 2022 roma BMecTo ABYX MapoOMOB A8 HaKaTHOM
TEXHWKM Ha NTMHUIO BbINO 3aMyLLEeHO YeTblpe, OXKMaaeTcs nocta-
HOBKa Ha JIMHUIO elle AByX. CTOMMOCTb U CPOKM [LOCTaBKM TOBa-
poB B KanuHWHrpaackyto obracTb yBENMUNIUCE, MPUMeHsAeTCs
py4yHOE perynvpoBaHue ovyepenen Ha NapoM, YTobbl OHU UC-
MOJIb30BaNIMCh UCKITIOUYUTENBHO A9 MEPEBO3KM MOACAHKLMOH-
HbIX rpy3oB. NeperoBopbl O YaCTUYHOW KOMMEHcaLuMKn 3aTpaT
rpy3ooTrpaBuTeNien BeAyTca Mexay NpaBUTeIbCTBOM permoHa

1 depepasnbHbIM MPaBUTENBCTBOM 4,0 CUX MOP.

[MoMK1MO 3TOro BbINO NPEKPaLLEHO ABUXKEHWNE MPY30BbIX TPAHC-
MOPTHbIX CPEACTB, 3aperncTpmupoBaHHbIX B Poccun, B rocynap-
ctBa-uneHbl EC (kpome cnyyaes TpaHauta ns Poccun B Kanu-
HWHIrPafcKyto ob1acTb). DTO NPUBENO K 4OCTaBKe TOBapoOB U3
LPYruX rocyfapcTB MHOCTPaHHbIM TPaHCMOPTOM U CKasaslocb
Ha LeHax 1 NMoInTUKe BblAayum paspeLleHnil Ha NepeBOo3Ky rpy-

30B TpaH3nToM B Poccuio BHyTpm EC.

NMPEKPALLEHUE
ABUACOOBLLUEHUA MEXLY EC

U POCCUEW BbI3BAJ1O NMPUTOK
TYPUCTOB B OBJIACTb, YTO
MNOJIOXKUTEJIbHO CKA3AJ1IOCb
HA PASBUTUUN TOPTOBJIM N YCIIYT
OBLECTBEHHOI'O MMTAHUAL.

BMecTe ¢ TeM BO3HMKLIME NTOTUCTUYECKME NPenaTCTBUA Na-
pafoKcaibHbIM 06pasoM CrocobCTBOBaNW PasBUTUIO TOP-
rOB/IN B PErvMoHe: B YaCTHOCTU, U3-3a MpepbiBaHUS Macco-
BOrO MacCcaxmpCcKoro coobLleHns Mexzay KanuHuHrpaackon
obnacTbto n JTnteom 1 MNMosbluen, 3aKPbITUS BU3OBbIX LLEHTPOB
M NpekpaLleHns Bblhauun LWEHIEeHCKUX BU3 XUTENU obracTu
yXe He MOrfiM MaccoBO noceljaTb cocefiHue rocynapcraa
LN LWOMWHIa U pa3BiieyeHuil U nepepacnpenenunm st pac-
XOAbl B MO/b3Yy BHYTPEHHero notpebneHus. Kpome Toro, npe-
KpallieHWe aBnacooblienna mexay EBpocotozom n Poccuei
BbI3BasIO MPUTOK TYPUCTOB B 06MacTb U3 APYrUX PervMoHoB
CTpaHbl, YTO TakXKe MONOXKMUTENIbHO CKas3asloCb Ha pPa3BUTUM
TOProBAW 1 yCnyr o6LLEeCTBEHHOMO MUTaHUSA B MPUMOPCKUX

ropogax.

AOJIFTOCPOYHDIE OTPACJIEBBIE TPEHADI

[Mpwn 3TOM B HacTosILLee BPeMs, OAHOBPEMEHHO C Bblllernepe-
YUCNEHHBIMWU HOBBIMW A1t OTPac/iv O6CTOATENbCTBAMU, MPO-
LOKaloT OeMCTBOBaTb BO3HWMKLUME paHee U yKpenuslinecs
Nnof, LAEeWCTBMEM BHELUHEMONUTUYECKON cUTyaumn dakTopsbl
KOHKYpeHTHOW cpeppbl. Tak, «peaepasbHblie» MPOAYKTOBbIE TOP-
roBble CeTW MOCTEMNeHHO PaCLUMPAIOT CBOE MPUCYTCTBUE B 06-
nacTu (M 370 B onpeaeneHHon CTeNeHn NPUBOAMT K CTarHaLmm
pervoHanbHoOro puteina). Yto kacaeTcs HeMPOAOBONbCTBEH-
HbIX TOBapOB, TO WX MPOAaXkKN NepeMeLLaloTCa B OHManH, AN1s
4ero KpyrHble ceTeBble ornepaTopbl UHTEPHET-TOPrOBN yBe-
JIMYMBAIOT KOSTIMYECTBO MYHKTOB BblAAYM 3aKa30B, a PO3HUYHbIE
CeTu pa3BMBaloT YCyr 4OCTaBKM — Kak CaMOCTOSATENbHOW, Tak

M NPV NMOMOLLM arperaTopos.

PE3YJIbTATbl HEMPOCTOIO 2022 rO4A

B pe3ynbrate KOMMIEKCHOro OEeNCTBUA BCEX Ha3BaHHbIX BHELL-

HWX N BHYTPEHHNX GaKTOpOB 060POT PO3HNUYHOW TOPrOBIM B
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YUCJI0 OBBEKTOB PO3HUYHOM TOPIOBJIM (2016-2022 I'T)

MarasuHbi 5460 5501
U3 HUX:

runepMapKeTbl 18 20
cynepMapKeTbl 72 78
MaBUJIbOHBbI 1514 1543
anTeKu U anTeyHble MarasuHbl 326 327
nanaTku, KNOCKu 640 600

KanunuHrpaackon obnactm B 2022 rogy coctaBun 248 mnpa
py6., To ecTb 96,7% oT ypoBHsa 2021 rofa B CONOCTaBUMbIX Lie-
HaX, @ YNCJIO TOProBbIX OGBEKTOB Aaxe MPeBbICUIO NMPeablay-

LM nokasatens (5872 npotus 5715 rogom paHee)?.

3a aTUMK undpaMm KpotoTca pasHOHaMpaBlieHHble TeHOeH-
unn. Tak, 06OPOT HEMpPOLOBONbCTBEHHbIX TOBApPOB COKpa-
Tunca Ha 19 mnpa py6. (1271 mnpa py6. npotus 146,1 mnpp py6.
rofloM paHee), U 3TO B MepBylo oYepelb CBA3AHO C YXOAOM
psina 3apybexHbIX TOProBbIX MapoK, a TakKe, BEPOATHO, C 13-
MEHEeHWEM MOTPebUTENbCKOro MOBeAEHUs, HEroTOBHOCTbIO
nepepacnpeaensTb NoTpebreHne B Mob3y TOBAaPOB HOBbIX

6peHaoB.

B T0 e BpeMa B cdepe NpofoBONIbCTBEHHON TOProBAW Ha-
6ntopanca 3HaunTenbHbiM pocT (107,2 mnppa py6. B 2022 roay
npotms 91,4 mnpg py6. B 2021 roay), NOCKONbKY «yxon 6peH-
foB 13 Poccumn» npakTUYecku He 3aTPOHYs 3TOT CEermMeHT.
B yactHocTy, cetb «CIMAP-KanuHuHrpag» coxpaHuna cBoto
feATenbHocTb B obnacTtu. [lons o6opoTa poO3HUYHbIX TOPro-
BbIX CeTel B 06LeM obbeMe 060poTa PO3HUYHOW TOPTrOBMN
MULLEBBIMU NPOAYKTaMU U TabayHbIMW U3AENNSMUM MO UTOraM
2022 ropa coctaBuna 53,2% npotus 53% B 2021 rony, yto
CBUAETENbCTBYET O CTabUIbHOCTM CETEBOMN PO3HUYHOM TOpP-
FOB/IN U BbICOKOM YPOBHE KOHKYPEHLMN MeXay TOProBbiMu

ceTamMn.

B kauyecTBe Mep PbIHOYHOW KOMMEHCALMWU U PerynaTopHOM
nopaepxkn [lpaButenbctBo Poccun paspelmno BBOAUTb
B 0bopoT Ha Tepputopumn Poccumckon Pepepaumm ToBapsbl
onpepeneHHbIx 6peHOoB 6e3 cornacuda Mx Npasoobnagarte-
nen (Tak Ha3blBaeMbli «MapanfiefbHblii UMMOPT»), yNPOCTUIIO

LeKknapupoBaHMe COOTBETCTBUA BBO3MMbIX I'IOTpe6VITeJ'IbCKVIX

2CraTtucTnyeckas nHbopMaLumsa sgech v ganee no: https://39.rosstat.gov.ru/

5487 5529 5653 5715 5872
20 20 22 22 22
90 98 m 124 137

1659 1659 1681 1569 1748
ol 11 351 348 352
373 281 254 331 279

TOBapOB, BBESIO Cy6CMAMPOBaHME CTaBOK 6aHKOBCKOrO Mpo-
ueHTa And defepasnbHbIX CUCTEMOOBPA3YIOLLMX MPeanpUaTHIA

TOProBsnu.

B asrycte 2022 rogpa MuHnpomtopr Poccuun u lMpaButesb-
ctBo KanuHuHrpagckom obnactu B mapTHepCTBe C TOProBou
cetbto «CMAP-KanuHuHrpan» opraHusosanu B CBeTnorop-
CKe pervoHasibHoe oTpaciieBoe MeponpusTue «dHu puTelina
Ha Bantuke», Ha nnoLllanke KOTOPOro KpyrHble depepasibHble
W pervoHanbHble pUTennepbl, MapKeTMenchl, MOCTaBLLMKA U
3KCMepTbl 06CYANIN CTPYKTYPY PbiHKa puTeina KanvHuHrpas-
CKOW 06N1acTu, ero aktyasbHble NPobeMbl, MepPCrneKkTUBbl M-
NnopTOo3aMeLLEeHNs U Pa3BUTUS TPaHCMOPTHO-NIOMMCTUYECKOM
NHPPaCTPYKTYPbl 06M1aCTU U TPEHAbI MOTPEBUTENBCKOrO PhIHKa
ceBepo-3anaga.

3AKJTIOMEHME

HecMoTps Ha uenbin pag HebnaronpusTHbIX BHEWHUX dak-
TOPOB, COBOKYMHOE CTPECCOBOE BO3AENCTBME KOTOPbIX U3-
HayasibHO OLLEHMBANIOCb MHOIMMMW 3KCMepTaMmn OTpacin Kak
KpUTUYecKoe, cucTeMa TOproeBnu KanuvHuHrpagckon o6-
NacTu He TOoJIbKO cMorna BbicToaTb B 2022 rofy, HO U Npo-
pomxuna ceoe passutme B 2023 ropy. OTKpblBatoTCS HOBble
TOproBsble TOYKMU: Kak dbefepasnibHbIX TOProBbIX CeTel, Tak U
pervoHasbHbIX KOMMaHWK, yBenn4mBaeTCcs Bblpyyka npem-
NPUATUI NPOJOBOSIbCTBEHHOIO puUTelsa U ObLLEeCTBEHHO-
ro NUTaHus, pacTeT CerMeHT oHnamH-Toproenu. Bnaropaps
3KOHOMWYECKOMY 3afeny MpPOoLWbIX IeT, peanusaumm He 3a-
[LeCTBOBaAHHOIO paHee noTeHuuMana W rocyfapCTBEHHbIM
MepaM NMoAAePXKKN TOproBas OTpacslb IOrMCTUYECKN 060CO-
6NIEHHOrO PEermoHa CoxXpaHsaeT CBOK YCTOMYMBOCTb B TeKYy-

LLLMX CITOXXHbIX YCITOBUAX.
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It covered recent changes in the customs legislation of Russia

and EAEU and analysis of the current law enforcement practice.

The conference was attended by Sergey Amelianovich, First
Deputy Head of the Main Department for Organization of Customs
Clearance and Customs Control of the Federal Customs Service,
Leonid Lozbenko, Chairman of the Public Council of the Federal
Customs Service, and other representatives of state authorities.

TALKS ON THE RUSSIAN ECONOMY

On June 27,2023 the “Talks on the Russian Economy” were organized.

AEB ANNUAL CUSTOMS
CONFERENCE

The 17th AEB annual customs conference “Customs
and business: developing cooperation in new
realities” was organized on June 22, 2023.

The FCS reported on work to expand logistics bottlenecks, in
particular the modernization of the Verkhny Lars international
road border crossing point, digitalization of FCS work and
current issues of customs regulation. The Ministry of Finance
described work on interdepartmental harmonization of the
EAEU Customs Code. The Ministry of Economic Development
informed about the mechanisms for the formation of a favorable
business climate in the field of foreign economic activity.
The Ministry of Industry and Trade spoke about changes in the
approach to the list of goods allowed for parallel imports.

The invited speakers discussed the most topical issues of the Russian econo-

my and exchanged views on macroeconomic scenarios.

Tadzio Schilling, AEB CEO, moderated the discussion.

Oleg Vyugin, Professor at the National Research University Higher School of
Economics, spoke about the factors affecting the Russian economy in 2022-
2023. Among the key aspects the expert named reorientation of trade flows,

Central Bank regulation, and budgetary impulse.

Evgeny Nadorshin, Chief Economist at “PF Capital”, presented a regional

Sergey Dubinin, Head of the Department of
Finance and Credit, Lomonosov Moscow State
University, highlighted issues related to the bank-
ing and financial sector and its sustainability.

Alexey Vedev, Head of the Financial Research
Laboratory, Gaidar Institute for Economic Policy,
spoke about the prospects of Russia’s economic
development under sanctions, assessed the
dynamics of investment and gave a forecast of

socio-economic development indicators.

cross-section of industrial development, talked about the situation with im-

port substitution and the current investment structure.
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It provided an overview of recent and upcoming changes in

Russian tax legislation, as well as issues related to international
taxation and cross-border transactions, tax control and

administration, developments in court practice.
The event was opened by Tadzio Schilling, AEB CEO.

The following high-level officials from the Federal Tax Service
participated in the conference: Dmitry Satin, Deputy Head;

PRESENTATION OF THE AEB AMC
PRESS RELEASE

On July 6,2023 the AEB Automobile Manufacturers
Committee presented an updated press release on the
results of sales of passenger cars and light commercial
vehicles in Russia.

Tadzio Schilling, AEB CEO, moderated the event.

Alexey Kalitsev, AMC Chairman, spoke about the changes in the
AEB AMC press release and gave an updated forecast for the
development of the market in 2023.

Based on the data submitted by automakers and official
importers, salesin June 2023 increased by 88,3% (or 24 518 units)

AEB TAXATION COMMITTEE
MID-YEAR CONFERENCE

On July 6,2023 the AEB Taxation Committee organized
its traditional mid-year conference “Trends and
prospects”.

Alexandra Kadet, Head of Transfer Pricing Department; Elena
Suvorova, Head of Department for Major Taxpayers.

Among the experts were: Nina Goulis, Chairperson of the
AEB Taxation Committee, Kept; Mikhail Orlov, Kept; Anna
Modyanova, Technologies of Trust; Valeria Khmelevskaya, Brand
& Partners; Maria Kabanova, SEAMLESS Legal; Ksenia Litvinova,
Pepeliaev Group; Andrey Wakar; Rustem Ahmetshin, Pepeliaev

Group; Anton Toroptsey, Teva; Alexander Erasov, MEF Legal.

compared to June 2022 and amounted to 52 279 cars. In the first
half of the year the market decreased by 3,1%.

According to the information provided by “PPC” JSC, June
2023 was marked by an increase in new vehicles sales by
133% (or by 49 872 units) compared to June 2022, and
amounted to 87 357 cars. In the first half of the year the
market grew by 9,9%.
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The speakers discussed recent changes in the communica-

tion landscape, general trends in media consumption, the
state of affairs in the “traditional” media market, the adapta-
tion of international companies’ communication strategies to

the current information agenda, the role of PR specialists and

AEB NETWORKING EVENT
“AUTUMN LEAVES”

On September 6, 2023 AEB organized a networking
event “Autumn Leaves” that symbolically launched a new
business season.

Over 250 guests attended the event: AEB member com-
panies, representatives of the Diplomatic Corps of several
EU member states, representatives of the Russian Union of
Industrialists and Entrepreneurs, the Chamber of Commerce
and Industry of the Russian Federation and so on.

Philippe Pegorier, AEB Board Deputy Chairman, Tadzio Schil-
ling, AEB CEO, and Roman Tikhonenko, General Manager,

Gardia, delivered welcome speeches.

AEB PR & COMMUNICATIONS
COMMITTEE EVENT

On July 27,2023 the AEB Public Relations &
Communications Committee organized an

open eventin a hybrid format “PR and corporate
communications today. Changes, challenges and
perspectives”.

company speakers, as well as recommendations on how to
conduct communications today.

The participants exchanged opinions and shared their rich ex-

perience.

AEB would like to express its sincere gratitude to Gardia (plati-
num sponsor), Metalock Engineering and Seamless Legal
(gold sponsors), Heel (sponsor), Dr. Hauschka and Kellogg's
(partners) for making the event possible.
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KoHdepeHums bbina nocsalleHa NoCNefHUM U3MEHEHWSM B Ta-

MOXXeHHOM 3akoHopaTenbcTBe Poccun n EASC n aHanusy Teky-

LLIeV NPaBOMNPUMEHUTENIbHOM MPaKTUKMN.

B koHbepeHumu npuHanu yyactne Ceprert AMenbaHOBUY, Mep-
BbIVl 3aMeCcTUTeslb HavaslbHMKa [aBHOro yrnpaBneHus opraHu-
3aLMK TaMOXXEHHOrO ODOPMIEHNS N TAMOXXEHHOIO KOHTPOSA
®DepnepanbHor TaMoXXeHHOM ciy6bl, JleoHna JTo3berko, MNpea-
cepatenb ObuecteeHHoro CoseTa npu PepepanbHoOM TamMo-

YKEHHOW CJ'Iy>K6e, a Takxe npeacrtasuTesi Npo4vnx seOMCTB.

«BECEJbl O POCCUNCKOU
3KOHOMMKE»

27 nions 2023 ropa coctosinuc «beceppl 0 poccunckom
SKOHOMUKED.

MpurnalweHHble cnvkepbl 0bCyamnu Hanbosee akTyasibHble BO-
MPOChI PasBUTUA POCCUNCKON SIKOHOMMKIN 1 OBMEHSAMCh MHEHW-

AMU O MaKPO3KOHOMUYECKNX CLLeHapUax.

Mopepuposan auckyccuio Tagsmo LLvnnur, FeHepanbHbI an-
pekTop AEB.

Oner BbtoruH, Mpodeccop HUY BLLS, pacckaszan o dakropax,
BIMSIOWMX Ha 3KoHOMUKY Poccum B 2022-2023 ropax. Cpenm
KJTHOUEBbIX aCTMEeKTOB KCMepT Ha3Basl NepeopUeHTaLMIo TOProBbIX

MOTOKOB, perynupoBaHune LB 1 GlomkeTHbIM MMnynbe. EBreHnn

EXXETrOAHAA TAMOXEHHAA
KOH®EPEHLUUA AEB

22 nioHa 2023 ropa cocTosnach 17-aq exxerogHas
TaMo)keHHasi KoHbepeHLuma AEB «TaMoxHs 1 6usHec:
pa3BUTME COTPYAHMYECTBA B HOBbIX peannsax».

OTC yBepomuna o paboTe Mo PacLUMPEHUIO «y3KUX MECT» B
JIOTUCTUKE, B YaCTHOCTM MOLEPHM3aLMKM MeXOAyHapOAHOro
aBTOMOOUNBbHOIO MyHKTa npornycka «BepxHuin J1lapc». MuHu-
CTEepPCTBO PUHAHCOB COOBLLMIIO O AEATENBHOCTU MO MEXBe-
[LOMCTBEHHOMY corlacoBaHuio TaMmoxeHHoro kogekca EASC.
MWHUCTEPCTBO SKOHOMUYECKOTO PasBUTUS MPOUHGOPMUPO-
Basio O MexaHu3Max ¢dbopMupoBaHUs GraronpusTHOro 6ms-
Hec-knuMaTa B cdepe B, MuHnpomTopr pacckasan o6

M3MEeHEHUU NoAxXo4a K MNepeyHIO TOBAPOB, pa3peLlleHHbIX K Nna-

pannenbHOMy UMMopTY.

HapopwwuH, MMasHbin akoHoMUCT «[1D Kanutany, npeactasun pe-
rMOHanbHbIV CPe3 Pa3BUTUS NMPOMbILLIEHHOCTY, paccKasas O CUTY-
aLmmM C UMNOPTO3aMeLLEeHMEM U TEKYLLLEN CTPYKTYPE MHBECTULIMMN.
Cepreit [ly6uHuH, 3aBenytoLmin kadenpor GUHaHCOB 1 KpeauTa
3KOHOMMYeckoro dakynsteta MIY, ocBeTMn BOMpPOCHI, CBSA3aH-
Hble C 6aHKOBCKO-PUHAHCOBBIM CEKTOPOM W €ro YCTOMYMBOCTBIO.
Anekcel Benes, 3aBenytolimmn nabopatopuent GUHaHCOBbIX UC-
cnepnoBaHui, VIHCTUTYT SKOHOMMYECKOM NONNTUKKM UM. [anpapa,
pacckasas O NepcriekTMBax 3KOHOMUYECKOro pas3BnTha Poccun B
YCNOBMSAX CaHKLIMI, OLLEHW ANHAMUKY MHBECTULIMIA W Aal MPOrHO3

rokasaTesnen colmanbHO-3KOHOMUYECKOro pa3snUTUA.
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TAX CONFERENCE. TREWDY,AND PROSPECTS. -

-

YYacTHUKM MeponpuaTus obcyaunu HedaBHME W npen-
CTOSILLIME W3MEHEHUs B POCCUMICKOM HasloroBOM 3aKOHOAA-
TENbCTBE, @ TakXKe BOMPOCHI, CBA3aHHbIE C MeXAyHapOLHbIM
HaNoroob10XKEHNEM N TPaHCTPaHWYHbIMW OMNepauusaMn, Ha-
JIOrOBbIM KOHTPOJIEM W aMUHUCTPUPOBAHUEM, Pa3BUTUEM Cy-

Ae6HOM NPaKTUKK.

Tapsuo Wunnuur, NeHepanbHbin anpektop AEB, BbicTynnn co

BCTYNMUTENIbHbIM CJTOBOM.

BbicokonocTaeneHHble npeactasutenn PepepanbHON Hano-

rOBOWM CNy>X6bl MPUHANK yYacTue B KoHdepeHuuu: OMutpuin

NMPE3EHTALNA NPECC-PEJTIU3A KOMUTETA

ABTOMPOU3BOAUTENEN AEB

6 niona 2023 ropa KomuteT aBTonpoussoauTtenent AEB npeseHTosan
OBHOB/IEHHBIV MPECC-Pennz Mo UToraM NPOoAaK JTErKOBbIX U IEFKMUX

KOMMep4eCKnx aBTOMO6MNen B Poccum.

nonyroaooBAd KOH®EPEHLUUA
KOMUTETA AEB INO
HAJTOTOOBJIOXXEHUIO

6 niona 2023 roga Komutetom AEB no HanoroobioxxeHuio
Oblfa opraHM3oBaHa TpaaMLMOHHadA NMoJlyrofoBas
KoHbepeHLMa « TeHaeHUMM 1 NePCrEKTUBbI».

CaTuH, 3amecTutens Pykosogutens; Anekcanppa Kaget, Py-
koBoauTenb [denapTtameHTa TpaHcdepTHOro LieHoobpasosa-
Hus; EneHa CyBopoBa, PykoBoguTenb [lenapTameHTa no kpyn-

HEeNLWMM Hanoronnaten bULMKaM.

Cpenau akcnepToB 6biu: HuHa Nynuc, MNpeacepatens KomuteTa
AEDB no Hanoroo6noxexuo, «Kant»; Muxaun Opnos, «KanT»;
AHHa MopsHoBa, «TexHonorun Josepua»;, Banepua Xmenes-
ckag, «bpaHa v napTHepbl»;, Mapua KabaHosa, SEAMLESS
Legal; Kcenus JTnuteunHoBa, «Menenses Mpynn»; AHgpen Bakap;
Pyctem AxmeTwuH, «[Menensaes Mpynn»; AHToH Topornues, Teva;
AnekcaHgp Epacos, MOO LEGAL.

AEB
KOH®EPEHL,
LEHTP

MopepaTtopom BbicTynun Tagsumo LLnnnunr, FeHepanbHbi anpekTop AEB.

6unen. B nepBoM nonyrogum pbiHOK COkpa-

Tunca Ha 3,1%.

Anekcen Kannues, lNMpeacenatens KomuteTa aBTonponssoamtenen AED, paccka-

3a5 06 U3MEHeHUAX B npecc-pennse n npeactaBsuil OBGHOBEHHbIN MPOrHO3 pas-

BUTUS pbiHka B 2023 roay.

Mo pgaHHbBIM, NPefOoCTaB/IEHHbIM aBTOMPOU3BOAUTENAMNU U ObULIMANbHBIMK
MMMopTepaMu, ypoBeHb Npoaax B noHe 2023 ropa Boipoc Ha 88,3% (Mnu Ha
24 518 wTyK) no cpaBHeHwMto ¢ noHeM 2022 ropa n coctasun 52 279 aBTomMo-

Mo nHdopmaumu, npepoctasneHHor AO «[TMK»,
nioHb 2023 rofla 03HaMeHoBasCa yBeMyeHmeM
ypoBHs npopax Ha 133% (unun Ha 49 872 wTykn)
no cpaBHeHMto ¢ nioHeM 2022 ropa n cocTasun
87 357 aBToMobumnen. B nepeom nonyrogmu pbi-
HOK BbIpOC Ha 9,9%.
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£1O BEAMY

eano senonoent_____Jd

AEE
KOH®EPEHL|,
LEHTP

[oknaguvkmn obcyaunu nocnegHue UaMeHeHUs B KOMMYHM-
KauMoHHOM naHgwadTe, obline TeHOeHUMN B MeananoTpe-
6neHun, CocToaHne fen Ha «TPaguLMOHHOM» MedMnapbIHKe,
aflanTaLnio KOMMYHUKALMOHHBIX CTpaTernn MexzayHapoaHbIX

KOMMaHUM K TekyLlen MHopMaLMoOHHOM noBecTke, posb PR-

HETBOPKUHI-MEPONMPUATUE AEB
«OCEHHUE JIUCTbA»

6 ceHTabpa 2023 ropa AEE opraHmsosana npuem
«OCceHHUE TUCTbSA», KOTOPbIN CUMBOJIMYECKMN OTKPbIJ
HOBbIV &NTOBOM CE30H.

MeponpusaTtne nocetunu cebiwe 250 rocTten: koMnaHUM-
yneHol AEDB, npencrtaBuTenu gunaoMaTtUYecKoro kKopmnyca
HekoTopbix rocypapcte EC, npeacrtasutenn Poccumckoro
coto3a MPOMBILLIEHHUKOB WU MpeanpuH1uMaTenen, Toproso-
npoMbiLneHHoM nanaTbl PO.

®ununn Meropbe, 3amecTutens lNpeacenatens MNpaBneHus
AEB, Tapgavo LWWunnuHr, NeHepanbHbin gupekTop AEB, n Po-
MaH TUXOHeHKO, eHepasibHbIN ANPEKTOP CTPaxOBOM KOMMa-

HUU Gardia, BbICTYMUJIM C NPUBETCTBEHHbBIMU CJTOBaMU.

MEPONPUATUE KOMUTETA AEB
NOo KOMMYHUKAUNAM U CBA3AM
C OBLLECTBEHHOCTDBIO

27 vions 2023 roga Komutet AEB no koMMyHMKaLmam
1 CBSI35IM C OBLLECTBEHHOCTBIO OPraHM30Ba
OTKPbITOE MeporpuaTue B rnbpuaHom dopmMate «PR m
KopropaTMBHble KOMMYHUKaLWK cerofHs. MameHeHus,
BbI3OBbI M NEPCMNEKTUBbI».

crneunanmcToB 1 CrinkepoB KOMMaHUN, a Takxe pekoMeHaa-

L1 no seaeHuto KOMMyHVIKaLLl/IVI cerogH4a.

Y4yacTHUKU MeponpuaTnd OB6MEHSANNCh MHEHUAMU U nogenn-

NINCb CBOMM 60raThiM OMbITOM.

AEDB BbipaxkaeT UCckpeHHtoto 6narogapHocTb koMnaHum Gardia
(nnaTnHoBOMY crioHcopy), koMnaHuaM Metalock Engineering
n Seamless Legal (30/10TbiM crnoHcopaM), komnaHuu Heel
(cnoHcopy), koMnaHuam Dr. Hauschka n Kellogg's (naptHe-

paM) 3a NoaAepPXKKY MeponpuUsaTus.
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KEY MACROECONOMIC INDICATORS

GDP, % 2.8 2.0
Industrial production, % 35 23
Retail trade, % 2.6 1.6
Inflation, % 43 3

Real disposable income, % 11 1.0

Total number of unemployed

(aged 15 years and older), % A =2
S;gebr:ltqaccount balance, 135 64.8
Budget deficit, % of GDP 27 1.8
Brent USD/bbl (avg) 70.8 64.4
CBRrate 775 6.5

Sources: Rosstat, CBR, Ministry of Economic Development, Ministry of Finance

MACRO OUTLOOK

According to the Russian Ministry of Economic Development,
GDPin H12023 grew by 1.4% yoy (0.5% yoy to the level of two
years ago), while in Q2 GDP exceeded the level of last year by
4.9% yoy after-1.8% yoy in Q1. In June, the growth was 5.3% yoy
after 5.4% yoy in May.

-3.0 47 =21 1.4 (est.)
-2.7 53 -0.6 2.6

-4.1 7.3 -6.7 11

4.9 6.7 13.8 5.6
-35 3.1 -1.0 47
247 -16 -18.7 -17.2

36 122 233 20,2
-3.8 04 23 2.0 (for2023)
418 69 99.89 79.26

4.25;45;5; 8.5;9.5;20;
4.25 5.5;6.5;6.75;, 17,14,11;95; 75;85;120
7.5;8.5 8.0;75

INDUSTRIAL PRODUCTION

Industrial production in H1 2023 showed an increase of 2.6%
yoy (1.8% yoy for 5 months of 2023). In June, the annual growth
also amounted to 6.5% yoy (after 7.1% yoy in May).
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Production in H1 2023 grew at a faster pace: 6.2% yoy (4.8%
yoy for 5 months of 2023). In June, in annual terms, growth
accelerated to 13.1% yoy after 12.8% yoy in May, while the effect
of the low base of last year remains. The main contribution
to the improvement of the indicators of the manufacturing
industry in H1 2023 continued to be made by the machine-
building and metallurgical complexes (2.3 p.p.).

The growth of the machine-building complex in H1 2023
accelerated to 14.1% yoy (9.4% yoy for 5 months of 2023). In
June, there was a significant increase in annual terms: 40.2%
yoy (after 44.6% yoy in May), exceeding the level of 2021 by
23.0%.

The growth of the metallurgical complex in H1 2023 also
accelerated: 11.0% yoy (9.6% yoy for 5 months of 2023). In addition,
in June, the complex showed an increase of 17.7% yoy after 14.7%

yoy a month earlier, and up to the level of 6.9% two years ago.

Oil refining in H1 2023 maintained an increase of 5.4% yoy
(after 5.9% yoy for 5 months of 2023). In June, the production
of coke and petroleum products continues to remain in the
positive zone (3.1% yoy after 6.7% yoy a month earlier).

The chemical complex for H1 2023 entered the area of positive
values: 1.5% yoy (-0.1% yoy for 5 months of 2023). In annual

terms, in June, the growth of the complex accelerated to
10.0% yoy after 9.0% yoy.

EXTERNAL TRADE STATISTICS

The positive balance of foreign trade of the Russian Federation,
determined by the methodology of the balance of payments,
in H12023 amounted to USD 57.042 billion, which is 68.3%, or
3.2 times less than in the same period of 2022 (USD 179.781
billion).

The volume of exports for 6 months decreased by 32.5%, to
USD 206.8 billion, imports increased by 18.3% to USD 149.8
billion.

Russia’s foreign trade turnover decreased by 17.6% in the first
half of the year to USD 356.6 billion.

In June, the foreign trade surplus fell by 74.3% compared
to the same indicator in June 2022 and amounted to
USD 8.4 billion.

Exports in June decreased by 38% compared to the same
month of 2022 to USD 33.4 billion, imports increased by 18.2%
to USD 25.0 billion. Russia’s foreign trade turnover in June
decreased by 22.2% yoy, to USD 58.5 billion.
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OCHOBHbIE MAKPO3KOHOMUYECKUE MNOKA3ATEJIN

1 Nonyroauve

2023

BB, % 2.8 2.0
MpoMbilwneHHoe npousBoacTBo, % 35 23
Pos3HuuyHasa Toprosns, % 2.6 1.6
Undnaums, % 43 3

PeanbHble pacnonaraembie aoxoabl, % 1.1 1.0

O6Lasn YncneHHocTbh 6e3paboTHbIX

(B Bo3pacTe 15 net u crapue), % A 9
Canbpo cyeTa TEKYLUMX onepauuin, 135 64.8
mnpa ponn. CLUA ’ ’
Oedunuut 6roaxeTa, % BB 2.7 1.8
Brent (nonn. CLUA/6appens (cpea.)) 70.8 64.4
KnioueBas ctaBka L|b 775 6.5

McTounumku: PoccTar, LB PO, MuHakoHoMpassuTua Poccumn, MUHbUH

MAKPOIMNPOIrHO3

[MTo oueHke MwuHakoHOMpassuTua Poccun, BBIT no wutoram
nepeoro nonyrogus 2023 roga Bbipoc Ha 1,4% r/r (0,5% r/r
K YPOBHIO ABYX/IETHEW AaBHOCTH), MPW 3TOM BO BTOPOM KBapTa-
ne BBI npesbicun ypoBeHb npotunoro roga Ha 4,9% r/r nocne
-1,8% r/r B nepBom kBapTane. B noHe poct coctasun 5,3% r/r

nocne 5,4%r/r B Mae.

MPOMbBILJIEHHOE NPOU3BOACTBO

MpoMblILeHHOe NPOoM3BOACTBO B Nepsom nosyroammn 2023 roga
nokasasno pocT Ha 2,6% r/r (1,8% r/r 3a 5 mecqaues 2023 ropa).

-3.0 47 =21 1.4 (oueHka)
-2.7 5.3} -0.6 2.6

-4.1 7.3 -6.7 11

4.9 6.7 13.8 5.6

=35 31 -1.0 47
24.7 -16 -18.7 -17.2

36 122 233 202

-3.8 04 23 2.0 (Ha2023r)
41.8 69 99.89 79.26
425 425;45;5;55; 85;95;20;17;14; 75:85;12.0

6.5;6.75;75;8.5 11,9.5;8.0;,7.5

B nioHe B rogoBOM BbipakeHWWU Takxke pocT: 6,5% r/r (nocne
71%r/r B Mae).

O6pabaTbiBatolime MPOM3BOACTBA B MEPBOM MOJYroamm
2023 ropa pocnu onepexatowmmm Temnamu: 6,2% r/r
(4,8% r/r 3a 5 mecaues 2023 ropa). B uioHe B roposom
BblpaXKeHUn pocT yckopunca po 13,1% r/r nocne 12,8% r/r
B Mae, npu 3ToM 3ddeKkT Hu3Kon 6asbl MPOoLoro roga
coxpaHsieTcs. 3HaUUTENbHbIN POCT N K YPOBHIO ABYX/IETHEN
paBHocTW: 7,7%. OCHOBHOW BKNaA, B yNyYlleHWe rnokasaTenemn
obpabaTbiBatolLie MPOMbILLNIEHHOCTU B MEPBOM MOJYroAnm
2023 roga NMPOAO/IKUIN BHOCUTb MalUMHOCTPOUTENbHbIN U

MeTannypruyeckuin komnnekcol (2,3 n.n.).
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PocT MallMHOCTPOUTENbHOIO KOMMIEKCa MO UTOraM NepBo-
ro nonyroama 2023 ropa yckopuncsa go 14,1%r/r (9,4% r/r 3a
5 mecaues 2023 roga). B nioHe B rogoBoM BblpaxeHUn Ha-
6nofanocb coxpaHeHne 3HaumTenoHoro pocta: 40,2% r/r
(nocne 44,6% r/r B Mae) c npeBsbilweHneM yposHa 2021 rona
Ha 23,0%.

PocT MeTannyprmuyeckoro kKommnsekca B NMepBoOM MOMyroaum
2023 ropa Takxxe yckopunca: 11,0% r/r (9,6% r/r 3a 5 Mecaues
2023 ropa).

HedTtenepepaboTtka no ntoram nepsoro nonyroams 2023 roga
coxpaHuna poct 5,4% r/r (nocne 5,9% r/r 3a 5 Mmecaues 2023
roga). B vioHe npousBoAcTBO KOkca W HePpTEnpPOAyKTOB Mpo-
[OKaeT OCTaBaTbCA B MofoxuTenbHom obnactu (3,1% r/r nocne

6,7% r/r MecqaLeM paHee).

XuUMUYecknit koMrekc rno nepsomy nonyroguio 2023 roga Bbli-
Lwen B 061acTb NONOXUTENbHbIX 3HauYeHnn: 1,5% r/r (-0,1% r/r 3a
5 mecaues 2023 roga). B ronoBoM BbipaXeHnn B MIOHE POCT KOM-

nnekca yckopunesa fo 10,0% r/rnocne 9,0%r/r.

CTATUCTUKA BHELUHEW TOPFOBJIU

MonoxuTenbHoe canbao BHelwHeln Toproenn PO, onpeneneH-
HOe Mo MeTOAONOrMK MiaTexHoro 6anaHca, B NMepBOM MOsy-
rogmm 2023 ropa coctasuno 57,042 mnpga ponn. CLUA, uTo Ha
68,3%, unn B 3,2 pasa, MeHbLUe, YeM 3a aHasIorMyHbI Nepuops,
2022 ropa (179,781 mnpa nonn. CLUA).

O6beM akcnopTa 3a 6 MecaLeB cHusucs Ha 32,5%, 10 206,8 mnpg,
ponn. CLUA, umMnopTt Bbipoc Ha 18,3%, 0o 149,8 mnpa nonn. CLUA.

BHelwHeToproebi 060poT Poccun 3a nonyroame yMeHbLUWIICS
Ha 17,6% - no 356,6 mnpp nonn. CLUA.

B vtoHe npoduumT BHeLLHel Toprosnu ynan Ha 74,3% no cpaBHe-
HUIO C aHaMorMyYHbIM NnokasaTeneM uioHa 2022 roga 1 CocTaBu

8,4 mnpp gonn. CLUA.

DKCMopT B UIOHE CHUBWIICA MO CPaBHEHUIO C TEM XXe MecaLeM
2022 ropa Ha 38% - pno 33,4 mnpg ponn. CLUA, uMnopT Bbipoc
Ha 18,2% - no 25,0 mnpa gonn. CLUA. BHelwHeToproBsbi 060poT
Poccun B ntoHe cokpaTuncs B rogoBOM BblpaXKeHun Ha 22,2% - 1,0
58,5 mnpp nonn. CLUA.

AEBRUS.RU
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LOBBYING

PARALLEL IMPORTS

Since the partial legalization of parallel imports in the Russian
Federation, AEB has been in constant dialogue with the
Ministry of Industry and Trade of the Russian Federation
on the issue of forming a list of goods to which a number of
provisions of the Civil Code of the Russian Federation do not
apply, i.e.the parallelimports regime applies. Since the work on
updating this list is being carried out on an almost permanent
basis, the Ministry issues updated lists on a regular basis.

On August 4, 2023 the Ministry of Industry and Trade adjusted
a list of parallel imports. The Ministry states that the changes
are targeted and are related both to the addition to the list of
goods allowed for parallel imports of brands that have stopped
deliveries to Russia and to the exclusion of a number of brands
that have resumed deliveries to Russia. At the same time, the
Ministry supports a gradual reduction of the list as goods items
are replaced by Russian brands.

Earlier the Ministry reported about revision of the approach
to formation of the list (from brands to indication of right
holders), since such a principle is the basis for formation of
the Customs Register of Intellectual Property Objects of the
Russian Federation. However, this approach has not been

implemented to date.

AEB will continue to cooperate with the Ministry of Industry
and Trade, the Federal Customs Service and other involved
authorities on issues arising in the course of the implementation
of legislation on parallel imports within the framework of the
AEB Working Group on Parallel Imports.

LEGAL STATUS OF FOREIGNERS

On July 10, 2023 a Federal Law was published which

introduced a number of amendments to the Federal Law “On

the Legal Status of Foreign Citizens in the Russian Federation”.

AEB initiatives were supported by the relevant committee of

the State Duma and adopted in the Law, i.e.:

- to conduct medical examinations of the family members of
the HQS every three years when renewing the work permit
of the HQS;

- to submit medical documents within a 30 day-period upon
the decision on renewal or within 30 days of entry into the
Russian Federation.

In addition to the above changes, the Law increases the salary
(remuneration) of the HQS to 750 thousand roubles per
quarter (from March 1,2024).

The Law provides the granting of a permanent residence
permit to a HQS who has been working for at least two years
and his family members, provided that the HQS and his family
members already hold a temporary residence permit issued
on the basis of the HQS work permit.

All changes, past and more recent, regarding medical
checks were achieved thanks to the tireless and joint efforts
of AEB migration experts, which involved several letters to
the Russian Ministry of the Internal Affairs, the Ministry of
Economic Development, the State Duma and the Presidential
Administration to ensure that the same conditions for medical
examinations are applied to both HQS and their family

members.
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NMPOABUNXEHMUE )
UHTEPECOB KOMIMNAHMM

NAPAJINENIbHbIA UMMOPT

C MOMeHTa YaCTUYHOM Neranmnsauumy napannenbHoro MMnop-
Ta B Poccuiickon ®epnepaumun AEB HaxonmTca B MOCTOAHHOM
ananore ¢ MuHnpomtoprom Poccum no Bonpocy dopMmpoBa-
HUA NepeyYHsa TOBapOB, B OTHOLLEHUM KOTOPbIX HE MPUMEHsAeT-
ca pag nonoxeHun MpaxpaHckoro kogekca PO, T.e. genictey-
eT peXuM NapannensHoro uMnopTa. MNockosbky paboTta Hag
aKTyanusaumnen aToro nepeyHsa BeAeTcs NpakTUYeckn Ha no-
CTOSIHHOM OCHOBe, MUHUCTEPCTBO BbiNyCcKaeT O6HOBMEHHbIE

nepeyYHu Ha perynapHoOn oCHoBe.

MuHnpomTopr Poccum CKoOppekTMpoBan nepedeHb Mnapan-
nenbHoro nMnopTa 4 asrycta 2023 ropa. B BenomcTBe 3aasna-
IOT, YTO U3MEHEHMS HOCAT TOYEUHbIN XapaKTep U CBA3aHbI Kak
C [LOMOJTHEHMEM MePEeYHS TOBapOB, pa3peLleHHbIX 415 napar-
NenbHOro MMMopTa, 6peHAaMu, MPekpaTUBLLMMU MOCTaBKM
B PO, Tak 1 C UCKIIlOYeHMEM psafa BpeHAoB, BO30OHOBMBLLIMX
noctasku B Poccuto. Mpu atoM MuHnpomtopr Poccum noa-
Aep>KMBaeT MNOCTeNeHHoe CoKpallleHre nepeyHs rno Mepe 3a-
MeLLEeHMS TOBaPHbIX MO3ULMIA POCCUNCKMMUM BpeHAaMU.

PaHee MuHucTepcTBOM co0bLLaNOCh O NepecMoTpe NOAXOAA
K dopMmMpoBaHMIio NepeyHsa (0T BPEHOOB K yKasaHWio Ha npa-
BoobnagaTenem), MoCKoNbKy MOAOOHBIV MPUHLMIT JIEXUT B OC-
Hose popmupoBaHmns TPONC PD. OgHako Ha flaHHbIA MOMEHT

TakoW noaxop, peanmsoBaH He 6bi.

AEB npopomxut B3amMopenctsoBaTb ¢ MUHMPOMTOProM,
OTC Poccun M MHBIMU BOBIEYEHHBIMU BELOMCTBAMM MO BO-
npocaM, BO3HMKaIOWNM B XOAe peanunsaLmm 3akoHopaTe b=
CTBa Mo napansenbHOMy UMMOPTY B paMKax NpoduibHON pa-

6oYen rpynnbl.

NMPABOBOE NOJIOXXEHUE MHOCTPAHLIEB

10 utona 2023 ropa 6b1n ony6nvkoBaH PepeparnbHblil 3aKOH,
KOTOpbIN BHecC psaf n3aMeHeHun B DPepepanbHbiit 3akoH «O
NMpPaBOBOM MOJIOXKEHUU MHOCTPaHHBIX rpaxxaaH B Poccumnckon
®depepaunm». Muuumatuebl AEB 6binv nopgnep»xaHbl Npo-

dunbHbIM KOMUTETOM [OCcynapcTBeHHOM [JyMbl U MPUHATHLI B

BUE 3aKOHa, a UMEHHO:

+ NMPOBOAUTb MEAMULIMHCKOE OCBWAETENbCTBOBaHWE YNIEHOB
ceMbu BKC kaxxable 3 roga npu NpoasieHnmn paspeLleHms Ha
paboty BKC;

« MPeAcTaBnsaATb MeAuUMHCKME AOKyMeHTbl B 30-AHEeBHbIN
CPOK MoCse NPUHATUSA PELUEHNS O NMPOAJIEHNN UK B Teue-

Hue 30 oHel c MOMeHTa Bbesga B PO.

IMOMUMO yKasaHHbIX U3MEHEHWI, B COOTBETCTBUM C MPUHATHIM
3akoHoM yBenuumBaeTca fo 750 Tbic. pybner 3a oguH KBapTasn
ypoBeHb 3apaboTHOM NnaTbl (Bo3HarpaxaeHuda) BKC (c 1 Map-
Ta 2024 ropa).

MpuHATBIM 3akoH MpedycMaTpuBaeT Bblgadyy 6GeccpoYHOro
BHXX nna BKC, ocylecTnsioleMy TOYAOBYIO 4eATENbHOCTb
He MeHee ABYX JIeT, U YnleHaM ero CeMbW Npu YCNOBUM, UTO AlaH-
HbI1 BbICOKOKBaNIM®OULMPOBaHHbIA CNELMaNNCT U YNeHbl ero
CeMbMU yKe MMetoT cpoYHbi BHK, BbigaBaeMbit Ha ocHOBaHWM

paspelleHuda Ha paboTy BKC.

Bce nsMeHeHus (kak npolusble, Tak U HegaBHKE), Kacatlolme-
Cca MeAULMHCKOro OCBUAETENbCTBOBAHUA, OblIM AOCTUTHYThI
6naropgaps HeycTaHHOW COBMeCTHOWM paboTe creumnanmncTos
AEDB no mMurpaumm, koTopada BktoYana B cebs HECKOMbKO M-
cem B MB/[ Poccuu, MnHakoHoMpa3BuTus, MlocyfapcTBeHHYO
Oymy v ApMunHncTpaumio MNpesmaeHTa PO ¢ uenbio obecnede-
HUS OAVHAKOBbIX YCITOBUM MPOXOXKAEHUS MEAULMHCKOro oc-

BuaeTenbcTBoBaHMs Kak ana BKC, Tak 1 Ang YneHoB Ux ceMen.

AEBRUS.RU
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CAMPARI GROUP

Campari Group

Campari Group is a major player in the global
spirits industry, with a portfolio of over 50
premium+ brands.

The Group's key brands are: Aperol, Campari,
Wild Turkey, etc.

Founded in 1860, today it is the sixth largest
player worldwide in the industry, trading in
over 190 nations around the world with lead-

ing positions in Europe and the Americas.

The Group’s growth strategy combines or-
ganic growth through strong brand building
and external growth via selective acquisitions.
The Group employs over 4K people. Based
in Milan, Italy, Campari Group owns 22 plants
worldwide and has its own distribution net-
workin 20 countries.

www.camparigroup.com

THE

CARLT

MOSCOW

The Carlton, Moscow hotel

Take your front row seat to the very best
Moscow has to offer. Step inside and
get caught up in the enchantment of The
Carlton, Moscow hotel.
From mesmerising rooftop views to
showstopping suites and divine dining that
always comes with an unexpected flourish!
Leanin, let Moscow captivate you.

The hotel features 266 elegant rooms and
66 luxurious suites offering a completely new

travel experience.

Three restaurants and two bars, including
02 Lounge with magnificent city views and a
sophisticated Champagne Bar in the lobby,
Cube.Moscow art platform, a full-service spa
and various meeting spaces including Ballroom

are among the hotel’s premium amenities.

www.carltonmoscow.com
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cp COLGATE-PALMOLIVE

Colgate-Palmolive

Colgate-Palmolive company, a leading global
consumer company, focuses on personal
hygiene, household cleaning, fabric care, and
pet nutrition.

Its products are sold in over 200 countries under

such internationally recognized brand names as

Colgate (toothpaste, toothbrushes), Palmo-
live (shower gel, shampoo, soap), Mennen and
Lady Speed Stick (deodorants), Ajax (household
cleaner), and Hill’s Science Diet (pet food).

www.colgatepalmolive.ru

Novus CAPITAL

Novus Capital

Novus Capital is a team of investment
market  professionals  focused  on
supporting M&A transactions and capital
raising transactions aimed at business
growth, with a total amount of 40+ closed
deals worth over USD1.3 billion.

One of the main assets is access to 1000+
financialand industry investors from all over
the world. This helps to quickly raise capital

for growth, find buyers for assets, create

competition between them, and maximize
the value of the asset being sold.

Ten industries in which deals have been
successfully closed: pharma, technology,
agriculture, financial sector, construction,
trade/distribution, electrical equipment,
autocomponents, mechanical engineering,
transport.

www.novuscapital.ru

AEBRUS.RU
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swissé’re| KRASNYE HOLMY

MOSCOW

Swissotel Krasnye Holmy

Centrally located in the upscale and prestig-
jous area of Moscow, the cultural and busi-
ness heart of Russia, awards-winning 5-star
Swissotel Krasnye Holmy is the perfect pano-
ramic place for exploring this fascinating city.
One of the tallest 5-star hotels in Moscow of-
fers 236 elegant and comfortable rooms and
suits with contemporary design. Spacious
rooms (min 35 sq m), full of air and light, offer
guests the breathtaking views of the city.

Luxurious Penthouse Suite of 272 sq m with
private open air terrace and Presidential Suite
on the 29th floor.

Diverse culinary options include a sumptu-
ous breakfast buffet; Vitality Menu with or-
ganic herbs at elegant Acapella, an exclusive
Swiss Executive Club Lounge and the beau-

tiful Pirovel Spa & Sport.

www.swissotel-hotels.ru/hotels/moscow/

v ) Synthesia
N/ Chemi

Synthesia Chemi GmbH

Synthesia Chemi GmbH (originating in
Germany) develops modern crop pro-
tection products based on proven active
substancies, but with new formulations
adapted to the requirements of modern
agriculture and not previously available in
these formulations.

Synthesia Chemi LLC is its subsidiary
founded in Russia in December 2021.

www. synthesia-chemi.ru
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Unilever

Unilever is one of the world’s largest
consumer goods companies, with sales in
over 190 countries and products used by 3.4
billion people every day.

We have been operating in Russia for more
than 30 years. The number of employees
accounts forabout 3,000 people.

Unilever owns four production clusters
in Russia: in Tula region, St. Petersburg,
Yekaterinburg, Omsk.

Our portfolio in Russia includes such well-
known brands as Dove, Clear, TRESemme,
Axe, Rexona, Pure Line, Silky Hands, Black
Pearl, Forest Balm, Domestos, Cif, Knorr,
Zolotoy Standart, Inmarko, and others.

Our purpose is to make sustainable living

commonplace.

www.unilever.ru

VESSEN

Vessen

Vessen is a distributor of goods of brands of
the heating equipment sector, which sells
boilers and water heaters on the territory
of the Russian Federation. This is a Katre Is
foreign trade organization that carries out
sales and marketing activities in Russia.
Vessen cooperates with such brands as
E.C.A, Ecodense and sells its own products
under the Vessen brand.

The common goal that unites all the brands

with which the company cooperates is

constant growth, thanks to investments in
technological research and development.

In 2023, the company tripled sales by
including an electric combined boiler in the
product group. At the same time, the number
of employees has doubled, and we continue
to expand the staff.

www.vessenrussia.ru
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CAMPARI GROUP

Campari Group

Campari Group - 0g1H 13 NNAEPOB MUPO-
BOW alkOrofibHOW WMHAYCTPUK, B nopTdo-
nmo koTtoporo 6onee 50 mpeMuanbHbIx+
6peHaos.

Kniouesble 6peHabl - Aperol, Campari,
Wild Turkey v npou.

OcHoBaHHas B 1860 roay, koMnaHua npu-
cytcTByeT 6onee yeMm B 190 cTpaHax Mupa
W SIBNSIETCS LUECTbIM MO BEIMYMHE UTPOKOM
B MHAYCTPUM, 3aHNMas MUANPYIOLLME MO3N-

LMK Ha pbiHKax B EBpone n AMepuke.

CrpaTterns pasBuTUA KOMMaHWK coveTaeT
OpraHWYeckui PocT 3a CYeT MOCTPOeHUs
CUIbHbIX BPEHA,0B M BHELHWI POCT 3a cYeT
BbI6OPOYHBIX MPUOBpeTEHUI.

B koMnaHun paboTaeT 6onee 4000 yeno-
Bek. LLITab-kBapTupa koMnaHum pacnona-
raetcsi B Munane, Vtanus.

Campari Group Bnageet 22 3aBogamu Mo
BCEMY MUPY W MMeeT COBCTBEHHYO AMC-

TpubbtoTopckyto ceTb B 20 cTpaHax.

www.camparigroup.com

TH

8

E CARLT

MOSCOW

O

The Carlton, Moscow hotel

3anmMuTe Balue MecTo B nepBOM psagy, YTo6bI
HacnaguTbCa NyYLlIMM, YTO MOXET Mpeaso-
xunTb Mocksa. [MonagnTe nop oyapoBaHue
oTtensa KapntoH Mockaa.

OT 3aBOpaXxuBalLWMX BULOB 4O POCKOLL-
HbIX JTIOKCOB M U3bICKAHHOW racTPOHOMMUMY,
oTenb pacnosaraet 266 aneraHTHbIMU HO-
MepaMu 1 66 niokcaMu, npegnaratommm
COBEpLUEHHO HOBble BMevaTiieHus oT nyTe-

wecTsu4d.

K ycnyram rocten - Tpu pectopaHa 1 [Ba
6apa, B ToM uncne O2 Lounge ¢ Teppacoi u
BEJIMKONEMHbBIM BUAOM Ha ropof, U3blCKaH-
HbIn Champagne Bar B n1066u oTengd, apT-
npocTtpaHcteo Cube.Moscow, cna-ueHTp
c 6accerHOM U 3asbl 4519 KOHdepeHLUn 1
6aHKeTOB, BKJItOYad MPOCTOPHbIN BanbHbiN
3an.

www.carltonmoscow.com
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KOMIMNAHWU AEDB

cP COLGATE-PALMOLIVE

Colgate-Palmolive

Komnanwus Colgate-Palmolive, Bepyiaa Mu-
poBas NoTpebuTenbckas KOMMaHus, crneLm-
anusnpyeTcs Ha JIMYHOM rnrmeHe, GbITOBOM
XMMUK, yxofe 3a TKaHAMW U MUTaHUU LO-
MaLUHWX XKMBOTHbIX.

Mpoaykums KoMNaHuKW nNpogaeTcs 6onee yeMm
B 200 cTpaHax nog TakuMmn BCEMUPHO Mpu-

3HaHHbIMW TOProBbIMU MapkaMu, kak Colgate

(3ybHada nacTa, 3ybHble weTkn), Palmolive
(renb ona gylwa, WwWamnyHb, Mbiio), Mennen
n Lady Speed Stick (nesogopaHTbl), Ajax (4n-
cTawme cpeacta ana goma) u Hill's Science

Diet (kopMa 4119 LOMaLUHUX XKUBOTHbIX).

www.colgatepalmolive.ru

Novus CAPITAL

Novus Capital

Novus Capital - 310 koMaHza npodeccuo-
HasIO0B MHBECTULMOHHOIO pbiHKa C GOKYCOM
Ha conpoBoxaeHve M&A crenok u coenok
no MpUVBEYEHWUO KanuTana Afi9 pocTa U
MaclTabupoBaHua 6usHeca ¢ 06LMM 06b-
eMoM 40+ caenok Ha cyMMy bonee 1,3 Mnpg
nonn.

OpWH 13 rnaBHbIX akTUMBOB — 3TO AOCTYM K
1000+ ¢urHaHCOBbIM U OTpac/ieBbIM UHBE-
cTopaM co BCero Mupa. DTo noMoraeT 6bl-
CTPO MpuBneKaTb Kanutan Afs pocTa, Ha-

XO4UTb I'IOKyI'IaTeJ'Iel;I Ha aKTUBbI, CO34aBaTb

KOHKYPEHLIMIO Mexay HUMU U MaKCUMU3KN-
poBaTb CTOMMOCTb MPOAAaBaeMOro akTuea B
Pa3fIMYHbIX CEKTOPax 3KOHOMUKM, B KOTOPbIX
Mbl UMeeM LOCTYM Ha YPOBHE aKLIMOHEPOB.

[ecaTb oTpacnen, B KOTOPbIX YCMELHO 3a-
KPbITbl CAENKM: PapMa, TEXHOMOT UM, CENbCKOE
XO3AMCTBO, GUHAHCOBBIVN CEKTOP, CTPOUTENb-
CTBO, TOPrOBNA/OUCTPUBYLIMS, SNEKTPOTEX-
HUMYeckoe 0bopyLoBaHWe, aBTOKOMMOHEHTbI,

MAaLLUMHOCTPOEHWE, TPAaHCMOPT.

www.novuscapital.ru
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swisséte| KRASNYE HOLMY

MOSCOW

Swissotel Krasnye Holmy

Swissotel KpacHble XonMbl - spkui npeacTta-
BUTESb OLHOIO M3 CaMbIX M3BECTHbIX LUBEN-
LLaPCKUX FOCTUHNYHBIX BPEHA0B B MUPE.
OTenb pacrnonoxeH B cepAaLe AefoBON U
KYNIbTYPHOM >XM3HM MOCKBbI psSaoM ¢ oc-
HOBHbIMW [,OCTOMPUMEYaTENbHOCTAMU U
rnaBHbIMW MarncTpanamMm CTONMLbI.

OTenb pacnonaraeT cob6CTBEHHbIM Map-
KOM, Spa-KoMMiekcoM, 6accenmHoM U
dUTHEC-LIEHTPOM, 6aHKEeTHbIMK 3anamu,
naHopaMHbiM 6apoM City Space Bar &

Restaurant Ha 34 aTa)ke 1 DKCKIIO3MBHbBIM
LLBenuapckum Knybom.

PasHoobpasHble  KyfnuvHapHble  6noaa
BKJTIOYalOT POCKOLLHbIN 3aBTpPaK «lUBeA-
CKWMW CTOJ»; MEHIO C OPraHUYeCcKUMK Tpa-
BaMu B aneraHtHow Acapella, akcknto-
3UBHbIM  MPEACTaBUTENbCKUM  KITyOHbIN
NayHOK Swiss W MpeKpacHbIW cra-canoH

Purovel & Sport.

www.swissotel-hotels.ru/hotels/moscow/

v ) Synthesia
N/ Chemi

Synthesia Chemi GmbH

Synthesia Chemi GmbH (cTpaHa npowuc-
xoxaeHusa - lfepMaHuna) paspabaTbiBaeT co-
BPEMEHHblE CPeACTBa 3allyuTbl pacTEHUN
Ha OCHOBE MPOBEPEHHbIX AEUCTBYIOLLMX
BELLEeCTB, HO C HOBbIMW COCTaBaMu, aganTi-
pPOBaHHbIMW K TPEBOBaHNAM COBPEMEHHOTO
CEeJIbCKOrO XO35IMCTBA U paHee He BbiMyCcKas-

LWMMUCA B AaHHbIX peuenTypax.

OO0 «CuHTesna Kemu» asnaetca godep-
HWUM NpeanpuaTeM B Poccuu, OCHOBaHHbIM

B nekabpe 2021 roga.

www. synthesia-chemi.ru
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HOBDIE

KOMIMNAHWU AEDB

Unilever

Unilever - ognH 13 MUPOBbLIX NMAEPOB MO
MPOU3BOACTBY TOBapOB  MOBCEOHEBHOrO
cnpoca, NPoAyKLUMen KOMMaHUM eXxeaHEBHO
nonb3ytoTesa 3,4 Mnpg notpebutenen 6onee
yem B 190 cTpaHax.

B Poccuu Mbl pabotaem 6onee 30 neT, unc-
JIEHHOCTb COTPYAHUKOB KOMMaHWK — OKOJO
3000 uenosek. Unilever B Poccun Bnageet
YeTblpbMSa MPOM3BOACTBEHHBIMM KlacTepa-
mu: B Tynbckor obnactu, CaHkT-lNeTepbypre,

ExaTtepunbypre, OMcke.

MopTtdenb Toprosbix Mapok Unilever B Poccum
BKJTIOYaET B Cebs Takne N3BECTHbIE BpeH/bl, Kak
Dove, Clear, TRESemme, Axe, Rexona, «YucTas
MHUs», «BapxaTHble pyukin», «YepHbI xeM-
yyr», «JlecHon 6anb3am», Domestos, Cif, Knorr,
«30510TOM CTaHAapT», «MIHMapKo» n gpyruve.

Llenb koMnaHum Unilever - coenaTb ycTonum-
BOE U [OCTOMHOE KayeCTBO »KM3HW JOCTYrM-

HbIM 1A BCEX.

www.unilever.ru

V) VESSEN

Vessen

«BecceH» - 3TO KOMMaHUA-AUCTPUOLIOTOP
TOBapOB OPEHOOB CeKTopa OTOMUTESIbHO-
ro obopyaoBaHWs, KOTOpasi 3aHMMaeTcs
peanusaument KoTioB, GOMNEPOB U BOLO-
HarpeBaTenen Ha TeppuTopun PO. 310
BHelLHeToproBad opraHusaums Katre s,
oCyLecTBsOWas NpoAaXn 1 MapKeTUHIo-
BYIO AesiTeNIbHOCTb B Poccum.

«BecceH» coTpyoHWyaeT ¢ Takumu 6peHaa-
My, kak E.C.A,, Ecodense u 3aHnMMaeTca pe-
anunsaupmen cobCTBEHHbIX TOBAPOB MOL, Map-

komn Vessen.

O6Las uenb, obbeauHsaolLasa Bce 6peHabl,
C KOTOPbIMU COTPYAHUYAET KOMIMaHMs, — Mo-
CTOAIHHBIV POCT 6narofapa MHBECTULIMAM B
TEXHOJIOTMYECKME UCCeaoBaHUsa U paspa-
BOTKM.

B 2023 rony koMnaHusa yTpouna npopaxw,
BKJIOUYMB  3MIEKTPUYECKUN KOMBUHUPOBaH-
HbI KOTEeN B MpoAdyKToByto rpynmny. B 1o xe
BPEMS UMCIIO COTPYLHWKOB YABOUOCH, U Mbl

NPOoAOHKaeM PacLUMPATD LTaT.

www.vessenrussia.ru

AEBRUS.RU
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AEB SPONSORS/CNMOHCOPbDbI AEB 2023

B1 Merck

Bank Credit Suisse METRO Cash&Carry
BOSCH Group Oriflame
Colgate-Palmolive Procter & Gamble
Continental Tires RUS Raiffeisenbank
EL5-Energo SOGAZ
HeidelbergCement Technologies of Trust
ING TotalEnergies EP Russie
Kept VEGAS LEX

Leroy Merlin Russia Zetta Life (Allianz IC)

MB RUS (Mercedes-Benz Russia)
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