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FOREIGN INVESTMENTS DURING 
THE RUSSIAN EMPIRE PERIOD

When did the first foreign companies arrive in Russia? 

Strictly speaking, trade relations between Europe and 

Russia began in the 11th-12th centuries, with such economic 

partners as the Byzantine Empire and the Hanseatic League. 

However, it was during the reign of Emperor Alexander II 

(1855-1881) that modern types of international economic 

contacts started developing and the presence of foreign 

companies in the rapidly developing Russian market began 

to expand.  

In 1898, there were 1146 joint-stock companies in Russia. 

At the turn of the 20th century, approximately one-sixth 

of the total amount of share capital in Russia was of foreign 

origin. In 1860-1917, foreign investments were used to 

create new industries and modernize existing ones, e.g. 

automobile manufacturing, the chemical industry, and oil 

production. The inflow of foreign capital was accompanied 

by its merger with Russian capital, which paved the way for 

a deeper integration of the Russian Empire into the global 

economic system. The October Revolution of 1917 changed 

everything; many companies were forced to close their 

business and leave Russia.

THE EARLY YEARS: FOREIGN BUSINESSES 
IN RUSSIA FROM THE MID-19TH CENTURY 
UNTIL THE LATE SOVIET PERIOD

STORYLINE OF EUROPEAN 
BUSINESS IN RUSSIA
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PRICE DYNAMICS
As for price classes, after a short rise during the lockdown, the 

lower price class’s share declined. That is explained by the gen-

eral inflation due to the devaluation of the rouble. Most con-

sumers did not switch to cheaper products. The data collected 

by GfK during the first quarter of 2021 reveals that the high end 

is growing fastest among all the macro sectors of TCG. Mean-

while, we might point out that sales of IT and office equipment, 

as well as major domestic appliances, are declining in the lower 

average price range, while the cheapest segment is demon-

strating growth.

FUTURE OUTLOOK
On balance, the trends formed in 2020 will continue to drive the 

market in 2021. The TCG market is expected to continue to grow 

this year, provided that the local currency remains stable, and 

the market experiences no more external shocks. On the one 

hand, there will be some unfavorable conditions for the dynamic  

development of sales: the tourism market is recovering, and 

the borders are opening for more countries. On the other hand, 

there are still at least two growth factors for the durable goods 

market. First, the mortgage program with its lower interest rate 

has been extended, which will boost sales of major domestic 

appliances and consumer electronics. Second, many compa-

nies are switching to partial remote work, which will bolster the 

growth of sales in the IT sector. In 2021, the sales of smartphones 

and tablets will continue to grow in sales value. The tablets mar-

ket, which has been stagnating for several years, returned to solid  

double-digit growth by the second half of 2020. Within this 

product group, the fastest development is exhibited by media 

tablets with a 9-inch screen or bigger.

In domestic appliances, there is a trend towards the smart 

connect feature, which allows a device to be controlled with 

a smartphone or to be connected to a smart home ecosystem. 

The share of such models accounts for 10% in sales volume and 

16% in value, and the growth is observed in all product groups 

except refrigerators.

The pandemic has changed consumers’ habits in terms of digital 

demand. Year on year, online shopping gained 15 percentage points 

cumulatively for household appliances and consumer electronics 

categories, and this trend is not going anywhere. In 2021, the share 

of Internet sales continues to grow. Thus, those manufacturers 

who have been able to adapt to the new realities have managed to 

grow in the market. Facing the uncertainty of the post-pandemic  

period, it is crucial to keep up with the market, monitoring its data in 

real time in order to respond to changes quickly.

ANNA GERCHIKOVA

THE PANDEMIC HAS CHANGED 
CONSUMERS’ HABITS IN TERMS 
OF DIGITAL DEMAND. YEAR 
ON YEAR, ONLINE SHOPPING 
GAINED 15 PERCENTAGE POINTS 
CUMULATIVELY FOR HOUSEHOLD 
APPLIANCES AND CONSUMER 
ELECTRONICS CATEGORIES, 
AND THIS TREND IS NOT GOING 
ANYWHERE.
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rective sets out a methodology for cal-
culating GHG emissions, whereby data 
on GHS emissions is to be collected 
over 1-year reporting periods by com-
panies whose commercial operations 
generate them. Companies will have to 
keep their GHG emissions data in hard 
copy and electronically for 5 years fol-
lowing the reporting period, as part of 
their official internal records. 

On 2 July 2021, Federal Law No. 296-FZ 
On Limiting Greenhouse Gas Emis-
sions was adopted; it will come into 
force on 30 December 2021 (the “GHG 
Emissions Law”). This law forms the le-
gal basis for gathering complete GHG 
emissions data and creating a system 
for the public accounting of GHG emis-
sions and the implementation of emis-
sion reduction projects. It marks a major 
milestone in the development of GHG 
abatement legislation that Russian has 
hitherto been lacking. 

Under the GHG Emissions Law compa-
nies will be subject to mandatory car-
bon reporting requirements if:

 » starting in 2023, their direct GHG 
emissions exceed 150,000 tonnes 
of carbon dioxide equivalent per 
year; and

 » after 2024, their direct GHG emis-
sions exceed 50,000 tonnes of car-
bon dioxide equivalent per year.

The government will state which indus-
trial sectors will have to meet these re-
quirements; companies in other sectors 
will be able to report on a voluntary ba-
sis. The state will use the mandatory 
carbon reports to monitor GHG emis-
sion rates. Failing to submit a report or 
concealing or wilfully falsifying informa-
tion may lead to administrative charges 
and administrative fines.

The GHG Emissions Law provides 
a  framework for climate projects. 
The  government is going to develop 
a  state-support system for climate 
projects and project outcomes will be 
subject to verification, although the 
verification mechanism has yet to be 
created. Climate project information 
will be entered in a register of carbon 
units. Carbon units produced by a cli-
mate project will be credited to the par-
ty implementing the project in the car-
bon units register and used to assess 
whether the target for reducing green-
house gas emissions has been reached. 
The government will develop a system 
of state support for climate project im-
plementers.

The carbon units put into circulation by 
implementing these projects will be re-
corded in a special carbon units regis-
ter. The rules for keeping the register 
will be laid down by the government, 
which will also appoint a registrar oper-
ator.

It is thought that these carbon units 
might become tradeable, so the GHG 
Emissions Law is laying the foundation 
for the creation of a carbon units mar-
ket.

Russia is definitely slowly but surely 
moving towards having a legal frame-
work for meeting its commitments un-
der the UNFCCC, the Kyoto Protocol 
and the Paris Agreement. Although 
the concepts, plans, and laws have not 
yet been elaborated in detail and con-
tain numerous references to other reg-
ulatory acts (presidential, governmen-
tal and ministerial) that have yet to be 
passed or even drafted, 2020-2021 
has seen statutory developments in 
this area peak compared to previous 
periods, generating the hope that a 
transition is taking place from con-
cepts and plans to concrete steps and 
action.
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Advertisement type Size Price, RUB (plus VAT 20%)

 4 sections 115 mm x 126 mm 45,000

 Half page 175 mm x 126 mm 60,000

 Full page 210 mm x 297 mm 85,000

 Two-page spread 420 mm x 297 mm 140,000

 Inside front cover 210 mm x 297 mm 120,000

 Inside back cover 210 mm x 297 mm 100,000

 Outside back cover 210 mm x 297 mm 160,000

Advertorial (article on a   paid basis) No more than 1500 words 200,000

CONTENTS: articles on a selected topic, AEB highlights, analytics, lobbying, new members

RELEASE DATES: March 2022, June 2022, September 2022, December 2022

LANGUAGES: English and Russian

CIRCULATION: 900 copies

DISTRIBUTION:  AEB events in Moscow, St. Petersburg and Krasnodar; major international 
conferences and forums; business missions across EU, EAEU and Russia

ONLINE DISTRIBUTION: AEB website, AEB Weekly

A 20% premium will be applied to these prices for non-members

A
E

B
R

U
S.

R
U

RUSSIA AND EUROPE 
IN THE WORLD OF TOMORROW. 
LOOKING BACK TO MOVE AHEAD
РОССИЯ И ЕВРОПА В ЗАВТРАШНЕМ МИРЕ.  
ОГЛЯДЫВАТЬСЯ НА ПРОШЛОЕ, ЧТОБЫ  
ДВИГАТЬСЯ В БУДУЩЕЕ

Spring/весна 2021

Storyline of 
European business 
in Russia
История европейского 
бизнеса в России

AEB success stories 
and achievements
Примеры успехов  
и достижений АЕБ

Interviews with  
AEB Board Chairmen 
and businessmen
Интервью с Председателями 
Правления АЕБ и бизнесменами

Building a connected 
Eurasian continent
Создавая единый  
Евразийский континент

BUSINESS
QUARTERLY

March  
2021

HOME APPLIANCES 
MANUFACTURING AND PRODUCT 
CONFORMITY ASSESSMENT
ПРОИЗВОДСТВО БЫТОВОЙ ТЕХНИКИ И ОЦЕНКА 
СООТВЕТСТВИЯ ПРОДУКЦИИ

Summer/лето 2021

BUSINESS
QUARTERLY

Sustainability in 
home appliances
Устойчивое развитие  
в отрасли бытовой техники

Circular economy 
and microplastics
Циклическая экономика  
и микропластик

Traceability system 
for imported goods
Система прослеживаемости 
импортных товаров

Technical regulations 
in EAEU: what to expect
Техническое регулирование  
в ЕАЭС: что ожидает бизнесJune  

2021

COMPLIANCE 
AND ETHICS
КОМПЛАЕНС И ЭТИКА 

Autumn/осень 2021

BUSINESS
QUARTERLY

Effective 
communication
as a pillar of 
compliance
Эффективная коммуникация
как составляющая комплаенс

Compliance 
framework
during COVID-19 
pandemic 
Комплаенс-система
в эпоху пандемии COVID-19

Interaction 
between
internal audit
and compliance
Взаимодействие между
аудитом и комплаенс

European digital 
strategy:
revealing new 
approaches 
Европейская стратегия
цифровизации: новые подходыSeptember  

2021

SAFETY, HEALTH,  
ENVIRONMENT 
AND SECURITY
ОХРАНА ТРУДА, ЗДОРОВЬЕ,  
ОКРУЖАЮЩАЯ СРЕДА 
И БЕЗОПАСНОСТЬ

Winter/зима 2021-22

BUSINESS
QUARTERLY

Challenges in 
health and  safety 
amid the pandemic
Вызовы в области охраны
труда на фоне пандемии

EPR: innovations 
and legal practice 
in 2021
РОП: новеллы и судебная 
практика в 2021 году

Selection  
of a private
security vendor
Выбор подрядчика  
в сфере безопасности

ESG: a global 
trend in the  
energy sector
ESG: глобальный тренд  
в энергетическом сектореDecember  

2021

Click on the  
image to read

https://aebrus.ru
https://aebrus.ru/upload/iblock/7a0/BQ_1_2021_web-_2_.pdf
https://aebrus.ru/upload/iblock/09e/BQ_2_2021_web.pdf
https://aebrus.ru/upload/iblock/d43/BQ_3_2021_web.pdf
https://aebrus.ru/upload/iblock/0dd/BQ_4_2021_web.pdf


AEB  
MEDIA KIT  
2022

A
E

B
R

U
S.

R
U

HOW TO INVEST 
IN RUSSIA

Advertisement type Size Price, RUB (plus VAT 20%)

 4 sections 115 mm x 126 mm 70,000

 Half page 175 mm x 126 mm 88,000

 Full page 210 mm x 297 mm 130,000

 Two-page spread 420 mm x 297 mm 175,000

 Inside front cover 210 mm x 297 mm 160,000

 Inside back cover 210 mm x 297 mm 150,000

 Outside back cover 210 mm x 297 mm 185,000

CONTENTS:  articles on business, financial, legal, tax, corporate and other aspects of invest-
ments; insight into investments by regions and by industries; localization issues

RELEASE DATES: November 2022

LANGUAGES: English

CIRCULATION: 900 copies

DISTRIBUTION:  AEB events; Russian authorities, EU and EAEU representatives; AEB offices 
in Moscow, St. Petersburg and Krasnodar

ONLINE DISTRIBUTION: AEB website, AEB Weekly

A 20% premium will be applied to these prices for non-members

8% of the companies surveyed used 
systemic measures of state support and 
9% used anti-crisis measures of state 
support.

Currently, sustainability issues are al-
ready a priority for 59% of companies 
and are among the top 3 key areas of 
activity. The pandemic has contributed 
to a growing interest in the subject of 
sustainability. As a result, over a quarter 
of companies (28%) have introduced or 
are developing a sustainability pro-
gram. Overall, 64% of companies have 
developed and already adopted a sus-
tainability strategy, 21% are in the pro-
cess of developing a strategy, and 5% 
plan to develop one in the near future. 

The majority of business representa-
tives (72%) believe that the implemen-
tation of initiatives in this area helps im-
prove a company’s financial and 
economic indicators.

The AEB-GfK Composite Index in-
creased by 28 points over last year, cur-
rently standing at 145 points out of a 
possible 200. The growth of the index 
was largely due to the assessment of 
business development during the first 3 
months of 2021 and short- and medi-
um-term expectations for the future 
development of business and the econ-
omy of the country. The index is in the 
positive expectation area at the 2019, 
2017 and 2013 levels. 

AEB-GfK barometer: Business expectations in Russia, index dynamics

AEB-GfK index, 2021
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EPS, PSD or TIF (300 dpi) files

5 mm bleed is required

All vector objects must be CMYK converted

Fonts should be converted into paths
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AEB 
WEEKLY

Position Price for one placement Price for 4 placements

After Editorial
20,000 RUB 

(+VAT 20%)

60,000 RUB 
(+VAT 20%)

After GR Update
15,000 RUB  
(+VAT 20%)

40,000 RUB
(+VAT 20%)

After Analytics
10,000 RUB

(+VAT 20%)

30,000 RUB 
(+VAT 20%)

Banner size: 600 x ≤ 300 pixels

Online digest sent out every Friday to over 8000 contacts 
(current and former AEB members)

Conversion — 40%

After  
Editorial

After  
GR Update

After  
AnalyticsA 20% premium will be applied to these prices for non-members

https://aebrus.ru
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AEB  
WEBSITE

ADVERTISING ON AEB WEBSITE MAIN PAGE:

Position Price for 2 weeks Price for 4 weeks

POSITION 1 
(1236 x 220 pixels)

50,000 RUB
(+VAT 20%)

90,000 RUB
(+VAT 20%)

POSITION 2 
(302 x 340 pixels)

25,000 RUB
(+VAT 20%)

45,000 RUB
(+VAT 20%)

>900 daily visits  
(on average) Position 2

Position 1

www.aebrus.ru

https://aebrus.ru
https://aebrus.ru
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AEB TELEGRAM 
CHANNEL

over 500 subscribers

daily posts (news, analytics, sanctions & crisis update, etc.)

short notices of upcoming activities

links to videos with webinars

ADVERTISING IN AEB TELEGRAM CHANNEL:

Product Price for 1 placement during  
1 week

Price for 4 placements during  
4 weeks

POST
15,000 RUB

(+VAT 20%)

50,000 RUB
(+VAT 20%)

https://aebrus.ru
https://t.me/aeb_news
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CONTACT 
INFORMATION

OLGA SILNITSKAYA 
Marketing, PR and Analytics Director,  
Association of European Businesses

EMAIL: olga.silnitskaya@aebrus.ru

TEL.: +7 (495) 234 27 64 ext. 119

YULIYA MELNIKOVA
Publications Manager 

EMAIL: yuliya.melnikova@aebrus.ru

TEL.: +7 (495) 234 27 64 ext. 133

https://aebrus.ru
mailto:olga.silnitskaya@aebrus.ru

mailto:yuliya.melnikova@aebrus.ru

https://www.youtube.com/channel/UC_Mf2NAXvzUe6ILLTXAEU7w
https://t.me/AEBGreenInitiative
https://play.google.com/store/apps/details?id=com.aebrus
https://apps.apple.com/ru/app/aeb-rus/id1485107392

